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Tema gucepranii:
1. ynpaB]IiHHﬂ nponecaMm BUBENEHHA Ha pPUHOK HOBUX KOCMETUYHUX HpOILYKTiB

2. Managing the Process of Bringing New Cosmetic Products into the Market

Pedepar:

1. lnceprariio NpUCBSYEHO y3araJbHEHHIO TEOPETUYHUX OCHOB i BJOCKOHAJIEHHIO NIPUKJIAHOIO iHCTPYMEHTApilo

ynpaB]IiHHSI npouecaMmm BUBENEHHA HA pPUHOK HOBUX KOCMETUYHUX HpO,ILYKTiB Ha 3aCaZjaX BUKOPUCTAHHA CYy9dCHUX

M(pPOBUX IHCTPYMEHTIB. Y IucepTalii pO3KPUTO CyTHICTb Ta €BOJIIOLIIO MiIXOiB O YIIPaBJIiHHS NIpOLeCaMu

BUBEJI€HHS] HA PUHOK HOBUX KOCMETUYHUX NIPOAYKTiB, aKTyasli30BaHO HEOOXiIHICTb Cy4aCHOIO OCMUCJIEHHSI BIIJIUBY

Ta iHTerpauii Takux akTopis, SIK IPUPOA IPOLYKTY, OCOOIUBOCTI Oi3HECY I TEXHOJIOTTYHUI IIporpec.

YI0CKOHaIeHO MO/Ieb YIIPaBJliHHS PO3POOKOIO i BUBEIEHHSIM Ha PUHOK HOBUX KOCMETUYHUX IIPOJYKTIB, SKa

PO3KpUBaE Ta JeTajisdye CKIa0Bi €JIEMEHTU IPOL,ECy PO3POOKU ITPOAYKTY i3 BilOOGPaKEHHSIM MOETATHUAX



KOHTPOJIBHUX TOYOK I OCOOGJIMBOCTEN YIIPABJIiHChKOI KOMYHIKallii Ha KO)KHOMY 3 €TalliB. Y pe3yJbTarTi aHali3y
r7106a/1bHUX Ta HAL[iOHAJIbHUX (PaKTOPIB BIJIMBY HA PE3yJIbTaTUBHICTh YIIPABJIiHHS NIPOLIECaMU BUBEICHHS HA PUHOK
HOBUX KOCMETUYHUX [IPOAYKTIB, 6yJIO HAroJIOeHo Ha HeOOXiTHOCTI afanTalii nixoAis 40 MiHJIMBUX CIIOXXUBYUX
3aMUTIB Ta iHTerpauii rexHosorii. [lokazaHo BaXKJIMBICTh KOMIJIEKCHOTO 1 CTPYKTYPHOTO MigX04y O LiiCHOTO
OLIiHIOBaHHS (PaKTOPIB BIUIMBY Ha (POKYC CIIOKUBYOI NIOBEIiHKY, BiITAK YA,OCKOHAJIEHO MPOLIeIypy B3aeMOii 3i
CIIO’KMBa4€M HOBMX KOCMETUYHUX NPOAYKTIB 3 ypaxyBaHHSIM OMHIKaHaJIbHOTIO MifX01y, 0 3abe3redye afeKBaTHy
peastizallito nepcoHi(hiKoBaHOIO AOCBiNly CIIOXXUBAya, iIHTErpye OHJIAMH Ta oQIaiiH 3yCUJlISI KOMIIaHi i, 30Kpema,

CIIpusi€ MiJBUILIEHHIO 33J0BOJIEHOCTI, JIOSIZIBHOCTI Ta 3aJIy4€HOCTI IOKYIILiB.

2. The thesis is devoted to the generalising of theoretical foundations and the improvement of applied tools for the
process of bringing new cosmetic products into the market, on the basis of using modern digital tools. The thesis
reveals the essence and evolution of the approaches to managing the process of bringing new cosmetic products
into the market and simultaneously emphasises the need for a modern understanding of these processes, which
would integrate such factors as the nature of the product, business features and technological progress. The thesis
improves the model for managing the development and launch of new cosmetic products, which reveals and
details each component of the product development process, reflecting the stage-by-stage control points and
features of management communication at each stage. As a result of the analysing of global and local factors
influencing the effectiveness of managing the processes of launching new cosmetic products, the need to adapt
approaches to changing consumer demands and integrate technologies was emphasised. The importance of an
integrated and structural approach to a holistic assessment of the factors influencing the focus of consumer
behavior is shown. Thus, the algorithm of interaction with the consumer of new cosmetic products is improved,
taking into account the omnichannel approach. It ensures adequate implementation of the personalized consumer
experience, integrates online and offline efforts of companies and, in particular, contributes to increasing
customer satisfaction, loyalty and engagement.
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IIpiopuTeTHHH HaNpSIM PO3BHTKY HayKH i TEXHIKHM: OyHIaMeHTasbHI HAyKOBI HOCIIIKEHHS 3 HANGLIbII
BOXJIMBUX IIPOOJIEM PO3BUTKY HAYKOBO-TEXHIYHOTO, COLiaIbHO-€KOHOMIYHOrO, CyCIiIbBHO-MIOJiTUYHOTO,
JIIOJICbKOTO IIOTEHLiay 1715 3a6e3re4eHHs] KOHKYPEHTOCIIPOMOXKHOCTI YKpaiHU y CBiTi Ta CTaJIOTO PO3BUTKY
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