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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koy TeMaTHYHUX PYOPHK:

Tema guceprauii:
1. EBoston1ig JIiHFBOCTUIIICTUKYU PEKJIAMHOTO JUCKYPCY B MOBHOMY ITPOCTOPi YKpaiHu.

2. Linguo-stylistics evolution of advertising discourse in the language space of Ukraine.

Pedepar:

1. Vriepiie B ykpaiHCbKOMY MOBO3HABCTBI ITPEICTaBJIEHA IUCEPTAaLlis, IPUCBAYEHa TOCIiIKEHHIO iCTOPii MOBU
PeKJIaMU 3 TTO3ULIil JIHTBOCTUIIICTUKU. PO3p06JIEHO OKpEMi TEOPETHYHI MOJIOKEHHS CY4aCHOTO HANPSMY
JIIHTBICTUYHUX JOCIiJKeHb — KPUTUYHOTO JUCKYypPC-aHali3y; yTOUHEHO 3MICT i OGIPYHTOBAaHO KOMILJIEKC
TEOPETUYHUX [TOHATD i TEPMiHIB y rajly3i JIHTBOCTUJIICTUKY PEKJIAMHOT'O TEKCTY; BU3HAYE€HO OCHOBHI eTanu
PO3BUTKY YKPAiHCbKOMOBHOI PE€KJIaMU Ha MOBHOCTMJIBOBOMY PiBHi; BUSIBJIEHO OCHOBHI KpuTepii €(peKTUBHOCTI
PEKJIAaMHOTO TEKCTY, a TAKOX 3'1COBAHO MOTO CTaTyC i 03HAKY; LOCJII>)KEHO ITOXO/IKEHHSI, BepOaJIbHi BUSBY, OCHOBHI
XapaKTEPUCTUKHU MTOHSTTS «IIPOTOPEKIaMa», a TAKOK YAHHUKY Hal[iOHAJIbLHO MapKOBaHOI MOBOTBOPYOCTI B
IIPOTOPEKJIaMi; BUBHAYE€HO MOBHOCTWJIICTUYHY cllenn(iKy TEKCTIB YKpaiHChKOI peKJlaMU B IIEPiof, APYyTroi 0J0BUHU
XIX - nepuoi nos0BMHU XX CT.; BAOKPEMJIEHO €BOJIIOLIMHI 3MiHU B ifj€0JIOTI4HIN, TEMATUYHIN T )KAHPOBO-

CTUJIICTUYHIN CUCTEeMi paJsIHChKUX PEKJIAMHUX TEKCTIB XX CTOJIITTS; BUBHAYEHO CTUJII3ALlil0 Ta PEKJIaMHi



Mi(pOJIOreMHU SIK XapaKTepOJIOTiuHi 03HAaK MOBU CY4aCHOI PEKJIaMU, OCHOBHI MOZEJIi MOBHUX OCOOUCTOCTEH,
MeniadakT y peknaMHux TekcTax XX-XXI cromniTTs. Lle 703B0IMI0 BUSHAYUTY, BUSIBUTY Ta BUOKPEMUTHU

0CO6IMBOCTI €BOJIIOL YKPaiHCBKOMOBHOI pEKJIaMU.

2. This is the first thesis researching the history of Ukrainian advertising language from the linguo-stylistics
viewpoint. In it, the author develops some theoretical principles of critical discourse analysis, an important trend
in modern linguistics, as well as elaborating a set of theoretical concepts and terms in the field of linguo-stylistics
of advertising text and determining the main periods of the history of Ukrainian advertising at the language-style
level. Also, she establishes principle criteria of advertising text efficiency and elucidates its status and
characteristics. Besides, the thesis investigates the origin, verbal expression, and main features of the ‘proto-
advertising’ concept as well as factors of ethnically marked linguistic creativity in proto-advertising, also
determines the linguistic and stylistic specificity of Ukrainian advertising texts of the second half of the 19th and
the early 20th century, and tracing changes in the ideological, thematic, and genre-stylistic system of Soviet
advertising in the 20th century, thus outlining stylization and advertising mythologemes as characterological
features of modern advertising language, basic patterns of language personalities, and media fact in advertising
texts of the 20th-21st centuries. As a result, the author establishes specific characteristics of Ukrainian advertising
evolution. The theoretical significance of the work consists in the development of theoretical foundations of
linguo-stylistics of advertising text a a promising trend of linguistic research:, based not only on studying relations
between history of language and history of nation, but also on the transfer of its results to the functional axis of
national specificity. The paper introduces in Ukrainian advertising studies the concepts of multi-addressability and
heterogeneity of advertising text, style-adapter, object-materialized marker of style, and quasi-polemic character.
Also significant among the author’s theoretical innovations are her thorough proving of the decisive role of the
national language in the evolution of linguo-stylistics advertising discourse in the continuous development of
Ukrainian advertising from its ‘proto’-period till now. The study confirms the indispensability of language influence
on the development of national and cultural factors in the formation of self-sufficient linguistic personalities and a
national-aware society in general . From the viewpoint of practical application, the work’s theoretical tenets will be
used in linguistic investigations in the theory of verbal communication, history of language, and linguo-stylistics;
they can also be used in compiling manuals and monographs on advertising studies, lexicology, stylistics, linguo-
culturology, and also in lexicography. Its main concepts and conclusions will contribute to f the development of
the theory of verbal communication and discourse studies. The research results can be widely used in teaching
specialized courses and seminars on history of language, culture of language, history of advertising,
communication studies, discourse studies, ethnolinguistics, Ukrainian studies, and journalism studies. The
dissertation is an independently carried-out research based on a wide range of reliable and representative
references and analytical materials. The results of this work, none of them co-authored, were published in
professional journals and other scientific publications.
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