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Koau TemaTHYHUX PyOpPHK: 06.75

Tema gucepranii:

1. PO3BUTOK €EKOHOMIKU B iH,ILI/IKaTOan CIIOKMBYOT'O PUHKY: TeOpiH, MeTO,U,OJIOI‘iS:I7 ITPaKTHUKa

2. Development of economy in consumer market indicators: theory, methodology, practice

Pedepar:
1. O6’eKT: mpolec PO3BUTKY HalliOHAJIbHOI €EKOHOMIKM B YMOBaxX Cy4aCHUX PMHKOBUX BifHOCUH. MeTa:
OOI'PYHTYBaHHS TEOPETUKO-METO/I0JIOTIYHUX 3aca/i i po3poOKa IMPaKTUYHMX PEKOMEHALIM 10JI0 PO3BUTKY

HalliOHaJIbHOI €KOHOMIKHM YKpaiHy, 0 ileHTU(IKYyeTbCSI CTAHOM CIIOKMBYOTO PUHKY. METOZIU: JIOTi4YHOTO

y3arajibHeHH$, TPYIyBaHHS; aHai3y i CHHTe3y, CTAaTUCTUYHOTO aHasli3y; EKOHOMIKO-MaTeMaTUYHOIO MOJIETIOBaHHS,

TEOPETUYHOTO y3arajbHeHHsl. 3alIpOIIOHOBAHO: BIIEPIIe: METONOJIOTIYHMI HiAXiN A0 AOCTiIKeHHs 000IiIbHOrO
3B'SI3Ky MiXK piBHEM PO3BUTKY COLiajIbHOI cepU Ta CIIOKUBUYMM PUHKOM, 110 IIPOSIBISIETHCS B YMOBAX II€PEXOLY

CBITOBOI'O CYCIiJIbCTBA [I0 OCTIHAYCTPiaJbHUX BiZHOCKH i 10 32 YMOB iHIYCTPiaJIbHMX BiJHOCHH BBaXKaJl0CH



HEiCTOTHUM; apTYMEHTOBAHO 3aTBEPKEHHSI HOBOI CUCTEMU LiHHOCTEN (yCce6iYHMI PO3BUTOK iHIMBiNA Ha
[IPOTUBAry MakCcUMi3zallii puHKOBOI BUTOZM), IO 3 60KY COLiabHOI cdepy MPOSIBIISETHCS SIK 3a0e31e4yeHHs
coljiasIbHOI BiAOBiAAIBHOCTI 6i3HECY, COLIiaIbHOrO IAapTHEPCTBA, colliasizallii eKOHOMIKH, a 3 00Ky PUHKY — SIK
iHguBiAyanisanis ToBapy Ta BilHOCUH MiX yYaCHUKaMU PUHKY, OCOOJIMBICTh MEXaHi3My (POPMyBaHHS IOTPeO
IpeCTaBHUKAMU MOKOJIIHHS Z, HOBI (BiATIOBiIHO 10 YMOB iHT€pHET-€KOHOMIKN) IPUHLXINN (POPMYBaHHS
[IpOIo3ulLiii, HaA3BUYaliHa IBUIKICTb i MACOBICTb YTo, KyMiBJli / MPOAaKy TOLIO; Lie T03BOJINIIO BUSIBUTY IIPUYMHU
IycbanaHcy, M0 IPOSBIISIETHCS SIK IPEPOraThBa PO3BUTKY B YKpaiHi eKOHOMIYHOI cpepy NOPIiBHIHO 3 COLiaIbHOIO i
BU3HAYWTHU [IEPELYMOBU 0TO YCYHEHHS B PAMKAX COLiaIbHO] [OJIITUKY IeP>KaBU; - KOHLIEILI0 COLiaIbHOrO
roMeoCTasy, B SIKill coljiasibHa BifIIOBiaNbHICTh 6i3HECY BUCTYIIa€ KOMIIEHCATOPHUM i OJHOYACHO KOPUTYIOUNUM
IHCTPYMEHTOM IOPYIIEHHS JVMHAMIYHOI PiBHOBAru CIOXXMBYOIO PUHKY, BUKJIMKAHOI YAHHUKAMU 30BHIIIHBOTO
IIOXOJI)KE€HHS, 1110, CBOEIO YeProlo, 3abe3ledye yMOBU CTAJIOTO0 PO3BUTKY COLIiaJIbBHO-€KOHOMIYHUX CUCTEM;
KOHLIeTLis repenbayvae Ba 6J10Ka MOJI0KEHD: 3 00IPYHTYBAaHHS MOXKJINBOCTI COLiajIbHO-€KOHOMIYHUX CUCTEM
30epiraty AuMHaMI4Hy CTajlicTh apameTpiB i GyHKIiN y pasi BiiCyTHOCTI 3arpo3 pUHKOBOTO pO36alaHCYBaHHSI
(BiILEHTPOBUX PUHKOBUX KOJIMBAaHb), 32 YMOBU CKOOPAMHOBAHO] il FpOMaJsIHCBKOTO CYCIi/IbCTBA, 6i3HECY 1 ypsay;
3 OOTPYHTYBaHHS IPAKTUYHOI MOXJIMBOCTI 3aCTOCYBaHHS 3aXOZiB COIia/bHOI BifIIOBialIbHOCTI IK YMOBU PO3BUTKY
HallioOHAJIbHOI €KOHOMIKH Ta 3ac00y aKTHBi3allii CIIO)KMBYOTO PUHKY; -~ METOMOJIOTIUHI 3acaiy BU3HAYEHHS
Pe3yJIbTaTUBHOCTI COLiabHOI BiATIOBiZAIbHOCTI 6i3HECY, 32aCHOBYIOYMCh Ha KOMIIEKCHIM OLIiHIli CTaHy COLia/IbHOI,
€KOHOMIYHOI Ta €KOJIOTIYHOI cep, 3 MPOEKLi€I0 MOKINBOCTEN 3a0€3I1€4EHHSI CTAJIOTO0 PO3BUTKY Ha cepy
CIIO)KMBAHHS; TEOPETUYHE OOIPYHTYBAHHS Ta eMIIipUYHE 3aCTOCYBAaHHS METOJOJIOTIYHUX 3acaf MiATBEPAUIO
IOLNBHICTD IX BUKOPUCTAHHS MiJl Yac 3[iiCHEHHS OHOYACHOTO aHaJjli3y pPO3BUTKY Hal[iOHAJIbHOI €EKOHOMIKH i
CIIO)XKMBYOT0 PUHKY, & TaKOX JOBEJIO OOIPYHTOBAHICTh I10JIOXKEHHS ITPO Te, 110 CIIOXKUBYMI PUHOK € iHIUKaTOPOM
COLiaJIbHO-€KOHOMIYHO] MOJIITUKY, 5IKa IPOBOIUTHCS J€P>KaBOI0. YIOCKOHAJIEHO: TEOPETUYHI 3aCail BUBHAUEHHS
CYTHOCTI Cy4aCHOTO CIIOXMBYOTO PUHKY; —~ METOZ0JIONYHUH MifXif, 10 06’€IHAaHOrO aHaJIi3y PO3BUTKY HalliOHAJIbHO]
€KOHOMIKHM KpaiHM Ta PO3BUTKY CIIO)KMBYOr'O PUHKY; HAYKOBUH IiAXif, 10 OLiHKY MIPIOPUTETIB y IPOMHUCIIOBIN
IOJIITULi IeP>KaBU YePE3 BilOOPasKEHHS 3MiH CITOXKUBYOTO PUHKY; METOJOJIOTIYHI 3acafy aHai3y sIKiCHUX 3MiH
CIIO)XMBYOTO PUHKY; METOOJIOTIUHNMI MiAXiA 40 DOCTiIKEHHS CIIOKMBYOrO PUHKY. HAOYJIM MOJaJIbIIOr0 PO3BUTKY:
HayKOBUY MiJXill O CTPYKTYPYBaHHS COLia/IbHO-€KOHOMIYHUX CUCTEM, CKJIQJHUKAMU SKUX € KJII0YOBi
BHYTPIiKpaiHOBI NificuctemMu («eKOHOMiKa», «6i3HEC», «Iep>KaBa», «COLIiyM»); HAYKOBi 3acafy aHasisy QyHKIiN
PUHKY; METOJOJIOTIYHUY MiAXiz 10 BU3HAYEHHS Ta aHaJi3y CIIOKUBYOIO PUHKY; HAYKOBUH IiAXif, O TUITOJIOTII

