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Pedepar:

1. Y puceprauiiiHiii po60Ti y3araJbHEHO TEOPETUYHI OCHOBHU YIIPABJIiHHS PO3BUTKOM iHHOBALIHUX TE€XHOJIOTIN
MapKEeTHHIY BHYTPIlIHbOTO TYPU3MY Ta PO3POO6JIEHO NPAKTUYHI MEXaHI3MHU YOCKOHAJIEHHS iX BUKOPUCTAHHS Ha
PUHKY TYPUCTUYHMX ITOCIYT. Y TIEPUIOMY PO3Ziji PO3IJIIHYTO F€HE3UC MOHATINHO-KaTeropiajJbHOro anapary
PO3BUTKY BHYTPIIIHLOIO TYpU3My. PO3IJIIHYTO BIIUB TYPU3MY Ha €KOHOMIYHMH, COLiaJIbHUMI Ta KYJIbTYPHUN
cextop. [IpoaHanizoBaHO HAYKOBY JTEpaTypy i JOPOOKU BITUN3HSIHUX i 3aKOPILOHHUX aBTOPIB Ta BUSIBJIEHO
HEJIOCTATHICTbL PO3IJISAY HETAaTMBHOIO BIUIMBY TYPU3MY Ha €KOJIOTIYHMIM Ta EKOHOMIYHMI cexTop. [IpoananizoBaHo

MOXJIMBOCTI BUKOPUCTAaHHSA TE€XHOJIOTI HeﬁpomapKeTMHry AJI51 pO3BUTKY BHYTpiHJHbOFO Typu3My Ta y3arajbHEHO



