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Реферат:
1. Гаврилюк О. П. Соціальні мережі як явище цифрової культури та платформа презентації нових культурних
практик. – Кваліфікаційна наукова праця на правах рукопису. Дисертація на здобуття ступеня доктора
філософії за спеціальністю 034 «Культурологія» (галузь знань 03 «Гуманітарні науки»). – Міністерство освіти і
науки України, Київський національний університет культури і мистецтв, Київ, 2023. Дисертація присвячена
з’ясуванню ролі соціальних мереж у конструюванні комунікативного простору сучасного суспільства і
презентації нових культурних практик. Актуальність дослідження визначається, з одного боку,
трансформаційними процесами, що відбуваються на етапі формування нового типу культури – цифрової
культури, а з іншого – зростаючою роллю соціальних мереж як соціокультурних просторів, що сприяють
появі якісно нових культурних продуктів та нових культурних практик.

2. Havryliuk О. Social networks as a digital culture phenomenon and a platform for presenting new cultural
practices. – Qualification scientific paper as a manuscript. The PhD thesis in a specialty 034 – Culturology. – Kyiv
National University of Culture and Arts, Kyiv, 2023. The dissertation is devoted to clarifying the role of social



networks in modern society's communicative space construction and new cultural practices presentation. The
relevance of the study is determined, on the one hand, by the transformational processes taking place at the stage
of a new type of culture formation – digital culture, and, on the other hand, by the growing role of social networks
as socio-cultural spaces that contribute to the emergence of qualitatively new cultural products and new cultural
practices. It is noted that, despite the obvious need to understand the interdependence of social networks
functioning and culture and society development in general, we have to admit that there is no clear understanding
of this mutual influence specifics. Since social networks have appeared relatively recently, and the speed of service
development is extremely high, there are large research gaps. Despite the obvious fact that cultural spaces
function in the virtual environment in general and virtual social networks in particular, many features and
phenomena that are revealed in the process of studying these new, essentially cultural spaces require further and
more thorough research. In particular, we are talking about the relationship between social media and the
fundamental ideological foundations of human life – cultural values and norms, which are being transformed by
the widespread use of social media as one of the leading tools for modernising modern society. There is also a lack
of work on the role and functions of social media in intercultural communication, especially social media as a
platform for presenting new cultural practices, which increases interest in the problem and necessitates further
research in this area. It is emphasised that social networks change cultural values, which are manifested in
intercultural communication. Thanks to social media, the way people consume news and media has also changed.
The spread of disinformation and propaganda may be caused by the fact that people are more likely to receive
news from social media platforms. People are more likely to form opinions based on biased or false information,
and this can seriously affect social norms. However, social media can provide information in a way that improves
coordination around a norm or action by creating common knowledge. In this way, social media can influence
many aspects of human life, such as decisions, values, individual attitudes and beliefs about what is acceptable and
what is not, by presenting different types of stories or events. Social media change the way people think and live
their entire lives, contribute to personal transformation and new beliefs formation, including gender roles, racial
and religious issues, and can help to understand different points of view and opinions by providing information
about different cultures. This is how human values are transformed, and learning about different types of values
and beliefs can help you understand your own values and beliefs. It is stated that contrary to the logical
assumption that social media communities are generally created on the basis of common values, interests, and
goals (which determine the format and degree of their openness), as well as socio-cultural practices (implemented
in the process of achieving these goals), it is increasingly possible to observe that participation in an online
community is becoming only a status marker, a way to obtain the necessary information or content. As of the
beginning of 2023, 74.0% of Ukraine's population (with the vast majority being young people, as expected) were
social media active users. The most popular among them are Telegram (for communication and information),
YouTube (for video search and instead of TV), Facebook (to see how people feel about a particular event). Since the
beginning of the full-scale invasion in February 2022, Ukrainians have been using social media as a source of
information, primarily for news.
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