O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMEP: 0408U004585
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 13-11-2008

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. JIeBkiB 'aniuHa fIpocnasiBHa

2. Levkiv Halina Yaroslavivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucrTy: 23-10-2008

CnenianpHICTB 32 OCBiTOIO: 7.050108

Micue p060TI/l 3a06yBaqa: JIbBiBCBKA Jlep>KaBHA aKkaieMisl BeTepuHapHoi meguuuuy iM. C.3. I>Kuipkoro

Kog 3a €IPIIOY: 00492990

Micue3Haxoa KeHHs: 79010, Vkpaina, JIbeiB-10, By [Tekapchbka, 50

dopma ByracHOCTI:

Cdepa yIIpaBJ'IiHHﬂ: MiHicTepCTBO arpapHoi MOJITUKYA YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
IIudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi Clieliai30BaHOI BYEHOI pazu). [l 36.814.02
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: JIbBiBCHKMII HAL[IOHAJIBHUI arpapHUii YHiBEPCUTET

Kopg 3a € IPIIOY: 00493735

Micueanaxo;pKeHHﬂ: ByJI. Bonogumupa Benukoro, 1, M. ly6ssiHY, XKOBKiBCbKUI P-H., JIbBiBCbKa 0051., 80381,
Ykpaina

dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinictepcTBo oCBiTH i HayKu YKpainu

InenTugikarop ROR: He zacrocosyerscs

IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IToBHE HaﬁmeHyBaHHﬂ ropn,rmqﬂoi 0COOHM: JIbBiBCbKa Ilep>kaBHa akaJleMisl BETEPMHAPHOI MEOULIMHU iM.

C.3. I''’ku1ipbKoro

Kopg 3a €IPIIOY: 00492990

Micuesnaxo,ereHHﬂ: 79010, YkpaiHa, JIbBiB-10, By [Tekapcbka, 50
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO arpapHoi nosituky Ykpainu

ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TemaTuyHHUX pyOpHK: 06.71.07

Tema guceprauii:
1. MapkeTHHroBe yIpaBJliHHS TOBAPOIPOCYBAaHHSIM MOJIOKOIIPOIYKLii arpapHuX GOpPMYyBaHb Ha CIIO)KUBUOMY PHHKY.

2. Marketing management of promotion of farms diary goods at consumption market.

Pedepar:

1. O6'eKT BOCIIIKEHHS: €KOHOMIYHI BiTHOCHMHH B IIPOLIEC] TOC~Ta4aHHs Ta TOBAPOIIPOCYBAHHS MOJIOKONPOAYKILii
arpapHux (POpMyBaHb Ha CIIOXKUBYOMY PUHKY. MeTa OC/IiIPKEHHS: pO3p0O0Ka TEOPETUKO-METOJUYHUX Ta
NPUK-JIAJHUX ACTIEKTiB MaPKETUHIOBOTO YIIPABJIiHHS TOBAPOIIPOCYBAHHIM MOJIOKOIIPOIYKLii arpapHUX (POpMyBaHb
Ha CIIO>KMBYOMY PUHKY, & TaKOX IIJISIXiB MiABUILIEHHS iX epeKTUBHOCTI. MeTogu: abCTPaKTHO-JIOT{YHUI;
MOHorpa@iuHuit; rpaiyHui; CTa~TUCTUKO-€KOHOMIYHUI; CUCTEMHOTIO Ta MOPIBHAIBHOIO aHai3y. JJOCTOBIPHICTb
OTPUMAaHUX Pe3yJIbTaTiB, BUCHOBKIB i IPOII03ULliii 3a6€31e4yeThCs IIIMOOKUM aHATi30M eMIIIPUYHUX JaHUX.
TeopeTuuHi i TpakTHUYHi pe3yJabTaTU: CIPSIMOBaHI Ha CTBOPEHHS 1 e(peKTHBHE (PYHKLIOHYBAaHHS MEXaHi3My
MapKETHHTOBOTO YIIPaBJIiHHS NIPOLIECOM TOBAPONPOCYBaHHSI MOJIOKONIPOAYKLii arpapHuX (OpMyBaHb Ha
CIIO)XMBYOMY PHHKY, IIIO JO3BOJISIE€ YiTKO BUBHAYMTH OCHOBHI HaIPsSIMM IigBUIIEHHS HOT0 e(eKTUBHOCT] i

