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1. MigBumenHs eeKTUBHOCTI PYHKLIOHYBaHHS MiAIPUEMCTB Ha 3aCajjaX yIIPOBAAKEHHS! MAPKETUHIOBOTO
MEXaHi3My yIIpaBJIiHHA iX 4iSIbHICTIO

2. Increasing of enterprise's operation efficiency on the basis of introduction of the management marketing of
their activity

Pedepar:

1. O6'eKTOM HOCIIIPKEHHS € TIPOLIEC NMiJBULIEHHS €(PEKTUBHOCTI (PYHKIIOHYBAaHHS MiAIIPUEMCTB B iepapxivHOMY
PUHKOBOMY cepenoBullli. MeTO IUCepPTaLiHOIO LOCIII)KEHHS € CTBOPEHHS HOBUX OPraHi3aliiiHO-€KOHOMIYHNX
dopm niaBueHHS ePeKTUBHOCTI PYHKILIOHYBaHHS NiNIIPUEMCTB B Ilepiof TpaHcopmallii eKoHOMiKK YKpaiHu B
PMHKOBY Ha 3aca/iax yIPOBaJ)KE€HHS OpraHizaliiHO-(pyHKLiOHaIbHOTO MapPKETMHIOBOTO MEXaHI3MY YIIPaBJIiHHS iX
JistZIbHICTIO. METO0JI0TTYHOI0 OCHOBOIO OCIIIPKEHD CTAJIM Cy4aCHi KOHLEIii MAPKETHHIY, TEOPii MAPKETUHIOBOTO
VIPaBJIiHHS MigIprueMCTBaMu. [171s1 GOPMYBaHHS HOBOTO KOHIIEIITYaJIbHOTO ITOHSTTSI MAPKETUHIOBOTO MEXaHi3My
3aCTOCOBAHO CUCTEMHUM Mifxin. [Ipu BUpileHHI OKpeMyx 3a1ad BUKOPUCTAHO CIeliajibHi METOIU: TEOPIlo
BUIIAJIKOBUX IIPOLECIB, TEOPiI0 UMOBIPHOCTEN, EKOHOMIKO-MaTEeMaTU4YHi METOAN MOJIEJIIOBAHHS, TEXHIKO-
€KOHOMIYHMI aHaJli3, KopessuinHo-perpecuBHnit, ABC-XYZ-aHasi3, aropuTMisaliito pouecis i KaayBaHHS,

