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TEXHOJIOTIN

2. Organization and evaluation the marketing interactions of enterprises using Internet-technologies

Pedepar:

1. O6’eKTOM OCTIIKEHHS € MTPOLieC MAaPKETUHIOBOI B3aEMO/Iii MiANPUEMCTBA 3 KJIieHTOM. [IpegMeToM IOoCiIsKeHHS
€ TEOPETUKO-METOM0JIOTIUHI Ta IPUKJIAJHI TI0JIOXKEHHS i3 T0OY0BM MapKETHUHIOBOI B3a€MO/Iii 3 BUKOPUCTaHHSIM
IHTEpHET-TEeXHOJIOTiA. MeTOo0 AucepTaLiiiHOl pO60TH € PO3POOJIEHHS TEOPETUKO-METO0IOTIYHUX i METOIUKO-
MIPUKJIAAHUX 3aCa]l YIOCKOHAJIEHHSI MAPKETUHIOBOI B3a€MOii 3 KJIIEHTOM MiAIPUEMCTBA 3 BUKOPUCTAHHSIM
IHTepHeT-TexXHOJIOrii. ABTOPOM BUKOPMCTAaHO METOU: IOPiBHSHHS, CUCTEMAaTH3allii Ta y3arajbHeHHS,;
MOpQOJIOTIYHOTO aHaJi3y; KOpeJsLiiHO-perpeciiiHoro aHasisy; eKCIepTHUX OL[iHOK M eMIIPUYHOTO JOCITiIKEHHS;
MOPiBHSJIBHOTO Ta CTATUCTAYHOTO aHaJi3y; CUCTEMHOTO MiAXO4Y; CTPYKTYPHO-JIOTIYHOTO aHajli3y; MAaTEMAaTUYHUI;
rpadiuHuii; aHanisy i cuHtesy. TeopeTuyHa LiHHICTb pe3yJIbTaTiB JucepTalifiHOi poOOTH IOJIITae Y LOCiIKeHH]
TEOPETUYHUX 3aca]l IOL0 YAOCKOHAJIIEHHS IIPOLIECIB OpraHi3yBaHHS Ta OLIIHIOBAaHHS MAapKETHMHIOBOI B3aeMOii
MiAIPYEMCTB Ha OCHOBI BUKOPUCTaHHS [HTEpHET-TeXHOIO0TiM. HayKoBa HOBM3HA OfEPKaHUX PE3YJIbTaTiB: BlleplIe

3aIIPOIIOHOBAHO MOleJIb 00'€HYI0UOr0 KOHTEHT-3a0e3I1e4eHHs] MapKEeTUHIOBOI B3aeMO/Iii MifIpUeMCTBA 3



