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Pedepar:

1. Incepraliist npucBs4YeHa BOOCKOHAJIEHHIO TEOPETUYHIX OCHOB Ta PO3POOJIEHHIO HAyKOBO-TIPUKJIATHUX
peKoMeHalil [J1s1 onTUMi3alii Ipo1eciB CTpaTerivHoro yrpasJjiHHs OpeHIoM POOOTOABLs i MeXaHi3MiB ix
iMnneMenTauii y npakTuky ¢papMmaleBTUYHUX NiJINIPUEMCTB. Y TUCEPTaLlii BBEJEHO L0 HAaYKOBOTO 00iry
TEOPeTUYHUIN KOHCTPYKT <KUTTEBUM LMK OpeHAy poO0TOAABLS» SIK MDKINCHUILTIHAPHE ITOHSTTS, 1[0 [I0ETHYE:
MapKeTHHTOBIl IJIOWHI — NOCiLOBHICTb eTarliB GOpMyBaHHS Ta PO3BUTKY 6peHIy poOOTOAABIsl HA OCHOBI
CYTHICHUX XapaKTEePUCTHUK LIiHHICHOI IpoMno3ulii opraHisauii 111 HasBHUX i TOTEHLIMHYX MPALIiBHUKIB, Y IJIOLVHI

CTpaTEriYHOro yIpaBJliHHA — PO3PO0OJIEHHS IHCTPYMEHTAPIIO KiJIbKiCHOTO OLiHIOBAHHS BIII3HaBaHOCTi 6peHIY



po60TOABLS, Y IVIOMIMHI YIIPABJIiHHS IEPCOHAJIOM — IMIIJIEMEHTALiI0 YIIPABIiHChKUX TEXHOJIOTIN ()OPMYBaHHS Ta
MOJINIIeHHS iMifKy minnpremcTBa Ha pUHKY Mpali AJ1sl HOro IpUBabIUBOCTI Ta KOHKYPEHTOCIIPOMOXKHOCTI 3~
IIOMIX iHIIMX POGOTOAABLiB. 3aIIPOBA/I)KEHHSI 3aIIPOIIOHOBAHOI0 KOHCTPYKTY B TEOPIl0 Ta IPAKTUKY MEHEIKMEHTY
YMO>KJIMBJIIO€ PO3POOJIEHHS MPUKJIAHOTO iIHCTPYMEHTAPII0 CTPATEriYHOrO YIIPABJiHHS PO3BUTKOM OpEHAY
poboTonaBLs papMaLeBTUYHUX MiAIIPUEMCTB. 3aCTOCOBAHO IIPOLIECHUH MiIXi ClIeHapHOro IJIaHyBaHHS 32 TPhOMa
BEKTOpPaMU PO3BUTKY OpeHAy poO0oTOAaBLs (ONITUMICTUYHUMN, pealiCTUYHUIN Ta IECUMICTUYHUIT), 32 IKUM
KOHLIENTyaJIbHUMHU YMOBaMHU PO3BUTKY BI1i3HABaHOCTi OpeHAy poO0TOnaBLsl € Habip KpUTepiiB IpUBabIMBOCTI
6peHnmy poboTOaBLs i KOHKYPEHTHOTO cepeloBuIna 6peHay poboToiaBLsl y BUCOKOTEXHOJIOTIYHY 106y, 30KpeMa:
CTaJjisi >)KUTTEBOTO LUKJY OpeHy pO60TOABLIsS; PiBeHb BIIi3HABAHOCTI OpeHy poO60TOnaBLIs; PiBEHD 3aIy4Y€HOCTI i
33/10BOJICHOCTI IEPCOHAJy; piBeHb BIIi3HABaHOCTI Bi3yaJIbHOI CKJIal0BOI OpeHAy pOoOOTOAABIIS SIK KOMIIOHEHTHU

KOPIOPaTUBHOTO OPEHY; PiBEHb €KOJIOTIYHOCTI OpeHAy poO0TOAABLIS; IHHOBALIIHICTb OpeHAY POOOTOAABLI.

2. The dissertation is dedicated to improving the theoretical foundations and developing scientific-applied
recommendations for optimizing the processes of strategic employer brand management and mechanisms of their
implementation in the practice of pharmaceutical enterprises. In the dissertation, the introduction of the
theoretical construct «employer brand lifecycle» is proposed as an interdisciplinary concept, combining in the
marketing dimension the sequence of stages of formation and development of the employer brand based on
essential characteristics of the organization’s value proposition for current and potential employees. In the
strategic management dimension, it involves the development of tools for quantitative evaluation of employer
brand recognition and, in the personnel management dimension, the implementation of management technologies
for shaping and improving the company’s image in the labor market in terms of attractiveness and competitiveness
among other employers. The introduction of this construct into the theory and practice of management enables
the development of an applied toolkit for strategic employer brand development in pharmaceutical enterprises.
The author employs a process-oriented approach to scenario planning along three vectors of employer brand
development (optimistic, realistic, pessimistic). Conceptual conditions for the development of employer brand
recognition are argued, including criteria for attractiveness and competitive environment of the employer brand in
the hightech era, such as the employer brand lifecycle stage, level of brand recognition, engagement and
satisfaction of personnel, recognition level of the visual component of the employer brand as a corporate brand
component, environmental friendliness of the employer brand, and innovation.

Jep>kaBHH peecTpaniiinuii Homep JiP:

IIpiopuTeTHHI HaNpsSIM PO3BUTKY HayKH i TEXHIKHU: OyHnamMeHTasbHI HAYKOBI HOCIIIPKEHHS 3 HANGLIbII
BaXXJIMBUX IIPOGJIEM PO3BUTKY HAYKOBO-TEXHIYHOI0, COLiaIbHO-€KOHOMIUHOTr0, CyCHiIbHO-TIOJiTUYHOTO,
JIIOJICBKOTO NIOTEHLjaNy 17151 3a0e311e4eHHs] KOHKYPEHTOCIIPOMOXKHOCTI YKpaiHU y CBiTi Ta CTaJIOr0 PO3BUTKY
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e Cuuosa A.O., Cuuosa H.B., [Ixxynait M.B., Beayc A.M. Crparerist po3BUTKY 6peHly pOOOTOABL IIifl 4ac BiiHU
Ta B moBoeHHMH 4ac. Financial and Credit Activity Problems of Theory and Practice. 2022. N2 6(47), C.
433-446.

o CutHuupkuit M.B., Koxxyxiscbka A.O. PanxyBanHs1 po6oTogasliB chepu IT Ta TesekoMyHikalliil 3a o3HaKaMu
BIi3HaBaHOCTI 6peHa. BicHuk KniBcbKoro HalioHaJabHOTO yHiBepcuTeTy iMeHi Tapaca llleBuenka. EkoHOMiKa.
2021. N21. C. 43-46.



e Sitnicki M., Balan V., Tymchenko 1., Sviatnenko V., Sychova A. Measuring the commercial potential of new
product ideas using fuzzy set theory. Innovative Marketing. 2021. Volume 17, Issue #2, pp. 149-163 (BxioueHo
o MHB]] Web of Science, Index Copernicus, Google Scholar, Research Bible).
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