METOooUu JIOTICTUYHOTO MOJEJIIOBAHHA. HaYKOBa HOBHM3HA O E€P>KaHUX pe3yanaTiB [10JiAra€ B TEOPETUIHOMY



OOI'PYHTYBaHHi BUPIII€HHSI KOHKPETHOTO 3aBIAHHS IOA0 CTBOPEHHS HOBUX OPraHi3alliiHO-€KOHOMIYHUX (GOpM
nigBuIeHHs e(eKTUBHOCTI PYHKLIOHYBaHHS MiIIPUEMCTB Ha 3acaiaX IoOYyLOBHY i BIIPOBAIKEHHSI Bif[IOBiIHOTrO
MapKETHMHIOBOTO MEXaHi3My YIIPaBJiHHS iX IisibHICTIO, B pe3yJbTaTi yoro Brepiie copMyIbOBaHO i BIPOBAIKEHO
B HAYKOBUI OOIr IIOHSTTSI MaPKETHMHIOBOTO MEXaHi3MYy SIK e(peKTUBHOI OpraHisaliliHo-(yHKIiOHaIbHOI CUCTEMU
VIPaBJIiHHS MiTIPUEMCTBOM 3 TUCKPETHUM CTaHOM, IO CKJIaZly SIKOi BXOAATH NOCTIiIHUIBKA, BUPOOHMYA,
KOMYHIKaliliHO-30yTOBa Ta KOHTPOJIIHIOBA MifICKCTeMU; PO3PO0JIEHO HOBY, IPOTHOCTUYHO-TPaHC(OpMaLiiiHy,
MOJ€JIb MapKETUHIOBOI'O MEXaHi3My yIIpaBJliHHS MiAIPUEMCTBOM, [100y10BaHy Ha 3aCaflax CUCTEMHOTO Mifxoxy i
Teopii BUMaJKOBUX IIPOLECIB 3 ypaxyBaHHAM iMOBIPHICHOTO XapaKTepy BILUIMBY OKPEMUX MapPKETUHIOBUX 3aXO/iB Ha
rOCIOJAPCHKY HisJIbHICTb MiJNPUEMCTBA; YIOCKOHAJIEHO CUCTEMY YIIPaBJIiHHS TOCIIONAPCHKOIO AislIbHICTIO
MigITpUEMCTBA 3aBIsKU PO3POO1Ii KOMIIJIEKCHOI 6araToBapiaHTHOI JIOTiCTUYHOI MOJieJIi, B SIKil, IOPiBHSIHO 3
KJIACUYHOI0, 0OpaHH$ 3BaXKEHOTO YIIPaBJIiHCHKOTO PillleHHSI OOIPYHTOBAHO KiIbKICHUMHU KPUTEPIiSIMU B 3aCTOCYBaHHI
KOHKPETHOI MapKETUHTOBOI CTPATETii PO3BUTKY; YAOCKOHAJIIEHO CTPYKTYPHY CXEMY JOCATHEHHS ML IIPUEMCTBOM
BHICOKOT'O PiBHSI KOHKYPEHTOCIIPOMO>KHOCTI, 5IKa, Ha BiJMiHY Bifi iCHyl0uMX, 3aCHOBaHa Ha 3abe3IeyeHHi 1oro
[IO3UTHUBHOTrO iMiIXy B iepapXiYyHOMY PUHKOBOMY CEPEIOBUILi; OTPUMAM NOJAJIbIINN PO3BUTOK METOAMNKA
KiJIbKiCHOI OLIiHKY BIUJIMBY 3HaYymIUX (paKTOPiB Ha (POPMYBAHHS HAJIEXKHOT'O MAPKETUHIOBOTO CEPELIOBUILA HA
IiANpUEMCTBI, [T01aHa y BUIJISZI B3a€MOY3roiKeHoi TprpiBHEeBOi kiacudikariii, mo i BinpizHse ii Big icHyo4umnx
IiAX0[IiB, @ TAKOXK CIIOCOOU KiIbKiCHOI OIiHKM e(PeKTHBHOCTI MapKETHHIOBOIO MEXaHi3MY SIK B IIiJIOMy, TaK i KO>KHOI

CTBOPEHOI B IOT0 MeXXax (PYHKLIOHAJIbHOI MiICUCTEMU.

2. Object of research is the process of efficiency increase of the enterprises functioning in hierarchical market
environment. The purpose of the dissertation research is the creation of the new organizational economic forms of
efficiency increase of the enterprises functioning during transformation of Ukraine economy in market on the
basis of introduction of the organizational functional management marketing mechanism of their activity. A
methodological basis of researches became the modern concepts of marketing, theory of the enterprises
marketing management. The system approach is applied for formation of new conceptual concept of the
marketing mechanism. At the decision of separate tasks the special methods are used: the theory of casual
processes, theory of probabilities, economic-mathematical methods of modeling, technical and economic analysis,
correlation and regressive, ABC-XYZ-analysis, algorithm of processes and scaling, methods logistic modeling. The
scientific novelty of the received resultsconsists in a theoretical substantiation of a concrete task concerning
creation the decision of the new organizational economic forms of efficiency increase of the enterprises
functioning on the basis of the appropriate marketing management mechanism of their activity creation and
introduction, therefore: the concept of the marketing mechanism as effective organizational functional system of
the management enterprise with a discrete status, which contains research, industrial, communication and sales
and controlling subsystems is formulated and entered into a scientific dictionary; the new prognosticate
transformational model of the management marketing mechanism of enterprise created on the basis of the system
approach and theory of casual processes with the account probability character of separate marketing measures
influence on economic activity of the enterprise is developed; the management system of economic activity of the
enterprise due to development the complex multi-alternative logistical model isadvanced, in which compared with
classical the choice of the weighed administrative decision is proved by quantitative criteria in application of
concrete development marketing strategy; the structural scheme of achievement by the enterprise of a high
competitiveness level is advanced which, as against existing, is based on maintenance of its positive image in
hierarchical market environment; the quantitative rating methods of influence significant factors on formation of
appropriate marketing environment at the enterprise submitted as mutually coordinated of three-level
classification has received the further development as distinguishes it from the existing approaches; the ways of a
quantitative rating of efficiency of the marketing mechanism as a whole as each functional subsystem created in its
borders have received the further development.
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