criokrBaviB. Chepa BUKOPUCTAHHS: CITOKUBYUI PUHOK.

2. Object: the process of development of the national economy in the conditions of modern market relations.
Purpose: substantiation of theoretical and methodological foundations and development of practical
recommendations for the development of the national economy of Ukraine, which is identified by the state of the
consumer market. Methods: logical generalization, grouping; analysis and synthesis, statistical analysis;
mathematical modelling in economics , theoretical generalization. Suggested: first: a methodological approach to
the research of the mutual link between the level of development of the social sphere and the consumer market,
which manifests itself in the conditions of transition of world society to post-industrial relations and which, under
the conditions of industrial relations, was considered insignificant; validation of the new value system
(comprehensive development of the individual as opposed to maximizing market benefits), which from the social
sphere manifests itself as ensuring the social responsibility of business, social partnership, socialization of the
economy, and from the market point - as the individualization of both goods and relations between market
participants, feature of the mechanism needs of generation Z representatives, new (according to the conditions of
Internet economy) principles of proposal formation, extraordinary speed and the scale of purchase
agreements/sales, this made it possible to identify the causes of the imbalance that manifests itself as a
prerogative of the development of the economic sphere in Ukraine compared to the social sphere and to
determine the prerequisites for its elimination in the framework of the social policy of the state; - the concept of
social homeostasis, in which the social responsibility of business appears to be both compensatory and time
corrective tool of disturbance of the dynamic equilibrium of the consumer market caused by factors of external



origin, which provides conditions for sustainable development of socio-economic systems; the concept provides
for two blocks of provisions: to justify the possibility of socio-economic systems to maintain dynamic constancy of
parameters and functions within the absence of threats of market imbalance (centrifugal market fluctuations),
subject to the coordinated action of civil society, business and government; to justify the practical possibility of
applying social responsibility measures as a condition for the development of the national economy and a means of
activating the consumer market; - methodological basis for determining the effectiveness of social responsibility of
business, based on a comprehensive assessment of the social, economic and environmental areas, with the
projection of opportunities for sustainable development in the consumption sphere; The theoretical substantiation
and empirical application of methodological foundations confirmed the expediency of their use in the
simultaneous analysis of the development of the national economy and the consumer market, and also proved the
validity of the position that the consumer market is an indicator of the socio-economic policy pursued by the

state. advanced: theoretical basis for determining the essence of the modern consumer market; model of modern
market relations, in which a person is represented in the consumer market not as a pure consumer of goods,
behavior; methodological approach to a unified analysis of the development of the national economy of the
country and the development of the consumer market; methodological principles of analysis of qualitative changes
in the consumer market; -methodological approach to consumer market research. have developed further:
scientific approach to the structuring of socio-economic systems, which are components of the key sub-country

subsystems ("economy”, "business”, "state", "society"); scientific principles of analysis of market functions; a

methodological approach to the definition and analysis of the consumer market; scientific approach to the
typology of consumers. Scope: consumer market.
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