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IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0C00H: CyMChKuii Hal[iOHAIbHUI arpapHUil YHIBEPCUTET
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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. OpranisauiiHO-€KOHOMIYHi 3acaii pO3BUTKY MapKETUHIY CiJIbCbKOTOCIIOAPCHKUX IMiAIIPUEMCTB

2. Organizational and economic foundations of marketing of agricultural enterprises

Pedepar:

1. O6'ekT: pouec GpopMyBaHHS OpraHizalilfiHO-€KOHOMIYHUX 3acal], PO3BUTKY MAapKETHUHTY ClIbChbKOTOCIOaPChKUX
IiANPUEMCTB B yMOBaX HECTa0iIbHOCTI. MeTa: O6IPYHTYBaHHS TEOPETUYHUX i METOAUYHUX MTOJIOKEHb
opratizauilHO-€KOHOMIYHMX 3aCa]] PO3BUTKY MapKETUHTY CiJIbCbKOTOCIOAAPCHKUX MiANPUEMCTB Ta PO3POOKa
LUJISIXIB iX BAOCKOHAJIEHHs. MeTonu: iHAyKuil Ta AenyKuii, aHasi3y Ta CUHTE3y, EKOHOMIKO-CTaTUCTUYHUH,
€KOHOMIKO-MaTeMaTUYHOIO0 MOJIEJIIOBAHHS, KOPEJISILIIMHO-PETPECITHOTO aHali3y, COLi0JIONIYHOTO NOCIIII>)KEHHS Ta
rpadiuHuii Metoy,. PesysbTaTu: 3'1COBAaHO TEOPETUKO-METOAMYHI OCHOBU OpraHi3allillHo-eKOHOMIYHUX 3acaf
PO3BUTKY MapKETUHTY MIINPUEMCTB. 3LiICHEHO OLIIHKY OCHOBHMX CKJIAIOBUX OpPraHi3alillHO-€eKOHOMIYHMX 3acaf,
PO3BUTKY MapKeTHHIY Cy0'eKTiB rocromapoBadHs. OOrpyHTOBaHI WJISXY BIOCKOHAJIEHHS OpraHi3aniitHo-
€KOHOMIYHMX 3aCaJ] PO3BUTKY MapKETUHTY CiJIbCbKOTOCIIOAAPChKUX MifAnpreMcTB. HoBu3Ha: po3pobseHo Ta
OOI'PYHTOBAaHO METOAUYHUN MiAXi N0 BU3HAYEHHS iHTErPaJIbHOTO IOKa3HUKA KOHKYPEHTOCIIPOMOIKHOCTI
CIJIbCBKOTOCHOAAPCHKUX MiANIPUEMCTB; YIO0CKOHAJIEHO TEOPETUKO-METOAUYHNI MiNXiM, 1O BUSBJIEHHS

0CO06JINBOCTEN PO3BATKY MAapPKETUHTY MiJIIPUEMCTB; YAOCKOHAJIEHO BU3HAYEHHSI YMOB aKTUBi3allii BEpTUKaIbHUX Ta



rOPU30HTAJIbHUX BiTHOCUH y IIPOLeCi PO3BUTKY MAapPKETUHTY; YOCKOHAJIIEHO 3aCTOCYBAHHS CUCTEMU
(YHKIIOHYBaHHSI OCHOBHUX CKJIa[IOBUX OpraHizaliflHO-eKOHOMIYHMX 3aCaj] PO3BUTKY MapKETUHTY; IiCTaju
[IOJAJIbIIOrO PO3BUTKY METOAMYHMY MiAXiM OLO OLiHKY PiBHS rapMOHIMHOI y4acTi IepCOHAJLy YIIPaBJIiHHS Yy
BUDIlIEHHI 3aBAAaHb MAPKETUHIY, BUSHAYEHHS CYTHOCTI IIOHATT "arpapHUI MapKeTHUHI", METOIUYHUN MiIXin 0o
IIPOTHO3YBAaHHS BUPYYKHU Bif] peaisaliii ciibcbKorocrnogapchkux niamnpueMcts.Cdepa BIIPOBAIKEHHS: arpapHi
MigIIPUEMCTBA i OpraHy Jep>kaBHOTO YIIPaBJIiHHS.

2. Object: the process of organizational and economic principles of marketing of agricultural enterprises in terms
of instability. Purpose: To study theoretical and methodological provisions of the organizational and economic
principles of marketing farm and find ways to improve it. Methods: The induction and deduction, analysis and
synthesis, economic and statistical, economic and mathematical modeling, correlation and regression analysis,
survey, and a graphical method. Results: The theoretical and methodological foundations of organizational and
economic principles of marketing companies. The estimation of the basic components of organizational and
economic principles of marketing entities. Ways of improving the organizational and economic principles of
marketing of agricultural enterprises. Novelty: A and substantiates the methodological approach to the integrated
index of competitiveness of agricultural enterprises, improved theoretical and methodological approach to
revealing the features of enterprise marketing, improved definition of the terms of vertical and horizontal
relationships in the process of marketing, improved application of the basic components of organizational
functioning and economic principles development of marketing, received the further development of a methodical
approach towards evaluation of the harmonic part of personnel management in the task of marketing, the essence
of the concept of "Agricultural Marketing", a methodical approach to forecasting revenue from sales of agricultural.
Sfera introduction: farmers and government.
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PeuenseHTu

VIII. 3akir04Hi BimoMocTi
BiiacHe IIpizBuie Im'sa ITo-6aTbKOBI
rOJIOBH pagu
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FOpuenko T.A.



