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Pedepar:

1. InceprauiiiHe JOCTiIPKEHHS], CIIPSIMOBAaHE HA HAYKOBE OOI'PYHTYBaHHS Ta IPAKTUYHE BIIPOBA/IKEHHS
MapKETUHTOBUX IHCTPYMEHTIB [1J1s1 PO3BUTKY KPEAaTUBHUX iHIYCTPil, Bill[IOBiZla€ aKTyaJIbHUM BUKJIMKaM 4acy ¥ Mae
Barome 3Ha4€HHs [JIs1 EKOHOMIYHOTO 1 KyJIbTYPHOI'O BiIHOBJIEHHS YKpaiHU. Y [EPIIOMY PO3JiJi aucepraii
30iICHEHO KOMILJIEKCHE TEOPETUKO-METOL0JIOTIYHE NOCIIIKEHHS KaTeropiaJbHOrO anapary KpeaTuBHUX iHIyCTPii
Ta iX B3a€MO3B'SI3Ky 3 iIHCTpyMeHTapieM MPPOBOTr0 MapKETUHIY. YTOYHEHO 3MICT IIOHSTTS «KPeaTHBHI iHAyCTPii»
IIJISIXOM BU3HAUEHHS X SIK KPeaTUBHOI 6i3HeC-eKocucTeMH, 10 POPMYETHCS HA OCHOBI B3a€EMO/ii pi3HUX CY0'€KTiB,

OpieHTOBaHMX Ha CTBOPEHHS, NPOCYBaHHS Ta peasnisaliilo iHHOBALifHOTO KyJIbTYPHOTO i TBOPYOTO NPOIAYKTY. Y



IPYroMy po37isi AucepTaliliHOTO NOCTiI>KeHHS IPOBeIeHO ITING0KUI aHali3 TIOTOYHOTO CTaHy PO3BUTKY
KpeaTUBHUX iHAYyCTpiil B YKpaiHi B ymoBax 1udpoBoi TpaHcdopmaliii eKOHOMIKU Ta CYyCIisbCTBa. OOrPyHTOBAHO, 110
came perioHasbHUN BUMIp PO3BUTKY KPEaTUBHUX iHIYyCTPIN Biflirpae KI04YOBY POJIb Y IIpoLecax AeLeHTpatisalii,
3MIlLIHEHH JIOKQJIBHOI i€ HTUYHOCTI, aKTMBIi3allil iHHOBALIHOI aKTUBHOCTI Ta 3a/Iy4€HHS KPEAaTUBHOIO KalliTaly.
BusHayeHO pecypcHuI IOTEHIia/l KpeaTUBHUX iHAYCTPill TEPUTOPI SIK 00'€KTa MApPKETUHIOBOI [isI7IbHOCTI, 110
OXOILJIIOE KaJIpOBY, IHCTUTYLiNHY, iIHpacTPyKTypHY, piHaHCOBY, iHPOPMaLIiliHY Ta KOMYHIKALilHY CKJIaJ0B.
3anpornoHOBaHO CUCTEMY IIOKa3HHUKIB 7151 OLiHIOBAHHSI PiBHS PO3BUTKY KOJKHOT'O 3 PECYPCHUX OJIOKIB, 1110
I03BOJIAJIO 3[iICHUTH KiJIbKiCHE paH)XXyBaHHsI perioHiB YkpaiHu Ta cpopMyBaTy eMIipuyHy 6a3y 115 10JabUIOro
KJIaCTEPHOTO aHaJlizy. Y TpeTbOMY pO3iJi frucepTalii po3po6seHo MeTOIUYHI Mifxoau 1o GopMyBaHHS,
BIIPOBAJI)KEHHS Ta OL[iHIOBAHHS [i€BOCTI AiIKATAI-IHCTPYMEHTAPiI0 MAaPKETUHIY B PO3BUTKY KPEAaTUBHUX
iHgyCTpil, WO BiANOBiAal0Th NOTpebaM LUPPOBOi EKOHOMIKM, Cy4aCHUM KOMYHIKal[ifHUM TPEHIAM Ta BUKJIUKAM
crifikocTi. OGIPYHTOBAHO, 110 CY4aCHi MApKETUHIOBI cTparerii y cpepi KpeaTUBHOTO MiJIIPUEMHULTBA MAIOTh
6a3yBaTyCs Ha IPUHLMIIAX HYYKOCTI, aJallTUBHOCTI, IepCoHai3allii Ta eMouiliHOI B3aeMoZii 3i crio>kuBayueM, 110
BMMAarae [€peoCMHUCIIEHHS KJIACUYHOT'O MAPKETUHI-MIKCY 3 YpaxyBaHHSIM clielu@iku 1uppoBOro CepeoBUILa.
3anponoHOBaHO aBTOPChKY KOHLENTYalbHY MOJieJb LU(PPOBOro OpEHINHTY TEPUTOPIl, sIKa iHTerpye iHHOBaLilHi
TEXHOJIOTII — refiMidikariiio, BisyaJbHUI CTOPITEJIIHT, JOIIOBHEHY peasbHiCThb, IEPCOHAJi30BaHi OBiIOMIIEHHS Ta
aHaJIITU4HI aJITOPUTMU — 3 KyJIbTYPHUMU ifleHTUiKaTopaMu perioHiB. Y aucepralii o00rpyHTOBaHO TEOPETUYHI
3acazy Ta po3po6sIeHO NPAKTUYHI peKOMeHaalii mono (OpPMYBaHHS IiIpKATANI-iHCTPYMEHTApPil0 MapKETUHTY [1JIs
PO3BUTKY KpeaTUBHUX iHAYCTPill K KJII0YOBOTO ApaiiBepa PeriOHaIbHOrO PO3BUTKY B yMOBAaxX LU(POBOi
TpaHc@opmaliii Ta MOCTKPU30BUX BUKJIMKIB. [IpoBeieHO cucTeMaTr3allilo HayKoBUX MifXoxiB no kinacudikarii
KpeaTUBHUX iHAYCTPiil Ta yTOYHEHO iX pO3yMiHHSI SIK KpEaTHMBHOI 6i3HeC-eKocrucTeMu. BUOKpeMIIeHO I'SITh
($yHKLiOHANMBbHUX 6JI0KIB IU(POBOrO MAPKETUHIOBOTO iHCTPYMEHTAPIil0: aHATIITUYHUI, KOMYHIKaliliHUI, Bi3yasbHO-
KpeaTUBHUH, iIHTepaKTUBHUH Ta OLiHIOBaIbHUI. OCOOIMBY yBary MpuisieHo OTeHLialy TaKuX iIHCTPYMEHTIB, 1K
CTOpiTeJliHT, reMidikalisi, coujanbHi Mepexi, lIepcoHai30BaHi KOMYHIKalii Ta Hu@poBUil 6peHauHr TepuTopiil. Ha
OCHOBI aHaJIi3y PEriOHaJILHOTO CEPENOBUILA YKPAiHU BU3HAYEHO PECYPCHU [TIOTEHIial KpeaTUBHUX iHIYCTPiN Ta
31ilICHEHO KJIaCTepU3allilo PETiOHIB 3a piBHEM KPEaTUBHOTO MOTeHLiasy. BctaHoBeHo 6ap’epu Luu@poBsizarii
KpeaTUBHUX Oi3HeCIB, cepep IKMX — HEeJIOCTaTHil piBeHb LUPPOBOi PaMOTHOCTI, cj1abKa iHCTUTYLiiHA NifTPUMKA
Ta OOMEKEHU NOCTYII 10 iHBECTHULil. 3alIpONIOHOBAHO KOHLENTYaJIbHY MOJ /b LU(POBOTro 6PEHIUHTY TEPUTOPIH,
3aCHOBAHY Ha IIPUHLMIIAX THYYKOCTI, EMOLiNHOI B3aemogii Ta SMART-nixonax 10 BU3HAYEHHS Lijlel KOMYHIKallii 3
3aIPOIIOHOBAHOIO KOHIIEIIIi€I0 CTINKMX N1ppoBUX Hi3HEC-eKocucTeM. PO3p06sieHO METOOMKY OLiHIOBAaHHS
eeKTUBHOCTI Ai)KuTal-KaMIlaHill 3 ypaxyBaHHSIM KijIbKiCHUX (OXOILJIEHHSI, B3A€MOJisl, KOHBEPCis) Ta SIKICHUX

