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V. BimomocTi npo guceprariio

Mosga aguceprarii:

Koau TemaTHYHHUX PYOPHK: 06.35.51

Tema gucepranii:

1. MopesnoBaHHS NIPOLECIB MAPKETUHIOBOTO L[iHOYTBOPEHHS

2. Modeling of the marketing price formation processes

Pedepar:

1. O6'eKT BOCIIIPKEHHSL: IPOLEC YIIPaBJiHHS MAPKETUHTOBUMH MTPOLIECAMU Y BUPOOHUYO-CIIOKMBYMX CUCTEMAX.
Merta focnigyKeHHs: yIOCKOHAMIOBaHHS LIHOYTBOPEHHS B MaPKETUHIOBOMY KOMILJIEKCI YIIPaBJliHHSI BUPOOHNYOIO
CHCTEMOIO, [0 PYHKLIOHY€E B YMOBaX PUHKY Ha OCHOBiI EKOHOMIKO-MaTeMaTUYHOTO MOJIe/IIOBaHHS pilleHb. MeToau
IOCJIiI)KeHHSI: CHCTEMHUI aHasi3, MeTOY CTaTUCTUYHOTO, EKOHOMIYHOTr0, (PYyHKLiOHAIbHO-BAPTiICHOTO 1 JIOTiYHOTO
aHasli3y, EKOHOMIKO-MaTEMaTUYHOTO MOJIEJIIOBaHHS. Pe3ybTaTy: IPOaHali30BaHO LIiHOBUM (PAKTOP y 3araJibHOMY
MapKeTUHTOBOMY KOMILJIEKCI YIIPABJIiHHS; IPOAHAII30BaHO METOAU LIIHOYTBOPEHHS B CUCTEMI MAPKETUHIOBOTO
VIIPaBJliHHS; CUHTE30BaHO KOHLEMIIO [IIHOYTBOPEHHS B CUCTEMI MaPKETHUHIOBOTO YIIPABJIiHHS, 4Ky 3aCHOBAHO Ha
(diHaHCOBO-MaTepiabHUX [TOTOKAX; IPOBEJEHO MOJIEJIIOBAaHHS PIBHOBKHUX LIiH 3 ypaxXyBaHHSIM Pi3HUX (PaKTOpiB

BHYTpiI_HHbOI‘O i HABKOJIMIIHBOT'O CE€PENOBUIIA; BUKOHAHO MO EJTIOBAHHSA I_LiHI/I 3 YPaxyBaHHAIM I1JIAHOBAHOT'O O6CHFy



(piHAHCOBUX aKTUBiB; CTBOPEHO MEXaHi3MU LIiHOYyTBOPEHHS Ha OCHOBI 'HYYKUX i TB€PAUX LiiH; PO3POO6IIEHi
iHCTpyMEeHTaJIbHI 3aCO0M MiTTPUMKY MIPUNHSTTS pillleHb B CUCTEMI LiiHOyTBOpeHHs. HoBiTHICTh: po3pobiieHa
KOHLIEMlisl LiIHOYTBOPEHHS B CUCTEMi MapKETUHIOBOTO YIIPaBJliHHS, 10 J03BOJIsI€ (POPMYBATH LIiHOBY IIOJIITUKY Ha
PHHKY; PO3p006JI€Ha MOZEJIb [IOTOKOBOTO LIiHOYTBOPEHHS B CUCTEMI MAaPKETUHIOBOTO YIIPABJIiHHS, 10 BPAXOBY€
IHaMiKy eKOHOMIUHUX IPOLECiB, HECTAOIIbHICTh HABKOJIMIIHBOTO CEPELOBUIIA Ta JO3BOJISIE PO3POOUTHU THYUKY
CTparTerilo B rpoleci GopMyBaHHS 1[iH1; CHHTE30BaHO MOJIeJlb PIBHOB)KHOT'O 11iHOYTBOPEHHS, 1I0 HA OCHOBI
onTUMi3allii pilleHb J03B0JIsIE€ AOCIAITH (PiHAHCOBOI PiBHOBAru Ha PUMHKY; IpUBEJeHa MoJesb GOPMYBaHHS LIiHU 3
yPaxyBaHHSM IJIAHOBAHOTO 00CATY (PiHAaHCOBMX aKTHUBIB, 110 AO3BOJISIE PETYJIIOBATY CHiBBiIHOLIEHHS BJIACHUX i

[IO3MKOBUX KOIITIB 3 YpaXyBaHHSIM PUHKOBOI L[iHK. O6J1aCTh BUKOPUCTAaHHS: MiKranysesa.

2. Object of research: process of marketingmanagement processes in production and consumer systems. Purpose
of research: price formation improving in marketing complex of management of production system which
functions in market conditions based on decision economic and mathematical modeling. Method of research:
system analysis, methods of statistical, economic, functional ant cost, logical analysis, economic and mathematical
modeling. Results: analysis of price factor in marketing complex of management is performed; price formation
methods in marketing complex of management are analyzed; the conception of price formation in marketing
management system which is based financial and material flows is proposed; modeling of equilibrium prices taking
into account different factors is realized; the model of price formation taking into consideration planned volume of
financial assets is developed; price formation mechanisms based on flexible and rigid prices are proposed;
mechanisms for development of decision m aking support means in price formation system are synthesized.
Novelty: the conception of price formation in marketing management system which allows to organize price policy
on the market; the model of flow price formation in marketing management system which takes into account the
dynamics of economic processes, instability of environment and allows to work out flexible strategy during the
price formation process; the model of equilibrium price formation which based on the decision optimization and
allows to achieve financial equilibrium on the market; the model of price formation allowing for planning volume of
financial assets which permits to regulate equity and borrowed assets ratio taking into consideration the market
price. Field of use: interindustrial.
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