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1. YnpaBiiHHSI MaPKETHMHIOM MiAIIPUEMCTB PEAJIbHOTO CEKTOPY €KOHOMIKM Ha 3acafiaX B3aeMOoii 3 HETPUOYTKOBUMU
OpraHizauismu

2. Marketing Management at the real economy sector enterprises based on interaction with non-profit
organizations

Pedepar:

1. InceprauiiiHy po60Ty NIPUCBSIYE€HO OOI'PYHTYBAHHIO TEOPETUKO-METOAUYHUX I10JIOKEHD i PO3POOJIEHHIO
HayKOBO-TIIPaKTUYHUX PEKOMEHIALIi 010 YIIPABJIiHHS MAPKETUHIOM MiATIPUEMCTB PEAJIBHOTO CEKTOPY €KOHOMIKU
Ha 3acajiax B3aeMoZii 3 HeNprOYTKOBUMH OpraHizallissMu. 3a pe3yJbTaTaMu JOCJiIPKEHHS y3araJbHEeHO BU3HAYEHHS
KOMIIJIEKCY MapKEeTHUHTY MifIPpUEMCTB MIISIXOM (POPMYBaHHS MOJIeJli KOMIJIEKCY /1151 HEITPUOYTKOBUX OPraHi3alliil.
Po3pobseno knacudikariiio HenmpubyTKOBUX OpraHizalliil 3aj1e>KHO Bifi cpepH iX BILJIMBY, 10 JO3BOJISIE
xiacudikyBaTu HENPUOYTKOBI opranisauii sik: npodeciiidi (paxoBsi, ranaysesi), 6;1arofiifiHi i BOJIOHTEPCHKIi,
VHiBepCcasbHi. YIOCKOHa/JIEHO HAayKOBO-METOIWYHUH MiJXif, 10 YIPaBliHHSI MapKETUHIOM MiATIPUEMCTB PEATIbBHOTO
CEKTOpPYy €eKOHOMIKY, SIKWii 6a3yeThCsI Ha KOHLEML|i coLiaJbHO-BiANOBiganpHOro MapkeTuHry. CpopmoBaHo

aHaJIITUYHUH IHCTPYMEHTAPill OL[iHIOBAaHHS BILJIMBY (PAKTOPiB MApKETUHTOBOTO CEPENOBUILA Ha IUHAMIKY



colia/lbHO-€KOHOMIYHUX NIOKA3HUKIB MiJIIPUEMCTB PEAJIbHOTO CEKTOPY €KOHOMIKH, @ TAKOXK Cy4aCHOT'O CTaHy Ta
TeHIeHIIi}l MpaKTUYHOI peasizalii KOMIIJIEKCY MapKeTUHTY HelIpUOYTKOBUX OpraHisaliil. 3arporioHOBaHO HAyKOBO-
METOJMYHi ifIX0Au [0 BUGOPY CTpaTeriyHMX KOHKYPEHTHUX Pyl y cdepi AisyIbHOCTI HEPUOYTKOBUX OpraHisaliii.
ChopMOBaHO KOHLENTYAJIbHUI MifXi[ 4O YIIPaBJIiHHS MAaPKETUHIOM MiJIIPUEMCTB PEILHOTO CEKTOPY €KOHOMIKH,
SIKUI1 6a3yeThbCs HA 3alIPOBAIKEHH] MeXaHi3My iX B3aeMoii 3 HeNprUOYTKOBMMU OpraHizauismu. Po3pobyeHo
OpraHi3alifHO-METOONYHUIN iIHCTPYMEHTAPiN COLiaNbHO-BiANOBINAJBHOIO MAPKETUHIY Ha 3aCafiaX B3a€MOJII 3
HeNnpruOyTKOBUMHU OpPraHizalliiMM i CLieHapHUM MifXif Ipy IPUAHATTI yIPaBliHCbKUX PillleHb y cdepi MapKeTHHTY,
IO CIPUSi€ IOCUJIEHHIO KOHKYPEHTHUX NO3ULiH MiJIPUEMCTB PEILHOTO CEKTOPY €KOHOMIKH 33 PaXyHOK

IOTPUMAHHS COLiaJIbHUX HOPM i CTaHAAPTIB.

2. The dissertation is devoted to the substantiation of theoretical and methodological approaches and the
development of scientific and practical recommendations on the management of marketing of enterprises of the
real economy sector on the basis of interaction with non-profit organizations. The results of the study summarize
the definitions of the complex of marketing of enterprises by forming a model model for non-profit organizations.
The proposed approach allows classifying nonprofit organizations as: professional (professional, sectoral),
charitable and volunteer, universal. The application of the classification of nonprofit organizations makes it
possible to apply the scenario approach in making managerial decisions by enterprises of the real economy sector,
in interaction with their determined types of non-profit organizations. The analytical tools for estimating the
influence of factors of the marketing environment on the dynamics of socio-economic indicators of enterprises of
the economy real sector, as well as the current situation and trends of the practical implementation of the
marketing mix of non-profit organizations and the possibilities of influencing the activities of enterprises of the
economy real sector from non-profit organizations to strengthen their competitive positions, have been formed.
The scientific and methodical approaches to the selection of strategic competitive groups in the field of activity of
non-profit organizations are offered, which allows enterprises of the real sector of the economy to form co-
marketing systems. The necessity of introducing a conceptual approach to marketing of enterprises of the real
economy sector based on the introduction of a mechanism for their interaction with non-profit organizations is
substantiated. The scientific and practical approaches to managing the marketing of enterprises have been
improved on the basis of the formation of organizational and methodical tools for socially responsible marketing
based on interaction with non-profit organizations.
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