IIOCBIiJl BAKOPUCTAaHHS OKPEMUX iIHCTPYMEHTIB HEPOMAKETHUHTY B Iajly3i TYPU3MY 3TiHO IO AOCHiIKEHb
3aKOPJIOHHUX aBTOPIB. YIOCKOHATIEHO KaTeropifiHO-MOHATINHUI anapaT Ta YTOUHEHO CYTHICTh AediHilii
«iHHOBAIiliHi TEXHOJIOTii MAPKETUHIY». Y IPYrOMy PO31iJli IPOBELEHO aHaJi3 BHYTPIIHBOTO TYPUCTUYHOTIO PUHKY
YKpainu Ta OLiHKY KBaJiMETPiYHUM METOLOM TyPUCTUYHUX MIEPCIEKTUB 32 06s1acTsIMU. [IpoaHanizoBaHo
MO>KJIMBOCTi BUKOPUACTAHHS arperaTtopiB peKJaMHUX MIaTGOPM /1J1 PO3BUTKY BHYTPILIHBOTO TypU3My. Y TPETbOMY
PO3[iii BU3HAUYEHO, 10 (POKYC 11iKaBOCTi BHYTPIIIHIX TYPUCTIB 30cepeyKeHnit Ha cyOopeHax. 3aliporIOHOBAHO
MEXaHi3M aHasli3y Ta MOHITOPMHIY MOTHMBallii Ta MIJISIXY TYPUCTY: 3alIPOIIOHOBAHO PO3MOAia QYHKIMH,
indopmauiitnux miargopm ta ITMBT BinnoBinHO [0 eTamiB CIIOKMBAaHHS TYPUCTUYHOTO NPOLYKTY. s
BU3HAYEHHS MOXKJIMBOCTI BUKOPUCTAHHS TEXHOJIOTIi alTPEKIiHTY SIK IHHOBALIiHOTO iHCTPYMEHTAPil0 MapPKETUHTY
TYPUCTAYHUX JEeCTHHALiN OyJI0 I0CTaBJIeHO eKCIlepUMEHT. bysa po3pobiena TeopeTUyHa OCHOBA 115 ifei
CTBOPEHHS OpeHy 711 KOHKPETHOI TepPUTOPIi, SIK YaCTUHU CTpaTerii PO3BUTKY BHYTPIIIHBOTO Typu3mMy. OKpemi
pe3yJbpTaTy fucepTraniitnoi po6otn Kacenkosoi K.B. «YIpaBiiHHS pO3BUTKOM iHHOBaLiHUX TEXHOJIOTIN
MapKEeTHHTY BHYTPILIHBOTO TYPU3MY» € YaCTUHAMU HAayKOBOTO JOCJIIPKEHHS XapKiBCbKOrO HalliOHAJIbBHOTO
€KOHOMiYHOro yHiBepcurety imeHi CemeHa KysHels 3a TeMolI0 «3a6e311e4eHHs] PECYPCHOTO TIOTEHiany
BHYTPIIIHBOTO TypPU3MY 3 BUKOPHCTAHHSIM iHHOBALIIHUX MapPKETUHIOBUX TEXHOJIOTIN» (HOMEp Aep>KaBHOI
peectpauii 0121U113109), a came Po3sgin I «BukopucTaHHS iHHOBAL[iHHUX MapKETUHTOBUX TEXHOJIOTI B KOHTEKCTI
PO3BUTKY BHYTPILIHBOTO TYPU3MY», & TAKOX 32 TEMOIO «YTIPaBJIiHHS B3a€MOJi€I0 MAJIMX Ta BEJIMKUX TYPUCTUUHUX
MiAIIPYEMCTB Ha OCHOBI BUKOPUCTaHHS iHHOBaLITHUX MapPKETUHIOBUX TEXHOJIOTIN [J1 PO3BUTKY CIleliai3oBaHuX
BUJIiB Typu3My» (HoMep AeprkaBHOi peectpatii 0121U110945), a came Po3sguin I «IHHOBaLiiHi MAapKETHUHIOBI
TEXHOJIOTiI B KOHTEKCTI PO3BUTKY CIIE€Liali30BaHMX BUIB TYPU3MY», IO MiITBEPAKYE aKTyaJbHICTb TA LiHHICTb ii
HalpauoBaHb. [IpakT4Ha LiHHICTb OKPEMUX PE3YJIbTATIB MiATBEPIKYETHCS IX YIIPOBAIKEHHSIM Y LisSbHICTD
HiANpUEMCTB, 30KkpeMa, B TOB «MocT A1 Ti» 6yl BUKOPHCTaHi Pe3yIbTaTh Ta NPONO3ULii 00 PO3PO0IEHHS
MAapKeTUHTOBOiI KaMIlaHii Ta BU3BHAYEHHS CTPATETIYHMX BEKTOPIB PO3BUTKY iHHOBALIiIMHUX TEXHOJIOTIN 11714
BUKOPUCTaHHS B 6i3Hec npolecax. Peasnizaiiis ux 7opo6oK Ha MTPaKTUIIi TO3BOJISIE JOCATATY 3arajlbHUX Ta
KOMIIJIEKCHUX Pe3yJbTaTiB Y cepi yIIpaBiliHHS MAapPKETUHIOBMMHU KaMIIaHiSIMU, HaJIaroJpKyBaTH OCHOBHI
KOMYHiKalliliHi KaHanu Ipy o6ynoBi 6peHiB Ta cyoopeniB (nosigka N2170 /4 Big 02.07.22). OkpeMi pesyabTaTu
oysu BripoBagkeHi B TOB «YkpoarpokomIuyieke», e 6yso 3a3Ha4eHo, 10 pe3yabTaTu JociinxkeHnHs Kacenkosoi K.B.
OyJ11 BUKOPUCTaHI IIpU po3po0JIeHH] 3araabHOi MApKETUHIOBOI iHTEpHET-KaMI1aHii Ta BU3HAYEHHi OCHOBHUX
KOMYHIKali1HUX 3B'I3KiB B KOHTEKCTi YIIPaBJliHHSI PO3BUTKOM iHHOBALITHUX TE€XHOJIOTiNl MapKeTUHTY. Pe3yibTaTu
IOCJIiIKeHHS Ta IIPOIIO3ULii aBTopa 6y/u BIIPOBAIpKEHi Ta 110Ka3auy CBOI0 e()eKTUBHICTh CTOCOBHO OCHOBHUX
6i3Hec-IIpolLeCiB, sIKi BUKOPHCTOBYBaJINCh [IPY PO3POOLIi Ta peanisaliii MapKeTUHIOBOI OJITUKY, BIOPSAKYBAIU Ta
CHCTEMAaTU3yBaJId KOMYHIKaLiliHi IpoLiecy Ta Bigirpaay BaKJIMBY pOJib Y BUPIlIE€H] IMTaHb 1OL0 IIE€PCIIEKTUB
CTBOPEHHS cy60peHiB (mosigka N227 /1 Bin 09.05.22).

