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1. Y puceprauiiiHiil pob0Ti HaBeIEHO TEOPETUYHI OCHOBU Ta MPAKTUYHI [TOJIOKEHHS OJI0 PO3BUTKY €KOJIOTIYHOTO
MapKEeTHHTY B 610TE€XHOJIOTIYHOMY BUPOOHUIITBI CiZIbCHKOTO rOCNIOAAPCTBA. 3'51COBAHO CYTHICTB i 3MiCT
€KOJIOT{YHOTO MapKeTHUHTY B 610T€XHOJIOTiYHOMY BUPOOHUIITBI, BUSHAYEHO Ir0JIOBHI YUHHUKYU PO3BUTKY
6i0TEXHOJIOTIH y CBITOBIH IJIOIMHI, CUCTEMATHU30BAHO €KOJIOTiUHI IOTPEeO! CIIO>KMBAUIB IPOIYKLii
6i0TEXHOJIOTIYHOTO BUPOOHMLTBA 3aJIEXKHO Bif] (POPM roCIOIAPIOBAaHHS, 3alIPONIOHOBAHA CYTHICHO-3MiCTOBHA
OCHOBA IOHSTTS €KOJIOTTYHMI MAapKETHHT 3 MO3ULIii yIIpaBiiHChKOI PyHKLii, BU3HAYEHO ITOHATTS €KOJIOTiYHO]
CIIPaBEJJIMBOCTI SIK B3aEMO3B'SI30K Mi3K COLIiaJIbHOIO Ta €KOJIOTIYHOIO CKJIA/IOBOIO Ta €KOJIOTiYHOI e(PeKTUBHOCTI SIK
30/I0BOJIEHHS TOTPEOU JIIOAVHM i MiIBULIIEHHS SKOCTIi XXUTTS, OJHOYACHO CKOPOYYIOUH BIIJIMB HA HABKOJIUIIHE
IIPUPOJHE CEPENOBUILE Ta PECYPCOMICTKICTb IPOTSATOM BCbOTO SKUTTEBOTO LIMKIIY TOBAPY, OXapaKTEPU30BAHO

IIPOLIEC CTAHOBJIEHHS €KOJIOTIYHUX NTOTped y 6i0TeXHOIOriYHOMY BUPOOHUIITBI Ta 31iliCHeHa ix KBasidikalis B



3aJIEXKHOCTI BiZl (POPM roCrofapioBaHHs CIIOXKUBAUiB 6i0TE€XHOJIOTIYHOI MPOAYKLii, OOIPyHTOBaHA CUCTEMA BILJIUBY
IIPUPOCTY CIIOKMBaHHS 6iollpenapariB Ha CTaH arpoeKoCUCTeM. Bu3HauYe€HO 0COOIMBOCTI PO3BUTKY €KOJIOTIYHOTO
MapKeTHHIY B yMOBax 6i0TE€XHOJIOTYHOrO BUPOOHHMIITBA Ta 3aIIPOIIOHOBAHO CTPYKTYPHO-JIOTIYHY CXEMY PO3BUTKY
€KOJIOTIYHOTO MapKeTHHTY B 6i0TE€XHOJIOTiYHOMY BUPOOHMITBI CiZIbCbKOTO F'OCIOAPCTBA, 10 ONUCY€E NPUIMHHO-
HACJiJKOBUI 3B'SI30K MiXK YOTMPMa MapKETUHIOBMMH MiJICUCTEMaMHU Ta BU3HAYEHI KJIIOYOBI IlepeBaru
GionpenapaTiB 3 TOUKU €KOJIOTTYHOTO MAPKETHHTY, OXapakTepu30BaHo NOHATTs «Greenwashing» Ta BUCBITIIEHO
XapaKTePHi 03HaKK Cy0'€KTIB rOCIIOAAPIOBAHHS, 110 BUKOPUCTOBYIOTh JJaHi TEXHOJIOTii. OXapakTepu30BaHO
METOAUYHUI IHCTPYMEHTAPiil €KOJIOTiYHOr0 MAPKETHUHIY Ta I0r0 3HAUY€HHS B 6i0T€XHOIOTIYHOMY BUPOOHULITBI Ta
BUCBIiTJIEHa XapaKTepUCTHKA HAIIPSIMKIB €KOJIOTIYHOIO MAapKETUHTY B 610T€XHOJIOTIYHOMY BUPOOHULITBI i BUBHAaYEHO
ftoro ¢yHKIii, 06rpyHTOBaHa cucTeMa PyHKIiOHYBaHHS iHCTPYMEHTAPI0 €KOJIOTiYHOTO MapKeTHHIY Ta
0XapaKTepU30BaHO METOIY MAapKETUHIOBUX JOCJIiIPKEHb B [aHil ranysi, BU3HaU€Hi iXx mepeBaru Ta HeJJoJliKU, TaKOX
PO3pO6JIEHO CUCTEMHUI NiAxin iHpopmMaliiiHoi 1aTGOpMU BTOPUHHUX JAHUX Y 610TE€XHOJIOTIYHOMY BUPOOHUIITBI,
1110 I'PYHTYETHCS Ha B3a€MO3B’ 513Ky MK TpboMa piBHAMU (6i3Hec, IepskaBa, CyCIisbCTBO) B iHopMaLiiHOMY
3abe3nevyeHHi QyHKIiOHyBaHHS €KOJIOTIYHOrO MapKETHHIY Ha MiJIIPMEMCTBAX 6i0TEXHOJIOTIYHOIO HANIPSIMKY B
KOHTEKCTI JaHUX JIJ1s1 IPOBEJEHHS MapKeTUHTOBUX NocimkeHb: B2G (6i3Hec Ta pepxasa), B2B (6i3Hec Ta iHmmi
cy6’exTu rocrnogapiosanHs), B2C (6izHec Ta crio>kxuBadi), 0XapaKTepr30BaHO 3aC00M MAapKETUHIOBUX KOMYHIKallifl B
6i0TEXHOJIOT{YHOMY BUPOOHULITBI Ta pO3p00bJIeHa BiAIIOBiHA MO/Ie/Ib KOMYHIKaliliHOi cuCcTeMHu, 3alIpOIIOHOBaHA
MOJI€JIb PO3BUTKY €KOJIOTIYHOTO MAapKETHHIY B 6i0T€XHOJIOTIYHOMY BUPDOOHUIITBI HA OCHOBI KOMILJIEKCY MapKETHHIY
«5P», 1110 3a710BOJIbHSIE IHTEPECH BCiX CTOPIH — Bifi BUpOOHMKA Ta [IOCTavYabHUKA 610TEXHOJIOTIYHOI IPOYKLii 10
KiHLIeBOTO CIIOXXMBaya, 3 3a0e3I1eUYeHHSIM B3a€MO3B 13Ky MK CO00I0, OCKIJIbKY OJIVH €JIeMEeHT BIJIMBAE Ha iHIIU.
[IpoaHasizoBaHO aJrOPUTM 3aCTOCYBaHHS MapKeTUHroBoro digital iHCTpyMeHTapilo B 6i0TEXHOJIOTIYHOMY
BUPOOHUILITBI Ta BUOKPEMJIEHO OCOOJIMBOCTI 3aCTOCYBaHHS TAKOTO IHCTPYMEHTAPIIO B 3aJI€KHOCTI Bif, popM
rOCIOAPIOBaHHS MiANIPUEMCTB-CIIOKUBAUiB Ta CUCTEMAaTU30BAHO iIHCTPYMEHTH PO3IOBCIOPKEHHS PE3YJIbTATiB
IIOCTIiIKEHHS B 3aJI€5KHOCTI Bif, GOpPM BJIaCHOCTI, BUBHAYEHO €Taly BUKOPUCTAHHS TapreTOBaHOI peKIaMU ISl
6i0TEXHOJIOTIYHUX MiATIPUEMCTB Ta OXapaKT€PU30BaHO ii 11iJi, BUCBITIEHO NOKa3HUKU edekTruBHOCTI SEO Ta
IIOLIYKOBOI KOHTEKCTHOI peKJIaMy KOMIIaHii BUpOOHMKa 6ionpenaparis, a TaKOXK MOKa3HUKU e(PEeKTUBHOCTI POOOTH
MapKeTIlJIelicy B KOMIIaHii BUpoOHUKa Giomnpernaparis, 3MiiCHeHa IOPiBHSJIbHA ePeKTUBHICTb KiJIbKOCTI IIPOJAKiB

