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V. BimomocTi npo guceprauiio

Mosga guceprarii:
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Tema gucepranii:

1. EcreTnyHi mapameTpu KOJOPUCTUIHOTO (GOPMOTBOPEHHS B peKIaMHiN rpadiui Ykpainu.

2. Aesthetic parameters of colour forming in advertising graphics in Ukraine.

Pedepar:

1. Incepraliito pUCBsIYEHO NOCiIKEeHHIO Tpo6ieM KOJipHOi rapMoHii y cydacHill pexiamHii rpadini Ykpainu.
PO3KpPUTO 3aKOHOMiPHOCTI II0OYJOBY KOJIIDHUX TaPMOHIMHHUX CII0JIy4YEHb y CBITOBOMY ¥ YKPAiHCBKOMY
06pa30TBOPUOMY Ta IeKOPATUBHO-TIPUKJIAIHOMY MUCTEITBI, 3a[IPOIIOHOBAHO BiATIOBiHI 32C061 KOJIOPUCTUYHOTO
MOJIeJIIOBaHHS y PEKJIaMHOMY Iu3aliHi 3acobamy KOMIT'toTepHOi rpadiku. JociikeHo 3aKOHOMiIpHOCTI €MOL1iiiHO-
€CTETUYHOI0 CIIPUIHSATTS KOJIbOPY, IPOJEMOHCTPOBAHO 3aJIEKHICTh BPaKE€HHSI BilUyTTs FAPMOHIMHOCTI Bif
CIIiBBiIHOLIEHH BiATIHKIB 3a TEIJIOXOJIOLHICTIO Ta 3alIPOIIOHOBAHO HOBI IPUHLUIM CTBOPEHHS TapMOHIINHUX
CII0JIy4€Hb, BPaXOBYIOUM KOHTPACT TEIJIOXOJIOGHOCTI KOJIbOPiB. Briepiie BUsBIEHO Ta po3p06ieHO 3MiCTOBHI
acIeKTy Teopii Ta MPaKTHUKU KOJIbOPY B KOMII'IOTEpHIl rpadilli, yTOUHEHO Ta PO3IMPEHO IOHTIHME anapar.
Po3po6seHo 11 anpo60BaHO KOMIIJIEKCHO-CUCTEMHY aBTOPCbKY METOAMKY 3 KOJIbOPO3HABCTBA Y HABUAJIBHOMY
npoueci BUIoi KoM Ha QaKyibTeTax Ju3aliHy Ta peKJIaMHOr0 MUCTELTBA. Briepiie 3acTOCOBaHO KBaJliMeTPUYHUI

METOJ, 17151 KiJIbKiCHOI OL[{HKM eCTeTUYHO] KOCTi peKyaMHOi nojiirpadivynoi npoaykuii. O6IpyHTOBaHO TeHIEHLi



IIPAKTUYHOTI'O BUKOPUCTAaHHA CUHEPTETUYHUX MOXJIMBOCTEN KOJIbOPY B XyJOKHbOMY I'[pOeKTYBaHHi pPEKNaMu.

2. The thesis is devoted to the research of the problems of colour harmony in modem Ad graphics in Ukraine.
Natural phenomenon of constructing harmonic colour combinations in the Global and Ukrainian Art and
Decorative Applied Art are uncovered in the Thesis, and the author has offered means confirmed to the colour
modeling in Ad graphic design with the help of computer graphics. Natural phenomenon of emotional-aesthetic
perception of colours is researched with proof of impressions feeling harmony of shadows correlation by
hotcoldness and new principles of modeling harmonic combinations taking into account contrast of hotcoldness of
colours are proposed in the Thesis. For the first time the researcher has investigated and created substantial
aspects of realization theory and practice of colouring in computer graphics, has defined and increased
terminology. The researcher has created unique methodic of colour-coordination and provided experiments on
the above mentioned investigation in training process within Design and Advertising Departments in higher
school. For the first time qualimetric method was applied to the quantitative assessment of aesthetic quality of
printed Ad products. Tendencies of practical using synergetic possibilities of colour in artistic projecting of Ad are
substantiated.
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