O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0413U000183
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpaunii: 21-01-2013

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. I'pynTKOBCBHKUI Bosogumup IOpirioBuy

2. Gruntkovskiy Volodymyr Yuriyovych
KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIndp HaykoBOi cneniaabHOCTI: 08.00.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EKkoHOMiYHa TEOPis Ta iCTOPist EKOHOMIYHOT JyMKH

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucTy: 10-12-2012

CreniaJbHICTh 3a OCBiTOO: 8.050107

Micue po6oTH 34,00yBaya: YepHiseupKkuii HalioHanbHMI yHiBEpCUTET iMeHi IOpis GenpkoBrya

Kopg 3a €IPIIOY: 02071240

Micue3HaxoaKeHH: 58012, m. YepHisuyj, ByJs. KOLI06MHCBHKOTO, 2

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

IIudp cnenianizoBaHoi BYUEHOI pagH (Pa30Boi CIeliaJai30BaHOi BYEHOI pazu). [126.006.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: UepHiBellbKuil HalliOHa/IbHUIA yHiIBEpCUTET iMeHi FOpis

denpkoBrya

Kopg 3a €IPITIOY: 02071240

Micue3HaxoaKeHHS: 58012, m. YepHisuj, ByJ. Kolto6uHCbKOrO, 2
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTuyHHX PYyOpHK: 06.03

Tema gucepranii:

1. DopMyBaHHS Ta PO3BUTOK COLiaJIbHOI BiATIOBiaIbHOCTI 6i3HECY B yMOBaxX PUHKOBOI TpaHcopmaliii eKOHOMIKA

2. Forming and development of social responsibility of business in the conditions of market transformation of
economy area

Pedepar:

1. O6'eKT BOCIIIPKEHHS - CYKYITHICTb COLiaJIbHO-€KOHOMIYHUX BiJHOCHUH, SIKi BAHMKAIOTh MiXX CY0'€eKTaMU
conianizanii 6i3Hecy B npoueci puHKOBOi TpaHchoOpMallii eKOHOMIKU.. MeTa BOCTiIKeHHS - BUSHAYEHHS
00'eKTUBHUX OCHOB Ta HallioHaJsIbHOI crienuiku couiasnizalii 6i3Hecy, O6IpYHTYBaHHS YMOB Ta Me€XaHi3MiB
iHcTUTYyLiOHAI3ali] BiTHOCKH COLliaJIbHOI Bifi[IOBiAaIbHOCTI 6i3HECY B IIpolLeci pUHKOBOI TpaHc(opmallii
€KOHOMIKU. MeTonu Ta anapaTtypa - iCTOpUKO-T€HEeTUYHUH, iHIeKCHUI, aHali3 CTAaTUCTUYHUX JAHUX, TPyIyBaHHS,
PO3PaxyHKOBO-KOHCTPYKTUBHUH, pAny AuHaMIiKy, rpadidamuil. TeopeTnyHi i NpakTU4HI pe3yIbTaTy - Ha OCHOBI
TEOPETUYHOTO JNOCJIiI)KEHHS BU3HAYEHO 3aKOHOMIpDHMI XapakTep GOpMYyBaHHS Ta PO3BUTKY COLiaJIbHO]
BiTIOBiaJIbHOCTI 6i3HECY Ta NPEACTaBJIE€HA 3aJIEKHICTh COLiaJIbHO-€KOHOMIUHMX [TI0Ka3HUKIB PETiOHAIbHOTO
PO3BUTKY BiJ, 3aX0[IiB COLia/IbHOI BiiNOBiAanIbHOCTI 6i3HECYy . HOBM3HA - 06IPYHTOBAHO 3aKOHOMIPHMI XapakTep

(opMyBaHHS Ta PO3BUTKY IHCTUTYTY COLIiaJIbHO]I BiAiTIOBiaJIbHOCTI 6i3HECY, 3yMOBJIEHUH ITOCTIHAYCTPiabHUM



piBHEM MPOAYKTUBHUX CUJI; IPOLeCAMU iHTepHallioHai3awii 6i3HecoBoi AisgnbHOCTI. CTyIiHb YIPOBAIKEHHS -

BIpoBaaKkeHo. Cdepa (ramysb) BAKOPUCTAHHS - OpraHaMU B3y Ta BUIIMMU HaBYaJIbHUMU 3aKJIaaMHu.

2. The object of research - a set of socio-economic relations that arise between the subjects of socialization of
business in the market economy transformation. The aim of research - to determine objective bases and national
specific socialization business justification for the conditions and mechanisms for institutionalizing relations CSR
in the market economic transformation. Methods and apparatus - historical-genetic, index, analysis of statistical
data, grouping, settlement and constructive, time series, a graphic. Theoretical and practical results - based on
theoretical research the natural character of the formation and development of social responsibility and the
dependence of socio-economic indicators of regional development measures of social responsibility. Novelty -
reasonably logical character formation and development of the social responsibility of business, due to post-
industrial level of productive forces, the process of internationalization of business. The degree of implementation

- implemented. Area (direction) of use - government and universities.
Jep>kaBHHHM peecTpaniiiHuii Homep JiP:

IIpiopuTeTHHH HANIpSIM PO3BHTKY HayKH i TEXHIKH:
CrpareriyHu# NpioOpHTETHHUI HAIIPSIM iHHOBaILLiMHOI Aig/ILHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iyo6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxopoHHi goKymeHTH Ha OIIIB:

BnpoBaakeHHS pe3yJIbTaTiB AHCEpPTaIii:

3B's130K 3 HAYKOBUMH T€MaMH:

VI. BizomocTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Tanymka 304 IBaHiBHa

2. Gakushka Zoya Ivanivna

KBasnigikamis: g.e.x., 08.00.01
ImenTudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmanisi:

TloBHe HaliMEeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma By1acHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB

OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Cynpyn Haransg AnarosiiBHa

2. CynpyH Harans AHaroJiiiBHa

KBasigikamis: n.e.n., 08.00.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. XKasizno SIpocsyaB AHaTOJMiOBAY

2. JKanino SIpocnaB AHaTOJNiNOBUY

KBasmigikamis: k.e.n., 08.00.01
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

TrOJIOBH pajgu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOTO Ha 3aCiflaHHi

CaBuyk Bosnogumup CappoHOBUY

CaBuyk Bosogumup CappoHoBUY



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