2. The thesis summarises the theoretical frameworks of management of the innovative technologies development
for domestic tourism marketing and develops practical mechanisms for improving their use in the market of
tourist services. The first chapter discusses the genesis of the conceptual and categorical apparatus of domestic
tourism development. The impact of tourism on the economic, social and cultural sectors has been considered.
The scientific literature and works of domestic and foreign authors have been analysed, and insufficient
consideration of the negative impact of tourism on the environmental and economic sectors. The possibilities of
using neuromarketing technologies for the development of domestic tourism has been analysed and the
experience of certain neuromarketing tools application in the tourism industry according to the studies of foreign
authors has been summarised. The categorical and conceptual apparatus has been improved and the essence of
the definition «innovative marketing technologies» has been clarified. The second chapter analyses the domestic
tourism market of Ukraine and assesses tourism prospects by regions with the help of qualimetric method. The
possibilities of using aggregators of advertising platforms for the development of domestic tourism have been
analysed. The third chapter identifies that domestic tourists’ focus of interest is on sub-brands. A mechanism for
analysing and monitoring the tourists’ motivation and route has been proposed: the distribution of functions,
information platforms and IToDTM in accordance with the stages of the tourist product consumption. An



experiment was conducted to determine the possibility of iteration technology application as an innovative tool for
tourist destinations marketing. A theoretical framework for the idea of creating a brand for a specific territory as
part of a domestic tourism development strategy has been developed. Some of the results of Kasenkova K.V.’s
thesis «Management of the development of innovative marketing technologies for domestic tourism» were used as
a part of the S. Kuznets Kharkiv National University of Economics’ scientific research on the topic «Ensuring the
resource potential of domestic tourism using innovative marketing technologies» (state registration number
0121U113109), namely, chapter I “Using innovative marketing technologies in the context of the domestic tourism
development”, and scientific research on the topic “Managing the interaction of small and large tourism
enterprises based on the use of innovative marketing technologies for the development of specialized types of
tourism” (state registration number 0121U110945), namely, chapter III “Innovative marketing technologies in the
context of the specialized types of tourism development” which confirms the relevance and value of the work. The
practical value of individual results is also confirmed by their implementation in the activities of enterprises, in
particular, the results and propositions were used in the development of a marketing campaign and the
determination of strategic vectors for the innovative technologies development in business processes at Most IT
LLC. The implementation of these developments in practice allows to obtain integral results in the management of
marketing campaigns, to establish the main communication channels in the construction of brands and sub-
brands (reference No. 170 /4 dated 07.02.22). Some of the results of Kasenkova K.V.’s thesis research, namely, the
development of a general Internet marketing campaign and the definition of the main communication links in the
context of managing the development of innovative marketing technologies were implemented in the work of
“Ukroagrokompleks” LLC. The results demonstrated their effectiveness in relation to the main business processes
connected with marketing policy, organization and systematisation of communication processes and had an
important role in resolving some issues regarding the prospects of sub-brands creation (reference No. 27/1 dated
09.05.22).
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