6e3rocepeHbO CIPUATA GOPMYBAHHIO ONITHMAJIbHUX MAPKETUHIOBUX CTPATETiil pO3BUTKY PUHKY



MOJIOKONIPOIYKLii Ta MiArOTOBL I IPUMHATTIO €()EKTUBHUX MAaPKETUHTOBYX YIIPABJIiHChKUX pilleHb. OTpUMaHi
Pe3yJIbTaTy JAKTh 3MOT'Y BIOCKOHAJIIOBATH CUCTEMY MaPKETHHIOBOTO YIIPABJIiHHS IPOLECAMU IIOCTa4YaHHS Ta
TOBAPOIIPOCYBaHHS MOJIOKOIIPOAYKLii HA OCHOBI, 3aIIPOITIOHOBAHUX IIOJIOKEHD IOL0 MOJEIOBAHHS II0—~BEIiHKU
CIIO>KMBAy4a [TPOJIOBOJIbYMX TOBAPIB, @ TAKOXK BU3HAYEHUX MiAXOiB 10 (POPMYBAHHS ONTUMAJIbHUX JIOTiICTUYHUX
CHCTEM Y NPOLECi MAPKETUHIOBOTO YIIPABJIiHHA IOCTa4aHHAM Ta TOBAPOIIPOCYBAaHHAM MOJIOKOIIPOAYKIi Ha
CIIO)KMBYOMY PMHKY. HayKoBa HOBM3HA: BIleplIe€ BU3HAYEHO NJISIXU BIOCKOHAJIEHHSI MAPKETUHIOBOTO YIIPABJIiHHS
TOBApOIPOCYBaHHSIM MOJIOKONIPO—AYK~-1iii arpapHUX (POPMyBaHb Ha CIIOKMBYOMY PHUHKY, B OCHOBY SIKMX IIOKJIafIEHO
BUKOPUCTaHHS €KOHOMIKO-MaTeMaTUYHUX MO—JEJIel ONTUMIi3allii 3aKyIliBeJib MOJIOYHOI CUPOBUHU
3aroTiBesIb~HUMU IIYHKTaMU Ta ONTHUMi3alii TpaHCIIOPTYBaHHS BUPOOJIEHOI IPOAYKLII 10 KiHIIEBUX CIIO>KUBAYiB.
YIIOCKOHAJIEHO MOZENb CTPYKTypU3allii IPOL,eCy MapPKETUHIOBOT'O YIIPABJIiHHS TOBAPO-IIPOCYBaHHIM
MOJIOKOTIPOIYKIii Ha CIIOKMBYOMY PUHKY i METO~AWYHI NiIXOOU 10 NOOYL0BU i BAKOPMCTAaHHS ONTUMAJIbHUX
JIO-TiICTUYHUX CUCTEM Y IMIPOLECI MAaPKETUHTOBOTOYIIPABJIiHHSA TO-~Ba—~PO—IIPOCYBaHHAM MOJIOKONIPOIYKILI Ha
CIIO’KMBYOMY PUHKY. Ha-6y7u 1oganpmoro po3BUTKY: TEOPETUYHI OCHOBY NPOLECY TIOC—TAa4YaHHS SIK 00'€KTy
MapKEeTHHIOBOTrO yrpasiliHHs y cdepi ATIK, mo 06'eaHye B cebe aHaNTUUHY, ONIEPaTUBHY Ta BUPOOHMUYY CTa—-[ii;
KOHLIEMIlisl TApTHEPCHKOr0 MAPKETUHTY IIPU OpraHisalii cuc-Temu OCTavyaHHs Ta TOBAPOIIPOCYBAaHHS
MOJIOKOTIPOIYKIil HA pU—HOK; MaPKETUHIOBA CETMEHTALlisl PUHKY MOJIOYHOI IPOAYKIIii SIK IeTepMiHaHTH
IiATOTOBKY i NPUMHSTTS €(PEKTUBHUX MapKe—THUHIOBUX YIIPaBJiHChKUX PillleHb; TI0JIOXKEHHS 11070
BIOCKOHA~JIEHHSI CUCTEMU MAapKETUHIOBOTO YIIPaBJIiHHS IIPOLIECOM 3aKy—IIiBJli MOJIOKOIIPOYKIii HA OCHOBI
MO/IEeJII0OBAaHHS MOBEiHKY CIIO—KMBaya IPO0BOJIbYMX TOBAPIB; MPONO3Ullii moA0 GOpMy-BaHHS ONTUMAJILHO]
MapKEeTHHTOBOTO CTPaTeTil yIpasiliHH4 NIPO-1L€CaMy [IOCTa4aHHS Ta TOBAPOIIPOCYBAHHS HAa PUHKY MOJIOYHOI
npoaykuii. CTyniHb BIpoBaiKeHHs: ['0JI0BHUM yIIPaBIiHHSIM arpolpo—MUC-JIOBOTO PO3BUTKY JIbBiBCbKOi 06J1aCHOI
Ilep>kaBHOI afMiHiC-Tpalii, yripaBjliHHAM arpolpOMUCIIOBOrO PO3BUTKY [1yCTOMU-TIBCHKOI paifepsKagMiHicTpaii,
BycbkuM M0JI0K03aBOZIOM, TOBapUCTBO 3 0OMEXKEHOIO BifiloBianpHicTIO ,[anmonTopr” EdexkTuBHIiCTh: peanizaris
Pe3yJIbTaTiB JOCIiIKEHHS 3a06€311€YUTh [IOKPAIEHHS MAaPKETMHIOBOTO YIIPABJIiHHS TOBAPOIIPOCY~BaHHAM
MOJIOKONIPOAYKLii arpapHuX (POPMyBaHb Ha CIIOXKUB-YOMY PUHKY. Cepa, rajnysb BAKOPUCTAHHS: ['0JIOBHUM
yIIPaBJIiHHSM arpoOIPOMHUCIIOBOTO PO3BUTKY JIbBiBCbKOI 06J1aCHOI AepKaBHOI afiMiHiCTpaLlii, yIIpaBliHHAIM
arporpoMuCJIOBOro po3BUTKY [lyc-TOMU-TiB-~CBKOI palifepskafMiHicTpalii, ByCbKUM MOJIOKO3aBOLIOM,
ToBa-puc-TBOM 3 06MEKEHOIO BiNOBifaNbHICTIO ,,['aIMONTOPI”, @ TAKOXX B HAaBYaJIbHOMY Ipoleci JIbBiBCbKOTO