KJIIEHTOM, IO 3a0e3nedye pOpMyBaHHS 0€3[1epEPBHOTrO MOTOKY IOJAHHS KOHTEHTY Yepe3 yCi eTanu B3aeMOJii 3
ypaxyBaHHSM 0COOJINBOCTEN KOKHOTO KaHasly B3aeMOJIil Ta BiANOBigaIbHUX OCi6 Ha MiAIPUEMCTBI; yIOCKOHAIEHO
HayKOBO-ME€TOJ0JIOTIYHMI MifXif 10 IPOrHO3yBaHHs Tpadiky IHTepHeT-pecypcy, 1o IPYHTYETbCS Ha BUKOPUCTaHHI
6araToakTOpPHOI perpeciiiHoi MoZeJi Ta BpaxoBye 3alIPONIOHOBAHUI ACOPTUMEHT TOBapiB, SEO BUIMMICTD
[HTEpHET-peCypCiB Ta KiJIbKICTh NOMYKOBUX 3anuTiB Google 114 BifnosigHoOro IHNTEpHET-pecypcey; yI0CKOHAIEHO
xiacudikauii 32 HOBUMU O3HAKaMU: iIHCTPYMEHTIB IHTepHeT-MapKeTHHTY, sIKa IIPOIIOHYE NOAATU [0 iCHYIOUNX
Kki1acu@ikaliHUX 03HaK TUIl BIJIUBY HA IOTEHLiITHOTO KJlieHTa (POpMyBaHHS IIONUTY, I€pEeHANPABIEHHS
c(OpPMOBAHOrO NONUTY Ta OPEHAMHT) Ta BUJiB MOHETHU3allil IHTepHET-PeCyPCiB SIK OCHOBHOI 11ijli MAPKETUHIOBOI
B3a€MO/Iii MANPUEMCTBA 3 KJIIEHTOM, Ka Y JOIIOBHEHH] JIO iCHYIOUYMX, A€ 3MOTY BUIIJINTYA HOBi BUI MOHETHU3Allil
3a TaKMMU O3HAKaMM SIK CTPOKOBICTb Ta (popma pO3paxyHKY; yLOCKOHaJIEHO CUCTEMY IIOKA3HUKIB OL[iHIOBAaHHS PiBHS
€KOHOMIYHOI €(PEKTUBHOCTI KOHTEHTY 32 J10r0 BIIJIMBOM Ha IIPUMHSTTS PillleHb KJIIIEHTOM PO KYHiBJIIO, 110
3abe3nedye MOHITOPUHT e(eKTUBHOCTI KOHTEHTY Ha KJIIOUOBHUX eTarax B3aeMOJIi MiAIPUeEMCTBA 3 KITIEHTOM;
PO3BUHYTO NTapaMeTpy OCHOBHUX KaHAJIIB IOJJaHHS KOHTEHTY IIif] YaC B3aeMOJii MiATIPUEMCTBA 3 KIIIEHTOM, 4Ki
6epyTb 1O yBaru YaCTOTHICTb [1OJAHHS KOHTEHTY, MOKJIMBICTb BHECEHHSI 3MiH B IIPOLECi IOT0 NOJAaHHS Ta €Talu
B3a€MO/Iii MiANPUEMCTBA 3 KJIIIEHTOM, Ha KMX KOHTEHT TPAHCJIIOETLCS; PO3BUHYTO MOHATIMHO-TEPMIHOIOTIYHUN
arapat y cdepi MapKeTUHTY 3 BUKOPUCTAHHSIM [HTepHEeT-TeXHOJIOTil, 30Kpema MOHSTTS «Tpadik [HTepHeT-
pecypcy», «Iily, «JIiforeHepanisa», «MOHETU3allisl IHTEpHET-pecypCy», «KKOHBEPCiliHa fis» Towo. PekomeHparlii
aBTOPa 3aCTOCOBYIOTHCS IOA0 (POPMYyBaHHS YIIPaBJIiHChKUX pillleHb Y cepi B3aeMogii mianpruemcrsa 3
KopHrcTyBaueM 1oro IntepHer-pecypcy. Chepoio BUKOPHCTaHHS aBTOPChKUX PEKOMEHALN € CyD'eKTr

roCriogaproBaHHS.

2. The process of marketing interaction of the enterprise with the client is the object of the research. The subject
of the research is theoretical, methodological and applied principles for developing marketing interaction using
Internet technologies. The purpose of the dissertation is to develop theoretical, methodological and applied
principles of improving marketing interaction with the client of the enterprise using Internet technologies. The
author uses the following methods: comparison, systematization and generalization; morphological analysis;
correlation-regression analysis; peer review and empirical research; comparative and statistical analysis;
systematic approach; structural-logical analysis; mathematical; graphic; analysis and synthesis. The theoretical
value of the results of the dissertation is to study the theoretical foundations for improving the processes of
organizing and evaluating the marketing interaction of enterprises based on the use of Internet technologies.
Scientific novelty of the obtained results: for the first time a model of unifying content-providing of marketing
interaction of the enterprise with the client is developed, which provides formation of a continuous stream of
content through all stages of interaction taking into account the peculiarities of each channel of interaction and
responsible persons at the enterprise; improved scientific and methodological approach to Internet traffic
forecasting based on the use of multivariate regression model, taking into account the offered range of products,
SEO visibility of Internet resources and the number of Google searches for the corresponding Internet resource;
new classifications are improved: classification of Internet marketing tools that propose to add to the existing
classification characteristics of the type of influence on the potential customer (demand generation, redirection of
generated demand and branding) and types of monetization of Internet resources as the main purpose of
marketing interaction with the client, that in addition to existing ones, allows to distinguish new types of
monetization by such criterias as timeliness and form of payment; the system of indicators of estimation of level of
economic efficiency of content on its influence on decision-making by the client on purchase is improved, which
provides monitoring of content efficiency at key stages of the enterprise-client interaction; the parameters of the
main channels of content submission during the interaction of the enterprise with the client have been developed,
which take into account the frequency of the content submission, the possibility of making changes in the process
of its submission and the stages of interaction of the enterprise with the client on which the content is provided;
conceptual and terminological apparatus in the sphere of marketing using Internet technologies has been
developed, including the concepts of "Internet resource traffic”, "lead", "lead generation", "Internet resource

monetization", "conversion action", etc. The author's recommendations apply to the formation of management



decisions in the sphere of interaction of the enterprise with the user of its Internet resource. The subject matter of
the copyright guidelines is economic entities. The scope of the author's recommendations is developed for
economic entities.
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