O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0415U001173
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamuii: 29-01-2015

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Apremenko CraHicnas BikTropoBud

2. Artemenko Stanislav Viktorivich
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axHcCTy: 16-12-2014

CnenianpHICTB 32 OCBiTOIO: 8.03050401

Micue po6otu 3a06yBaqa: XapKiBCbKUN [Iep>KaBHUI YHIBEPCUTET Xap4yyBaHHS Ta TOPTiBIIi

Kopg 3a €IPIIOY: 01566330

Micue3HaxoO KeHHS: 61051, m. Xapkis, By/1. Kioukiscbka, 333

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CleNiai30BaHOi BY€HOI pagH): K 64.088.02
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKUii ep)KaBHUIA YHIBEPCUTET XapyyBaHHs Ta TOPTIBJIi
Kopg 3a €IPIIOY: 01566330

Micue3Haxoa KeHHS: 61051, m. Xapkis, By/1. Kioukiscbka, 333

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemMaTHYHHX PYyOPHK: 06.71.15

Tema gucepranii:
1. YnpaBliHHSI MapKETHHIOBUM IIOTEHLIaJIOM MiJIIPUEMCTB pPO31piObHOI TOPriBi

2. Management of marketing potential of retail enterprises

Pedepar:

1. O6'eKT - mpo1ec yrpasjiHHSA MapKETUHTOBUM IOTEHI[iaJIOM IiATIPUEMCTBA; METa ~ OOIPYHTYBAHHS TEOPETUYHUX
3acaf], po3pobKa METOAMYHUX i IPAaKTUYHUX PEKOMEHALN 1[0/10 YIIPaBIiHHS MapKETUHIOBUM IIOTEHIliajloM
IiANpUeEMCTB PO3APiOHOI TOPriBJli; METONY - 3araJlbHOHAYKOBI Ta crielu(ivHi; pe3ysbTaTi - METOLUYHI
y3arajabHEeHHS i NPUKJIAIHUI iIHCTPYMEHTApii, 10 Jae MOKJIUBICTb KEPIBHULITBY MiAPUEMCTBA PO3IPiOHOI TOPriBIi
IpuiiMaTy OOrpyHTOBaHI pillleHHs Iif yac BUOOPY HaIpPSIMIB i ClIOCO6IB yIIpaBIliHHS MAapKETUHIOBUM IIOTEHLIiaJIoM
€KOHOMIYHMX CY0'eKTiB TOProBeJIbHO] ranysi; HOBM3HA - HAYKOBO-METOAUYHUM MiAXiM 4,0 BUSHAUYEHHS TUILY
IIOJIiITUKY YIIPABJIiHHI MAPKETUHIOBUM MOTEHLIAJIOM Cy0'e€KTa MiATIPUEMHULIBKOI AiS/IBHOCTI y cdepi TOpPriBili,
HAyKOBO-TIPAaKTUYHUH MiJXiT 10 BUOOPY MapKeTHUHIOBOI CTPATeTii pO3BUTKY IiIIIPUEMCTBA TOPTIBIIi, METOLUYHUIN
niAxin 0o BUBHAUYEHHS CTpATerii ynpaBliHHSI MAapKETUHIOBUM MIOTEHLiaJIOM MigIIPUEMCTB PO3[pibHOI TOPriBIi,
METOJWYHUI MiXiJ 1O OLiHKY KOMIIETEHT03a0€311€4€HOCTI CTpaTerii yIIpaBliHHSI MAapPKETUHIOBAM [IOTEHLIaJIOM
HiANpUeEMCTB po3pi6HOI TOPTiBJli, METOAUYHUI MiAXi[ 10 OLiHKY e(PEeKTUBHOCTI YIIPaBJliHHSI MapKETUHTOBUMU

pecypcamu, KOHLENTyaJbHUI MiJIXi7 10 yIPaB/IiHHSI MapKeTHHIOBUM IIOTEHLiaJIOM F'OCIIOIapI00Yoro cy6'eKTa



TOPrOBEJIbHOI rasysi; CTyIiHb YIPOBAAKEHHS — MiAITPUEMCTBA PO3APiOHOI TOPTiBjli, BUILIi HABYaJbHi 3aKkn1aay; chepa
- po3npibHa TopriBius

2. Object - process of management of marketing potential of the enterprise; purpose - the substantiation of the
theoretical foundations and the development of methodological and practical recommendations for the
management of the marketing potential of retail enterprises; methods - general scientific and specific; results -
methodological generalization and application method, which allows to the management of enterprise to make
grounded decisions when choosing of tendencies and methods of management the marketing potential of
economic players of trade industry; novelty - the scientific and methodical approach to the definition of policy
type of the management of marketing potential of a business entity in the field of trade, scientific and practical
approach to the selection of the marketing strategy of the trade enterprise development, methodical approach to
identifying of management strategy of retailers' marketing potential, methodical approach to assessing
competentauthorities of management strategy of the marketing potential of retail enterprises, methodical
approach to assessing of the effectiveness of the management of marketing resources, the conceptual approach to
the management of marketing potential of economic entity of trade industry; degree of implementation - retailers,
higher educational institutions; branch - retail
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PeuenseHtu
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