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1. MapkeTHHroBa CTpaTerisi pO3BUTKY TOPTOBEJILHUX MEPEX OYIiBeJIbHOTO PiTeNy

2. The marketing strategy of building retail trade networks

Pedepar:

1. O6'eKT: pouec KOMEPLIiMHOI IisIbHOCTI TOPrOBEJIbHUX MEPEX i3 Mpojaxy OyJiBesbHUX MaTepiasiB. MerTa:
PO3p0OKa HAyKOBO-METOIWUYHMX i TPAaKTUYHUX PEKOMEH Al oA0 (GOpMyBaHHS Ta peasi3allii MapKeTUHIOBOi
cTparerii po3BUTKY TOPrOBEJIbHUX MEPEX Ha PUHKY OyZiBeJIbHMX MaTepiasiB. MeTou: eKOHOMIKO-CTaTUCTUYHOTO
aHasizy; aHasi3y I MOHITOPUHTY; aHaMi3y iepapxiii; 6araToBUMipHOI Kiacudikalii; Mogeseil CuCTeMU MaCOBOTO
00CJIyrOByBaHHS1. 3allpONIOHOBAHO: CUCTEMY MOHITOPUHTY TE€HIEHLIiNl PO3BUTKY TOPrOBEJIbHUX MepPeX OYIiBeIbHOTO
piTeiy; KOHLEeNTyaJlbHUI MiJIXif, 10 OLiHKYA €(EeKTUBHOCTI PO3MIlll€HHSI TOPrOBEJIbHOI MEPEeXi Ha PUHKY
Oy[iBeJIbHOTO piTeily; iIHCTpyMeHTapiil 6araToBUMiIPHOTO CTAaTUCTUYHOIO TPYIIyBaHHS OllepaToOpiB pUHKY
Oy[iBesJIbHUX MaTepiasiB; HAyKOBO-METONUYHUI MifIXif, 010 BAOCKOHAJIEHHS CTpaTerii po3MilleHHs 00'€KTIB
TOPrOBEJIbHOI'O PITENIY; CYTHICTh MaPKETUHIOBOTO YIIPABJIiHHA CTOCOBHO YMOB KOMEPLIMHOI HisJIbHOCTI;
KaTeropiajibHO-TMOHSTIHUI anapar; KOHLENTyasbHi 3acay YIPaBJiHHS CIIOXXUBYOIO JosbHICTIO. Chepa

BUKOPUCTAHHS: TOPTiBEJIbHI MiIIPUEMCTBA.



2. The Object: process of commercial activity of point-of-sale networks from the sale of building materials.
Purpose: development of scientifically-methodical and practical recommendations in relation to forming and
realization of marketing strategy of development trade enterprises networks at the market of building materials.
Methods: economy-statistical analysis; analysis and monitoring; analysis of hierarchies; multidimensional
classification; models of the queuing system. It is offered: system of monitoring of progress trends trade
enterprises networks of building retail; conceptual approach to estimation of efficiency of placing trade
enterprises network at the market of building retail; tool of the multidimensional statistical grouping of operators
of market of building materials; scientifically-methodical approach in relation to perfection of strategy of placing
of objects trade enterprises retail; essence of marketing management in relation to the terms of commercial
activity; category-concept vehicle; conceptual principles of management by consumer loyalty. Sphere of the use:
trade enterprises.
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