(emouiiHe 3ay4eHHS], JIOSIJIbHICTD, LOBipa) NOKA3HUKIB.

2. Dissertation study aimed at the theoretical substantiation and practical implementation of marketing tools for
the development of creative industries addresses the current challenges and holds significant value for the
economic and cultural recovery of Ukraine. The first chapter of the dissertation presents a comprehensive
theoretical and methodological study of the conceptual apparatus of creative industries and their connection with
digital marketing tools. The concept of “creative industries” is clarified by defining them as a creative business
ecosystem formed through the interaction of various actors focused on the creation, promotion, and
commercialization of innovative cultural and artistic products. The second chapter of the dissertation provides an
in-depth analysis of the current state of creative industries development in Ukraine in the context of digital
transformation of the economy and society. It is substantiated that the regional dimension of creative industry
development plays a crucial role in decentralization processes, the strengthening of local identity, the stimulation
of innovation, and the attraction of creative capital. The resource potential of regional creative industries is
defined as a marketing object, encompassing human, institutional, infrastructure, financial, informational, and
communication components. A system of indicators is proposed for assessing the development level of each
resource block, which enabled quantitative ranking of Ukrainian regions and the formation of an empirical basis
for subsequent cluster analysis. The third chapter develops methodological approaches to the design,
implementation, and evaluation of digital marketing tools for the development of creative industries in line with



the demands of the digital economy, contemporary communication trends, and sustainability challenges. It is
substantiated that modern marketing strategies in the field of creative entrepreneurship must be based on the
principles of flexibility, adaptability, personalization, and emotional engagement with consumers. This necessitates
a fundamental rethinking of the classical marketing mix to align with the specifics of the digital environment. The
author proposes a conceptual model of territorial digital branding that integrates innovative
technologies—including gamification, visual storytelling, augmented reality, personalized messaging, and data
analytics—with the cultural identifiers of regions. The dissertation provides theoretical grounds and practical
recommendations for developing digital marketing tools tailored to the advancement of creative industries as a
driver of regional development in the context of digital transformation and crisis resilience. It systematizes
scientific approaches to classifying creative industries and defines them as a creative business ecosystem. Five key
functional blocks of digital marketing tools are identified: analytical, communicative, visual-creative, interactive,
and evaluative. Particular attention is paid to tools such as storytelling, gamification, social media, personalized
communications, and territorial digital branding. Based on an analysis of Ukraine’s regional environment, the
resource potential of creative industries was assessed and regions were clustered according to their creative
capacity. Key barriers to digitalization include low digital literacy, weak institutional support, and limited
investment access. A conceptual model of digital branding of territories is proposed, based on the principles of
flexibility, emotional interaction and SMART approaches to defining communication goals with the proposed
concept of sustainable digital business ecosystems.
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