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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0
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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. ®opmyBaHHSI MaPKETUHIOBUX KOMYHIKallill y 30BHIlIHLOEKOHOMIYHii1 AisJIbHOCTI MAaIIMHOOYAiBHOTO

HigIIprUeEMCTBA

2. Formation of marketing communication in foreign economic activity of machine-building enterprise

Pedepar:

1. O6’eKT mOCiAKeHHs: 30BHIITHBOEKOHOMIYHA [Iis/IbHICTh MAIIMHOOYAiBHUX ITiTIIPUEMCTB; M€Ta POOOTH:
NOTIMOJIEHHSI TEOPETUYHUX OCHOB (OPMYBaHHS MapKETUHIOBUX KOMYHiKalill i po3po6Ka METOANYHUX [10JI0KEHb
OO0 iX YAOCKOHAJIEHHS Ha BITYM3HSIHMX MAalIMHOOYAiBHUX MiJIIPUEMCTBAX ? Cy0'eKTaxX 30BHIIIHbOEKOHOMIUHOI
IiIIBHOCTI; METOIM NOCTIIKEHHS Ta aniapaTypa: MOHOTpa@iuHuil, CTAaTUCTUYHOTO aHaJli3y, CUCTEMHUM ITifXif,
aHKETYBaHHSI, AUCIePCIHNY aHali3, CIIOJyYHU aHaJli3, METO]] CTATUCTUKY t [1JIs 3aJIEXKHUX BUOIPOK, TilOTETUKO-
IeIyKTUBHUI MeTof, rpadidyHuil; TeEOPeTUYH] i NpaKTUYHI pe3ysIbTaTi: BU3HAUEHHS MAPKETUHTOBUX KOMYHIKalliil
MalKUHOOYiBHOTO MiAIIPUEMCTBA SIK CKJIAIHOI IMHAMIUYHOI CUCTEMU 3i 3BOPOTHUM 3BSI3KOM, SIKE Ha BiMiHY Bif
iCHYI0YMX BPaxOBYy€ HasBHICTb MAPKETMHIOBOTO KOMYHIKAaTMBHOIO BIUIMBY MPAMOI i HENPAMOI Aii, 110 Jae 3MOry

