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1. DopmyBaHHS MapKETHHTOBOTO [TOTEHIIiaJly MOJIOKOIIepepPOOHUX HiIIPUEMCTB

2. Formation of Marketing Potential of Milk Processing Business

Pedepar:

1. Y nucepratlii o6IpyHTOBaHi TeOPETUKO-METOMUYHI MifX0oAu N0 GOPMYBaHHS MAapPKETHHIOBOTO IOTEHIiany
MOJIOKOTIEPEPOOHHUX MiAIIPUeEMCTB. PO3p0o06sieHO PYyHKLiIOHAIbHY MOJIe/Ib (POPMYBAaHHSI, OL[iHKU Ta yIOCKOHAJIEHHS
MIIMII, oCcHOBOIO SIKOi BUCTyIIa€ MapKETHUHIOBA CTPATEris €éBpOiHTerpaliii, o nepenbdayvae migBUILIEHHS SIKOCTI
MOJIOKOTIPOAYKLi nyisixom (OMYyBaHHS IApTHEPChKUX BiTHOCUH Ha OCHOBI iHTerpaliii cy6'eKTiB puHKY,
POBLINPEHHS AiI0YNX CEI'MEHTIB PUHKY 11 OCBOEHHS 30BHIlIHIX, @ TAKOK PO3BUTOK BHYTPIlIHBOI'O MAPKETUHTY.
OOrpyHTOBaHO CTBOPEHHS MOJIOYHUX KJIACTEPiB, BIACHUX CUPOBUHHUX 30H, 30KPEMA, MOJIOYHUX KOOIIEPATUBIB Ta
cimeHUX depMm, O JAIOTh MOKJIMBICTh HAIATOAUTY €3 IIOCePeJHNKIB €EKOHOMIYHI B3a€EMOBITHOCUHM Y JIAHLIIOTY
BUPOOHUK-TIEPEPOOHUK; IIOJIIIINTH SIKiCTh MOJIOKOCUPOBUHY; IiABULUTH LOOPOOYT CiTbCbKOTO HACEJIEHHS Ta
CIIpYSITU PO3BUTKY CiJIbCbKUX TEPUTOPill. 3alIpOIIOHOBAHO OCHOBHI €Tany PO3BUTKY BHYTPIlIHBOIO MAaPKETUHTY
MOJIOKOTIEPEPOOHUX MiFIIPUEMCTB, 110 BKIIIOYAIOTh: OPraHi3alisl Cay>K61 MapKeTHHTIY, iCTUTYT HaCTaBHUIITBA,

MOTHBALlisl TPYIOBOTO KOJIEKTUBY, POPMYBaHHSI KOPIIOPATUBHOI KyJIbTypH, POPMYBaHHS iMiKy MiATIpUEMCTBA,



KOHTPOJIb 3a JisJIbHICI0O MAPKETMHIOBOTO IIEPCOHAY.

2. The thesis concentrates on foundation of theoretical-methodological approaches of formation of marketing
potential of milk processing business. The functional model of formation, estimation and improvement of
marketing potential of milk processing business has been developed. The base of this model is marketing strategy
of European integration that provides increase of dairy products quality by means of formation of partnership
relations based on market participants, extension of existing market segments and learning foreign ones as well as
domestic marketing. The main stages of domestic marketing of milk processing business have been proposed.
These stages include marketing service arrangement, mentoring institute, staff motivation, corporative culture

formation, business image formation, marketing personnel control.
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