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Pedepar/anoTamis:

1. Hapasi cniocrepiraeTbcst pyHAaMmeHTaabHa TpaHchopMallisl cepeloBUlIA YKPAiHChKOI BUINOI OCBITH — 3aKOHOABUi
3MiHHM CTa/IM KaTajli3aTOPOM NEPEXoAy Ao OiblI0i aBTOHOMII yHIBEPCUTETIB, 1110 CTBOPUJIO KOHKYPEHTHE BHYTPIillIHE
PHHKOBe cepefoBulle. Y 1ux ymoBax 3BO 3maraioThcs 3a 0OMeXeHi pecypcu: TaJlaHOBUTHX abiTypi€eHTiB,
KBali(pikoBaHMX BUKJIJadiB, TPAHTOBI KOIITH Ta IAPTHEPCTBA 3 6i3HECOM. BUK/INKY IOCUITIOIOTLCS leMorpadidHoo
KpH13010, TOBHOMACIITAOHOIO BilIHOIO Ta I7106a7IbHOI0 KOHKYpEHLi€elo 3 yHiBepcuTeTamu €C. KoMIyIeKCHa HayKoBa
npo6seMa OOCiIpKeHHS MOJISITae y BiACyTHOCTI eMIIiprYHO OOIPyHTOBAHOI, LiicHOI MoAesi iHTerpaLii pekjiamMHuX i
PRiHCTpYyMEHTiB y cucTeMy 6peHIuHIy yKpaiHcbkux 3BO, ananToBaHoi 0 yMOB pUHKOBOI KOHKYPEHLIii, peCypCcHUX
0OME>XeHb Ta BillHM. AHAJIi3 HAYKOBOT'O JOPOOKY CBiJ4UT, 10 YKPAIHCHKI JOCiIKEHHS IepeBaXXHO (PparMeHTapHi
11 30CEpEIKEH] Ha OKPEMUX TAKTUYHUX iIHCTPYMEHTAX, PiZIKO PO3IJIALAI0YM iX K YACTUHY €IMHOI CTpaTerii, a

3apyOiKHI MOZiesIi He BpaxOBYIOTh YHIKaJIbHUN YKPaiHCbKUM KOHTEKCT. BinburicTh OpeH/iB BiTUU3HSIHUX



VHIBEPCUTETIB CHOOPMYBAINCS CTUXINHO i 4aCTO HE BiIOOpaKalOTh CyYaCHUX OCBITHIX IIPOJYKTIB i Kap'epHUX

MIEPCIEKTUB, 1110 CTBOPIOE PO3PUB MiXK peasibHUM NnoTeHnianoM 3BO Ta HOro CIpUMHSATTSIM.

2. Currently, a fundamental transformation of the Ukrainian higher education landscape is being observed.
Legislative changes have catalyzed a transition toward greater university autonomy, creating a competitive
internal market environment. Under these conditions, Higher Education Institutions (HEIs) compete for limited
resources: talented applicants, qualified faculty, grant funding, and business partnerships. These challenges are
exacerbated by the demographic crisis, full-scale war, and global competition with EU universities due to youth
migration, all of which elevate the role of branding. The complex scientific problem of the research lies in the
absence of an empirically grounded, holistic model for integrating advertising and PR tools into the branding
system of Ukrainian HEIs that is adapted to the conditions of market competition, resource constraints, and war.
An analysis of the scientific research indicates that Ukrainian studies are predominantly fragmented and focused
on separate tactical tools, rarely examining them as part of a unified strategy, while foreign models fail to account
for the unique Ukrainian context. Most domestic university brands have formed spontaneously and often do not
reflect modern educational products or career prospects, creating a gap between the HEI's actual potential and its
perception.
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