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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuyHHUX PYOPHK: 06.35.51

Tema gucepranii:
1. MogemnoBaHHs NIPOLECIB MAPKETMHIOBOT'O LIIHOYTBOPEHHS

2. Modeling of the marketing price formation processes

Pedepar:

1. O6'eKT BOCiIKEHHS: [TPOLEC YIIPaBIiHHI MaPKETUHIOBUMU IIPOL,ECAMHU Y BUPOOHNYO-CIIOKUBUMX CUCTEMAX.
MeTa oCIiIpKEHHS: yI0CKOHAIIOBAaHHS LIiHOYTBOPEHHS B MaPKETMHIOBOMY KOMIUIEKCI YITPaBJliHHS BUPDOOHUYOIO
CHACTEMOIO, II0 PYHKIIOHY€E B YMOBaX PUHKY Ha OCHOBiI EKOHOMIKO-MaTE€MaTUYHOTO MOJIE/IIOBAHHS pillleHb. MeToau
IOCJIiIPKEHHS: CUCTEMHU aHali3, METOAY CTaTUCTUYHOTO, EKOHOMIUYHOTO, PYHKIIOHATIBbHO-BAPTICHOTO I JIOTIYHOTO
aHasizy, EKOHOMiKO-MaTeMaTUYHOTO MOJIeJII0BaHHs. Pe3ybTaTy: IpoaHasizoBaHo 1iHOBUM QaKTOP y 3arajJbHOMY
MapKETMHTOBOMY KOMILJIEKC] YIIpaBJliHHS; IPOaHali30BaHO METOAU LiHOYTBOPEHHS B CUCTEMi MapKETMHTOBOTO
VIPAaBJIiHHS; CHHTE€30BAaHO KOHLIEMIIiIO LiHOYTBOPEHHS B CUCTEMi MAaPKETUHIOBOTO YIIPABJIiHHS, SIKY 3aCHOBAaHO Ha
¢dhinaHCOBO-MaTepiasbHUX [TOTOKAX; IPOBEIEHO MOIE/IOBAHHS PIBHOBAKHUX LIiH 3 ypaxXyBaHHSIM Pi3HMX (HaKTOpiB
BHYTPIIIHBOTO i HABKOJIMIIHBOTO CEPEIOBHUINA; BUKOHAHO MOJEIOBAHHS 1[iHU 3 yPaXyBaHHSM IIJITAHOBAHOTO 0OCATY
(piHAaHCOBUX aKTUBiB; CTBOPEHO MEXaHi3MU 1IiHOyTBOPEHHS HA OCHOBI 'HYYKUX i TBEPAUX LIiH; PO3pPO06JIEeHi
iHCTpyMeHTaJIbHi 3aCO0U MiATPUMKHU NPUIHATTS pillleHb B CUCTEMI LIiHOyTBOpeHHS. HOBITHICTb: po3pobieHa

KOHLIEMIIisl LIHOYTBOPEHHS B CUCTEMi MapKeTUHIOBOTO yIIPaBJIiHHS, 10 [103BOJIsI€ (POPMYBATH LIiHOBY IIOJIITUKY Ha



PHUHKY; pOo3p06JieHa MOZIe b [I0TOKOBOTO I[iHOYTBOPEHHS B CUCTEMi MAPKETUHIOBOTO YIIPABJIiHHS, 1J0 BPaXOBYeE
IVHaMiKy eKOHOMIYHUX [TPOLIeCiB, HeCTa0iIbHICTh HABKOJIMIIHBOTO CEPEIOBHUINA Ta 1O3BOJISIE PO3POOUTU FHYUKY
CTparTerilo B rpolueci GOpMyBaHHS 1iH1; CHHTE30BaHO MOJIeJlb PIBHOBKHOT'O 11iHOYTBOPEHHS, 1II0 HA OCHOBI
onTUMi3zallii pilleHb J03BOJIsIE€ DOCATTU (PIHAHCOBOI PiBHOBAru Ha PUMHKY; IPUBEEeHa Mo esb (GOPMYBaHHS LIiHU 3
ypaxyBaHHSM IJIAHOBAHOTO 06¢Ary PiHAaHCOBUX aKTHUBIB, 110 LO3BOJISIE PETYJIIOBATH CIiBBiIHOLIEHHS BJIACHUX i

[IO3MKOBUX KOUITIB 3 YpaXyBaHHSIM PUHKOBO] L[iHK. O6J1aCTh BUKOPUCTAHHS: MiKranysesa.

2. Object of research: process of marketingmanagement processes in production and consumer systems. Purpose
of research: price formation improving in marketing complex of management of production system which
functions in market conditions based on decision economic and mathematical modeling. Method of research:
system analysis, methods of statistical, economic, functional ant cost, logical analysis, economic and mathematical
modeling. Results: analysis of price factor in marketing complex of management is performed; price formation
methods in marketing complex of management are analyzed; the conception of price formation in marketing
management system which is based financial and material flows is proposed; modeling of equilibrium prices taking
into account different factors is realized; the model of price formation taking into consideration planned volume of
financial assets is developed; price formation mechanisms based on flexible and rigid prices are proposed;
mechanisms for development of decision m aking support means in price formation system are synthesized.
Novelty: the conception of price formation in marketing management system which allows to organize price policy
on the market; the model of flow price formation in marketing management system which takes into account the
dynamics of economic processes, instability of environment and allows to work out flexible strategy during the
price formation process; the model of equilibrium price formation which based on the decision optimization and
allows to achieve financial equilibrium on the market; the model of price formation allowing for planning volume of
financial assets which permits to regulate equity and borrowed assets ratio taking into consideration the market
price. Field of use: interindustrial.
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