BpPaxoOBYyBaTH OCOOJIMBOCTI CIIOXKMBAYiB HA Pi3HMX PiBHSIX IAPTHEPCTBA Y 30BHIITHPOEKOHOMIUHIN AislIbHOCTI



HiAMPUEMCTBA; MOCJiLOBHICTb €TalliB BUOOPY 3aC006iB MAPKETUHIOBUMX KOMYHIKalliil, a7leKBATHUX O4iKyBaHHSIM,
L[iHHICHMM Opi€HTAaLliSIM Ta 3aIUTaM Pi3HUX TUIIIB CIIOXXUBAYiB MAIIMHOOYAIBHOTO MiANPUEMCTBA, OCOOIIMBICTIO
SKOrO € 1o6y,0Ba MaPKETMHIOBOIO KOMYHIKaTMBHOT'O KOMILIIEKCY JIJIs1 KOSKHOTO Cy0’€KTa roCrofapioBaHHS Ha
OCHOBi CTPYKTYPHOT'O KOMILJIEKCY MapPKETUHIOBUX KOMYHiKaLili, IO € MigIPYHTIM 1151 IPaKTUYHUX PO3POOOK Yy
MapKEeTHHIOBill 30BHIIIHbOEKOHOMIUHIN [isi7IbHOCTI MaIMHOOYIiBHOTO MiJIIPUEMCTBA; CUCTEMY IIPOCYBAHHS
IIPOJYKTY Ha PUHOK, 5IKa 6a3yeThCsl HA MPUHIMIIAX Pe(IIEKCMBHOTO YIIPABJIiHHS MOBEiHKOIO CIIOKMBava-iHAMBIzA,
OCOOJIMBICTIO SIKOi € BBE€JIEHHS TPbOX TUIIIB MAPKETUHIOBUX KOMYHIKallill, 1[0 YMOJKJIMBIIIOE YXBaJIEHHS
OBI'PYHTOBAHUX yIPABIiHCHKUX PillleHHS 1[0/10 BUOOPY 3aCO6iB MAPKETUHTOBUX KOMYHIKalliii, aleKBaTHUX
0COOJIMBOCTSIM LIiJIbOBUX PUHKIB 30YTY; METOLUYHUH Minxin 1o GOpMyBaHHS IIPOrPaMU JIOSJIBHOCTI 3apyODKHUX
OPraHi30BaHUX CII0>KMBAYiB IiANIPUEMCTBA, BiIMiHHOIO PHCOIO SIKOTO € BU/JIEHHS i KiJIbKICHE BUPQ)KEHHS 4aCTKHU
LiHHOCTI KOXKHOI'O BUy IIPUBiJIEIB y MeXKaXx iX 3alIPOINIOHOBAHUX I'PYII 1J151 OPTraHi30BaHMX CIIOKMBAYiB, HA OCHOBI
SKUX (POPMYJIIOIOTHCS OO PYHTOBAHI IPOTHO3M CIPUMHATTS 3apYODKHUMU CIIOKMBAYaMU MTPOTPAMU JIOSJIBHOCTI;
CTPYKTYpPHA N06Yy/10Ba MAPKETUHIOBOTO KOMYHIKaTUBHOTO KOMIJIEKCY MAIMHOOYIiBHOTO MiJIIPUEMCTBA, SIKY
[IO/IAHO Y BUIJISAIi CTPYKTYPHOI'O KOMILJIEKCY MAaPKETUHIOBUX KOMYHIKalliil, 0COOJIUBICTb SIKOTO IOJISTaE ¥
BM3HAYEHHi 3aC0O0iB KOMYHIKalill y MEXXaX €JIEMEHTIB KOMILJIEKCY, OPiEHTOBAaHUX HA OPraHi30BaHUX CIIOKUBAYiB Ta
CIIO>KMBaYiB-iHAUBIAIB, 10 CIIpUsE CTUMYJIOBAHHIO IIONUTY Ha IIPOLYKT MalIMHOOYIiBHOTO MiAIIPUEMCTBA 32
KOPZOHOM; CTYIIiHb YIIPOBa)KEHHS: PO3POOKY BIIPOBAKEHI B IPAKTUYHY AisbHICTb BAT «XEJI3
«Ykpenekrpomau», BAT «EsnekTpomalinHay; cpepa BUKOPUCTAHHS: (POPMYBaHHSI MAPKETUHTOBUX KOMYHIKallill y

30BHIIIHBOEKOHOMIYHIN [IiIbHOCTI MAIIMHOOYiBHUX IIiATIPUEMCTB.

2. Object of the study: foreign economic activity of machine building enterprises; Objectives: intensification of
theoretical basis of marketing communications formation and development of methodological regulations
concerning improvement thereof at domestic machine building enterprises, which are the subjects of foreign
economic activity; methods of research and equipment: monographic method, method of statistical analysis,
system approach, questioning, dispersion analysis, connecting analysis, method of t statistics for dependent
samples, hypothetic and deductive method, graphic method; theoretical and practical results: determination of
marketing communications of machine building enterprise as a complex retroactive dynamic system, which, unlike
any existing one, takes into account availability of marketing communicative influence of direct and indirect action
that allows to take into account peculiarities of consumers at different levels of partnership in foreign economic
activity of an enterprise; sequence of the stages of choice of marketing communication means adequate to
anticipations, systems of values and demands of different types of consumers of a machine building enterprise, the
peculiarity of which is the formation of marketing communicative complex for each business entity on the basis of
structural complex of marketing communications, which is the ground for practical studies in marketing foreign
economic activity of a machine building enterprise; system of product market promotion based on the principles
of reflexive management of an individual consumer’s behavior, the characteristic feature of which is the
introduction of three types of marketing communications that makes possible taking a grounded managerial
decision concerning the choice of marketing communication means adequate to peculiarities of target product
market; methodological approach to the formation of loyalty program of foreign organized consumers of an
enterprise, the distinctive feature of which is the selection and quantitative expression of the rate of value of each
type of privileges within the introduced groups for organized consumers, on the basis of which grounded forecasts
for acceptance of the loyalty program by foreign consumers are formulated; structuring of marketing
communication complex of a machine building enterprise that is introduced in the form of structural complex of
marketing communications, the peculiarity of which lies in the determination of communication means within
elements of the complex oriented for organized consumers and individual consumers, which contributes to the
promotion of sale of machine building enterprise’s products abroad; degree of implementation: the above
developments are put into practice at OAO HELZ Ukrelektromash, OJSC, Elektromachina, OJSC; sphere of use:
formation of marketing communications in foreign economic activity of machine building enterprises.
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