6ionpenaparis Mix offline Ta on-line iHcCTpymMeHTaMHu.

2. The dissertation presents the theoretical foundations and practical provisions for the development of
environmental marketing in biotechnological production of agriculture. The essence and content of ecological
marketing in biotechnological production are clarified, the main factors of development of biotechnologies in the
world are defined, ecological needs of consumers of products of biotechnological production depending on forms
of management are systematized, the essentialsubstantive basis of the concept of ecological marketing is offered.
as the relationship between the social and environmental component and environmental efficiency as meeting
human needs and improving quality of life, while reducing the impact on the environment and resource
consumption throughout the life cycle of the product, characterized the process of environmental needs in
biotechnological production and their qualification depending from forms of management of consumers of
biotechnological products, the system of influence of growth of consumption of biologicals on a condition of
agroecosystems is proved. The peculiarities of ecological marketing development in the conditions of
biotechnological production are determined and the structural-logical scheme of ecological marketing
development in biotechnological production of agriculture is offered, which describes the causal relationship
between four marketing subsystems and the key advantages of biological products from the point of view of
ecological marketing are defined. »And highlighted the characteristics of businesses that use these technologies.
The methodical tools of ecological marketing and its value in biotechnological production are characterized and
the characteristic of directions of ecological marketing in biotechnological production is covered and its functions
are defined, the system of functioning of tools of ecological marketing is substantiated. information platform of
secondary data in biotechnological production, based on the relationship between three levels (business, state,
society) in information support of environmental marketing in biotechnological enterprises in the context of data



for marketing research: B2G (business and state), B2B (business and other business entities), B2C (business and
consumers), the means of marketing communications in biotechnological production are characterized and the
corresponding model of communication is developed The proposed model for the development of environmental
marketing in biotechnology production based on the marketing complex "5P", which satisfies the interests of all
parties - from producer and supplier of biotechnological products to the end consumer, ensuring interconnection,
as one element affects another. The algorithm of application of marketing digital tools in biotechnological
production is analyzed and features of application of such tools depending on forms of management of the
enterprises-consumers are allocated and tools of distribution of results of research depending on patterns of
ownership are systematized, stages of use of targeted advertising for biotechnological enterprises efficiency of
SEO and search contextual advertising of the company of the manufacturer of biologicals, and also indicators of
efficiency of work of a marketplace in the company of the producer of biologicals, comparative efficiency of
quantity of sales of biologicals between off-line and on-line tools is carried out.
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