HalliOHaJILHOTO YHiBEpCU~TETY BETEPUHAPHOI MEOULIMHU Ta 6ioTex—HO-J0Till imeHi C.3. ['KuupKoro.

2. Object of research: is economic relations in the process of supply and promotion of dairy products of agrarian
units at consumption market. The purpose of research: is development of theoretical, methodological and applied
aspects of marketing management of promotion of dairy products of agrarian units at consumption market, as well
as ways of their effectiveness increase. Methods: abstract and logical, monographic, statistical and economic,
systematical and comparative analysis. Trustworthiness of the received results, conclusions and proposals is
provided by deep analysis of empirical data. Theoretical and practical results: are directed at establishment and
effective functioning of mechanism of marketing management of the process of promotion of dairy products of
agrarian units at consumption market, which allow clear determination of main directions of its effectiveness
increase and contribution to the establishment of optimum marketing strategies of the development of dairy
market as well as preparation and making effective marketing managerial decisions. The received results allows
improvement of the system of marketing management of processes of supply and dairy products promotion basing
on proposed fundamentals as to modeling of behavior of food consumer, as well as determined approaches as to
formation of optimal logistic system in the process of marketing management of supply and promotion of dairy
products of agrarian units at consumption market. Scientific novelty: for the first time ways of improvement of
mar-keting management of promotion of dairy products of agrarian units at consumption market, basing on the
use of economic and mathematic models of optimization of purchase of milk raw ma-terial by purveying centers
and optimization of ready products transportation to an ultimate consumer are determined. Mo—del of structuring
of the process of marketing management of dairy products promotion at consumption market and methodological
approaches as to formation of optimal logistic systems in the process of marketing management of dairy products



promotion at consumption market is improved. The following points have been further developed: theoretical
basis of the process of sup-ply as an object of marketing management in the sphere of AIC, including analytical,
operative and production stages; concept of partnership marketing in the process of organization of supply system
and dairy products promotion at consumption market; mar-keting segmentation of dairy market as determinants
of prepara-tion and making effective marketing managerial decisions; fundamentals as to improvement of system
of marketing man-agement of the process of purchase of dairy products basing on modeling of behavior of food
consumer; proposals as to forma-tion of optimal marketing strategy of management of processes of supply and
promotion at dairy market Level of introduction: main department of agro industrial development in Lviv regional
state administration, department of agro industrial development of Pustomyty district state administration, Busk
milk plant, limited company ,Galmoltorg” Effectiveness: application of the research results allows improvement of
marketing management of promotion of dairy products of agrarian units at consumption market. Sphere, field of
usage: main department of agro industrial development of regional and district state administrations, department
of agro industrial development of Pustomyty district state administration, Busk milk plant, limited company
»Galmoltorg” as well as educational process of Lviv National University of Veterinary Medicine named after
S.Z.Gzhytskyy.

Jep>kaBHHH peecTpaniiiHuil Homep [iP:

IIpiopuTeTHHI HanIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iyo6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBAHICTh:

OxoponHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHs pe3yJIbTaTiB AHcepTalii:

3B'A130K 3 HAYKOBHMH TEMaMH:

VI. BizoMmocCTi Ipo HayKOBOr0 KePiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. ITinyp Spocnas CtenaHOBAY

2. Pitsur Yaroslav Stepanovych

KBasigikamis: k.e.n., 08.00.01
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma BiracHoCTI:



Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€HTiB
OdiuiiiHi OIOHEHTH
BaacHe IlpizBume Im's I1o-6aThKOBI:

1. JInmmuyk Bacuinbs BacuiboBud

2. Jlunuyk Bacuinb BacunboBud

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerscs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoO KeHHS:

dopma ByracHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. OBgirok OsreHa MuKkoJaiBHa

2. OBmitok OneHa MukosiaiBHa

KBasigikanis: k.e.n., 08.00.04
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZoOMOCTi



BaacHe IlpizBumie Im's ITo-6aTbKOBI
TOJIOBH pajgu

BiiacHe IIpisBuie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOrO Ha 3acCimaHHi
BignoBigasbHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peeCTpallilo HayKOBOIi

OisIIBHOCTI

Bepesiscekuii [leTpo CTenaHoBry

Bepesisceknii [letpo CtenaHoBrY

IOpuenko T.A.



