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1. ®opmyBaHHs OpeH[IiB TOProBeJIbHUX I0CEPENHUKIB HA PUHKY JIETKOBUX aBTOMOO1IIB B YKpaiHi

2. Formation of brands of resellers at the market of passenger cars in Ukraine

Pedepar:

1. Inceprauiiiny po60Ty IPUCBSIYEHO PO3BUTKY TEOPETUYHUX Ta METOJOJIOTIYHUX 3acal, PO3PO0Li METOOUYHUX Ta
NPAKTUYHUX PEKOMEeH ALl mono GopMyBaHHS 6PEH/IiB TOPrOBEJIbHUX MOCEPEAHNKIB HA PUHKY JIETKOBUX
aBTOMOOiiB. JloCiZpKeHO TeopeTHKO-MeTOIYHI 3acaiy pOpMYBaHHS OpPeHiB TOProBeIbHUX IIOCEPEHUKIB Ha
PHUHKY JIETKOBUX aBTOMOO1iB. [IpoaHanizoBaHO HAYKOBI MiIX04 N0 BUSHAUYEHHS IIOHSTTS "OpeHy” Ta
"KOpIopaTuBHuM 6peHy". BussieHo cnenndiyHi 0CO6IMBOCTI (POPMYyBaHHSI KOPIIOPATUBHOTO OpEHAY
TOProOBEeJIbHUMU [TOCEPEeIHUKAMHU Ha PUHKY JIETKOBUX aBTOMOOiB B YKpaiHi. JlocimpkeHo HayKOBO-TeOpeTUIHNI
0a3uc KoHLeILii KoopeHAuHry. [IpoaHanizoBaHO NPUKJIAHI aClIeKTA (POPMYyBaHHS OPEHIiB TOPrOBeJIbHUMU
[ocepeHUKaMy Ha PUHKY JIETKOBUX aBTOMOOLIIB. JIOCIIiI>KEHO KOMYHIKalliliHi 3aCO0M Cy0'e€KTiB PUHKY JIETKOBUX
aBTOMOOIJIIB, 1110 BUKOPUCTOBYIOTbCS B iX MPaKTUYHIN [isi7IbHOCTI y ipoueci GopMyBaHHSI KOPIIOPATUBHOTO OpPEHTY.

OO6rpyHTOBaHO OCHOBHI iHCTpyMeHTHU Ta eTanu GOpMyBaHHS 6peHI-CTpaTerii 41l MifIPUEMCTB, 10 37iMICHIOIOTh



TOPTIBJIIO JIETKOBUMHU aBTOMOOISIMU. OLiHEHO KOHKYPEHTHUI CTaH KOPIIOPAaTUBHOIO OPEHy CY0'€KTiB PUHKY

JIETKOBUX aBTOMOO1/1iB Ha OCHOBI iHTErpajibHOTO ITOKa3HUKA PO3BUTKY OpeHIy

2. The dissertation is dedicated of development of theoretical and methodological aspects, methodical and
practical recommendation for formation of brands of resellers at the market of passenger cars. The thesis
investigates the theoretical and methodological principles of the formation of brands of resellers at the market of
passenger cars. The scientific approaches to the definition of "brand" and "corporate brand" are researched.
Defined the specific features of the formation brands resellers on the passenger car market in Ukraine. The
practical tools of formation brands resellers on the market of passenger cars are analyzed. Studied the
communication tools of resellers at the market of passenger cars which have been used in their practice. The basic
steps and tools of forming brand strategy for companies in the trade of cars are engaged. Completed evaluation of
the effectiveness of the corporate brand for resellers at the market of passenger cars based on the integral
indicator of the brand. The list of job duties for brand managers who work in the market of cars is established
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