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1. BUKOpUCTaHHS iHCTPYMEHTIB Mi>KHAPOJIHOTO MAapKETUHTY B EKOHOMIYHOMY CIiBpOGiTHULITBI Ipany i Ykpainu.

2. Utilization of international marketing instruments in the ekonomic cooperation of Iran and Ukraine.

Pedepar:

1. Incepralist npucBsYeHa 0COOJIMBOCTSIM 3aCTOCYBaHHS iHCTPYMEHTIB MDKHapOJHOTO MapKETUHIY €EKOHOMIYHUMU
cy0'eKTaMU 3 Pi3HUX €KOHOMIYHUX CHUCTeM, 30Kpema Ipany ta Ykpainu. [Ipy 1boMy BU3HAYAETHCS, IO
3araJlbHONPUIHSATI IHCTPYMEHTHU MIDKHAPOJHOTO MAapKETUHTY, Ki BUKOPUCTOBYIOTbCSI TOCIIOAAPYUMHU Cy0'eKTaMu
KpaiH 3 pUHKOBOIO €KOHOMIKOI0, [IOBUHHI OyTU afjaliToOBaHi BifilIOBiIHO 40 NOTPed Ta yMOB (PYHKLIOHYBaHHSI
€KOHOMIYHMX Ccy0'eKTiB IpaHy Ta Ykpainu. HeobxifgHicTb Takoi ajanralii OBOAUTHCSI HA OCHOBI aHai3y pUHKY
IIPUPOJHOrO KaMEHIO (TPaBepTUHY). AHAJI3YIOThCS EPCIEKTUBHI MOXKJIMBOCTI €KOHOMIYHOI CIiBIIpalli IBOX KpaiH,
BiZJTOBiIHO 1O CTPYKTYPHOTO aHaJi3y €KOHOMIK Ta MDKHapPOJHOTO MapKETUHTOBOTO CEPEOBUIIA. 3alIPOTIOHOBAHO
CHCTEMY I0Ka3HUKIB, sIKa JO3BOJUTb OLiHUTH €(PEKTUBHICTh BUKOPUCTAaHHS iHCTPYMEHTIB MDXXKHAPOJIHOTO

MapKETUHTY €EKOHOMIYHMMU Cy06'eKTamu IpaHy Ta YKpaiHu.

2. The theses are devoted to the special features of implementation of international marketing instruments by the
economic units from different economic systems, particularly Iran and Ukraine. It is defined the traditional



international marketing instruments which are utilized by the economic units from market economy have to be
fixed to the needs and terms of operation of economic units in Iran and Ukraine. The necessity of such adaptation
is proved based on the analysis of the market of natural stone (travertine). The promising possibilities of economic
cooperation of these two countries are analyzed based on the structural investigation of the economies and the
research the international marketing environment. The author suggests the system of indexes to evaluate the
efficiency of implementation of international marketing instruments by the economic units of Iran and Ukraine.
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