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Pedepar:

1. IncepTariiio prucBs9eHO OOIPYHTYBAHHIO TEOPETUYHHUX [10JIOKEHD, 2 TAKOXX PO3POOLi MPaKTUYHNAX
PeKOMeHalil o0 yIOCKOHaIEeHHS OI0PKETYBaHHSI MAPKETUHTOBUX BUTPAT y 30BHIIIHBOEKOHOMIYHIH JisIbHOCTI
Ha MiANpUeMCTBAX MOJIOKOIIEpepOOHOi ranmysi. O6’eKTOM JOCiIKEHHS € MPOLEeC OI0IPKETYBaHHS MapPKETUHTOBUX
BUTPAT 30BHIIIHbOEKOHOMIYHOI JisSl/IbHOCTI MiANPUEMCTB. [IpeimMeToM NOCIiI)KEHHS € TEOPETHUYHI Ta
oprasizalilHO-MeTOIWYHI II0JIOKEHHS 0I0[)KeTyBaHHsI MapKeTUHIOBUX BUTPAT 30BHIIHbOEKOHOMIYHOI Aisl/IbHOCTI
nianpuemMcTs Y NepuioMy po3zisli po3IyISIHyTO TEOPETHUYHI 3acafy LOCiIKyBaHOI NPO6IeMaTUKY, BUBHAYEHO POJIb
Ta 3Ha4E€HH 30BHIIIHLOEKOHOMIYHOI HifJIbHOCTI MiANPUEMCTB Y KOHTEKCTI Cy4aCcHOI €KOHOMIKM, PO3KPUTO CYTHICTb
Ta CKJIaJ, MapKETHHIOBUX BUTPAT, & TAKO>K OOI'PYHTOBAHO IOLIBHICTD iX OI0[KETyBaHHS SIK iHCTPYMEHTY
CTpaTeriyHoro njaHyBaHHs. 3a pe3ysbTaTaMU JOCiKEHHS TeOPETUYHUX aCeKTiB OI0JKeTYBaHHS MApPKETUHIOBUX
BUTPAT y 30BHIIIHLOEKOHOMIYHIN His/IbHOCTI BU3HAYEHO BILJIMB CYYaCHUX YMOB Ha 30BHIIIHbOEKOHOMIUHY
IiSJIbHICTD MIONPUEMCTB B YKPAiHi Ta pojib MAPKETUHIOBUX BUTPAT B afariTallii miAnpueMCcTBa 40 KPU30BUX YMOB

Iif, YacC BifiHU IJIIXOM BCTAaHOBJIEHHS TeHAEHLINA po3BUTKy 3E]/l B YKpaiHi mif, yac BiiHU. 3alIpOIIOHOBAaHO METOIVKY



OLiHKY II€PCIIEKTMB BUXOAY Ha iHO3€MHi pUHKU.

2. The object of the research is the process of budgeting marketing expenses in the foreign economic activity of
enterprises. The subject of the research is the theoretical and organizational-methodological principles of
budgeting marketing expenses in the foreign economic activity of enterprises. The first chapter examines the
theoretical foundations of the researched issue, defines the role and significance of enterprises’ foreign economic
activity in the context of the modern economy, reveals the essence and structure of marketing expenses, and
substantiates the feasibility of their budgeting as a strategic planning tool. Based on the results of the study of
theoretical aspects of budgeting marketing expenses in foreign economic activity, the impact of current conditions
on the foreign economic operations of enterprises in Ukraine has been identified, as well as the role of marketing
expenses in adapting enterprises to crisis conditions during wartime, by establishing the trends of foreign
economic development in Ukraine under war conditions. A methodology for assessing the prospects of entering
foreign markets. It has been determined that budgeting marketing expenses is a complex process that requires
marketing managers to possess specialized knowledge and skills. This process can help enterprises improve their
performance in foreign markets and achieve their sales, communication, and product promotion goals. While it
does not replace the management system, it functions as a management technology and can serve as an effective
supporting tool in the implementation of development strategies.
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