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2. Advertising as a Factor in Social Transformations: A Social and Philosophical analysis

Pedepar:

1. Y nuceprauiiiHiii po60Ti 06IPYHTOBAHO TEOPETUKO-METONOJIOTIUHI 3acaiy JOCTiKEHHS PEKJIaMHU SIK COLiajIbHOTO
deHOMeHa, PO3IJISIHYTO icTOpUKO-(inocodchbKy pediekcilo peksiaMmu B KOHTEKCTi CyCHiIbHUX TpaHchopMaliili,
IIpOaHasi30BaHO MiAXOAY 4O BUBUEHHS PEKJIAMHOI AisIJIBHOCTI, CTaH JOCJII)KEHHS PEKJIAaMU SIK COLiaJIbHOTO
¢denomeHna. Po3risHyTO BIJIMB PEKJIAMU Ha coliasbHi TpaHc(opMalii B yMoBax TeXHO-iH(OpMaLiiiHOi
IeTepMiHalii IMBiNi3aliiiHOro po3BUTKY, X 0COOIMBOCTI Ta 3aKOHOMIPHOCTI B 3arajbHOLMBIII3aliliHOMY IIPOLiEeCi.
KoHcTaToBaHoO, 1110 B IMBi/i3allilHOMY CEHCI peKjlaMa € CyTHICHOIO XapaKTePUCTUKOIO enoxu rinobdanisanii. Ha
OCHOBI coljanbHO-(}PinocodChbKOro aHali3y peKJIaMHOI [iIbHOCTI BUSIBJIEHO ii cOLiasibHi CMUCIIM Ta OCOOJIMBOCTI iX
IPOSBY B iHPOPMALIIITHOMY CYyCIIiJIbCTBi, BAOKPEMJIEHO Ta OOIPYHTOBAHO CTPYKTYPY PEKJIAMHOTO BIJIMBY Ha
CIIOKMBauiB. JOCIiIKEHO peKaMy B KOHTEKCTI BipTyasisdalii coliymy Ta BUSHAYEHO BipTyasisallio gK [IpoLec
nepexojly JIOAVHM 3 OJIHi€i peaslbHOCTI B iHIY (BipTyasbHY), 10 CIPUYUHEHO NTOMKUPEHHSIM HOBUX TEXHOJIOTIH B
inpopmaliitHOMy cycrinbeTBi. 3'9COBaHO crienudiky Ta MeXaHi3MU PEKJIaMHOTO BIUIMBY Ha CIIOXKUBAYiB, ii

coljiajIbHi CMUCJIM T2 OCOGJIMBOCTI MTPOSIBY B iHPOPMALITHOMY CYCIIiZIbCTBi. PO3risiHyTO pekyiaMy B yMOBax



CyCIiJIBHUX TpaHC(OpMaLiiHMX NPOLECiB K YNHHMAKA MOJI€PHi3allii yKpaiHCbKOrO CYCIIiJIbCTBA Ta CIIOCOOY
perpeseHTallii COLiOKY/IbTYPHUX LIiIHHOCTEN Y Cy4acHOMY iHpopmaliiliHomy cepenoBuili. B3aemogpioun i3
COLIiyMOM, peKJlama pernpe3eHTye M0oro COLioKyIbTYPHI LIiHHOCTI, GOPMOTBOPYO BILJIMBA€E HAa IIPOLIECU
HallioHaybHOI ineHTudikaliii, 36epeskeHHs 1 OHOBJIEHHS HalliOHAJIbHUX TPaAuLliii, coljiaisaliio i camopeanisarito
JIIOAVHMU.

2. The dissertation establishes the theoretical and methodological foundations for the investigation of advertising
as a social phenomenon. It examines the historical and philosophical reflection of advertising in the context of
societal transformations, analyzes approaches to the study of advertising activities, and assesses the current state
of research on advertising as a social phenomenon. The study explores the impact of advertising on social
transformations amidst the techno-informational determinants of civilization development, elucidating their
peculiarities and patterns within the overarching civilizational process. It is noted that in a civilizational sense,
advertising constitutes an intrinsic characteristic of the era of globalization. Through a social and philosophical
analysis of advertising activities, the dissertation identifies the social meanings of advertising and their
manifestations in an information society. It delineates and substantiates the structure of advertising influence on
consumers. The research delves into advertising within the context of societal virtualization, defining virtualization
as the process of individuals transitioning from one reality to another (virtual) due to the proliferation of new
technologies in an information society. The dissertation clarifies the specificity and mechanisms of advertising
influence on consumers, as well as its social meanings and manifestations in an information society. It examines
advertising within the conditions of societal transformational processes as a factor in the modernization of
Ukrainian society and a means of representing socio-cultural values in the contemporary informational
environment. In its interaction with society, advertising represents its socio-cultural values, exerting a formative
influence on processes of national identification, the preservation and renewal of national traditions, and the

socialization and self-realization of individuals.
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