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practice

Pedepar:

1. Y pucepratlii HAayKOBO OOI'PYHTOBaHO TEOPETHMKO-METO0JIOTIYHi i METOANYHI NOJIOKEHHS 0/I0 3acaf
(opMyBaHHS KOMILJIEKCY MapKETHMHIOBUX KOMyHiKaliii 3BO Ta po3po6JsieHOo IpakTU4Hi peKoMeHaalii moA0 iXHboi
peanisanii B ymoBax norsnn6aeHHs jgibepaizalii puHKY OCBiTHIX MOCJIyT. Po3po6seHo 3acaay NO3ULiOHyBaHHS
[IOCJIyTY Ha PUHKY OCBITHIX IIOCJYT, CTPYKTYPOBAHO IIPOLEC OLiHIOBAHHA iX SIKOCTIi. 34ilICHEHO O3ULiI0BaHHS
nocayr 3BO B koopuHaTax «MaTepiasbHa/HemaTepiajabHa KOMIIOHEHTa». OOIPYHTOBAHO JAE€TEPMiHAHTH NIPOLECY
KOMYHiKalii. BcTaHOBJIEHO MicClle MapKETUHIOBUX KOMYHIKALill Y MADKETUHIOBOMY KOMILJIEKCI 3aKJIaliB OCBITH,
BM3HAYeHO ix Buau. JlocaimkeHo crenudiky ¢popMyBaHHS KOMYHIKalill HA pUHKY OCBITHIX nocJyr. [neHTndikoBaHo
Ta 0XapaKTEPU30BAHO CKJIAI0OBI KOMILJIEKCY MAPKETUHIOBUX KOMYHIKallill, IKi BAKOPUCTOBYIOTbCS BITYU3HIHUMU Ta
3akoppoHHUMU 3BO. Onucano npouec GopMyBaHHS KOMIIJIEKCY MAPKETUHIOBAX KOMYHiKauin 3BO.
[TpoaHasnizoBaHO KOHIENTYaJIbHI MiTX04M MO0 OLiHIOBaHHS €(DEeKTUBHOCTI OKPEMUX CKJIaJOBUX KOMILIEKCY

MapKEeTHHTOBUX KOMYHIKalill. BU3BHa4€HO NPiOPUTETHUN XapaKTep B KOMIUIEKCI MAPKETUHTOBUX KOMYHiKaLiil 3BO



OHJIAlH KOMyHiKaliil. O6rpyHTOBaHO METOAUYHUI iHCTPYMEHTApPil MOA0 OLiHIOBAaHHS SIKOCTI Ta YIOCKOHAJIEHHS
caiitiB 3BO. Po3BuHyTO TepmiHosoriuauii anapat 6penpunry 3BO. OuiHeHo 6a30Bi KOMIIOHEHTH OpEHIiB
BiTUM3HsIHUX 3BO, 3aNpONIOHOBAHO 3aX04U 100 iX YOCKOHAJIEHHSI. [neHTUPiKOBaHO yYaCHUKIB PUHKY OCBITHIX
nocayr 3BO, J1aHIIOT CTBOPEHHSI Ta HAJIAHHSI HUMU OCBITHIX IIOCyT. JJoCiaKeHo cTaH (paKkTopiB cepeoBuILa
3aKJIafiiB OCBITH Ta iX BIUIUB Ha (POPMYBAHHS IIONUTY Ha OCBITHI nociyru 3BO. OLiHEHO 3aJ1€KHICTh KOMILJIEKCY
MapKeTUHIoBUX KOMYHiKauiit 3BO Bif oTeHIialy puHKY OCBITHIX 110CJyT. Bu3HaueHo opieHTUpU Ta MacTadbu
sibepasnizanii puHKy OCBiTHix nocyr 3BO. AjanToBaHO MeXaHi3M ayTCOPCUHTY [I0 NPOLECIB akaieMiuHO1
MOOIJIBHOCTI Ta OCBITHBOI Mirpanii Ta KOHKPETHU30BaHO HANIPSIMKU iX KOMYHIKALIHOI NiATPUMKU. PO3risiHyTO
TEePMiHOJIOTIYHMI T2 METOIOJIOTIYHNM anapaty OpeHINHTY TePUTOPIl SIK 6a30B0i ckilamoBoi 6peHay 3BO, 1o Ha Hil
posamilneHuit. OGIpyHTOBAHO AeTepPMiHAHTHU IIpolecy KomyHikauiit 3BO i3 crelikxonnepamu. Po3pobiieHo Mozeb
aBTOPECTPYKTYypH3aLil KOMIIJIEKCY MapPKETUHIOBMX KOMYHIKawi 3BO mif BIIJIMBOM YMHHUKIB PUHKOBOTO
cepenoBuia. PO3IsSHYTO MOKIIMBOCTI MOJEPHi3allii KOMIZIEKCY MaPKETUHIOBUX KOMYyHiKawii 3BO 3

BHUKOPHCTaHHSIM IOTEHIlialy e-cepeloBUILa.

2. In the thesis, theoretical, methodological and methodical positions are grounded in the principles of formation
of the marketing communications complex institutions of higher education (IHE), and practical recommendations
for their implementation in the context of deepening the liberalization of the educational services market are
developed. The principles of positioning services in the market of educational services are developed, the process
of evaluation of their quality is structured. The positioning of IHE services in the "material / intangible component"
coordinates is carried out. The determinants of the communication process are substantiated. The place of
marketing communications in the marketing complex of educational institutions is determined, their types are
determined. The specifics of formation of communications on the market of educational services are explored. The
components of the marketing communications complex used by domestic and foreign IHE have been identified
and characterized. The process of formation of a complex of marketing communications IHE is described. The
conceptual approaches to the evaluation of the efficiency of individual components of a marketing
communications complex are analyzed. The priority character in the complex of marketing communications of the
IHE of online communications is determined. The methodical tool for quality evaluation and improvement of IHE
sites is substantiated. The terminology device for branding of IHE is developed. The basic components of brands of
domestic IHE are estimated, measures for their improvement are proposed. The participants of the [HE
educational services market, the chain of creation and provision of educational services were identified. The state
of environmental factors of educational institutions and their influence on the formation of demand for
educational services of IHE is investigated. The dependence of the complex of marketing communications on the
potential of the educational services market is assessed. The guidelines and extent of liberalization of the IHE
educational services market are determined. The mechanism of outsourcing to the processes of academic mobility
and educational migration is adapted and the directions of their communication support are specified. The
terminology and methodological devices of branding of the territory as the basic component of the brand IHE
placed on it are considered. The determinants of the IHE communication process with stakeholders are
substantiated. The author's model of auto-restructuring of a complex of marketing communications of IHE under
the influence of factors of a market environment is developed. The possibilities of modernization of the complex of
marketing communications of IHE with the use of the potential of the e-environment are considered.
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