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1. CtpareriuHe yrpaBiiHHSI OpeHIOM POGOTOIABLIS

2. Strategic Employer Brand Management

Pedepar:

1. Incepralist NpUCBs4Y€HA BOOCKOHAJIEHHIO TEOPETUYHMX OCHOB Ta PO3POOJIEHHIO HAyKOBO-MTPUKJIATHUX
peKoOMeHalil 4151 ONTUMI3allil IPOLeCiB CTPaTEriYHOro yNpassliHHA OPEHIOM POOOTOIABLS i MEXaHi3MiB iX
iMnyeMeHTanjii y npakTuKy GapmaleBTUYHUX MiANprUeMCTB. Y nucepTallii BBeJIeHO 4,0 HayKOBOro 006iry
TEOPETUYHUI KOHCTPYKT <KUTTEBUM LIUKJ OpeHAY POOOTOAABLSY SIK MDKIUCIUILTIHAPHE ITOHATTS, 10 [IOEJHYE: ¥
MapKeTUHTOBil MJIOMUHI — OCifOBHICTh eTamniB (OpMyBaHHS Ta PO3BUTKY OpEHIy pOOOTOIABLISI HA OCHOBI
CYTHICHUX XapaKTEePUCTHUK LIIHHICHOI NpOoNo3ullii opraHisaliii 1 HasiBHUX i MOTEHIIHYX MPalliBHUKIB, Y IIJIOLMHI
CTpaTeriyHoro yIpasJiliHHS — po3p006JieHHs iIHCTPYMEHTAPIIO KiJIbKiCHOTO OLIiHIOBaHHS BIIi3HaBaHOCTi 6peHIY
po60TOaBLS, Y IVIOMIMHI YIIPaBJIiHHS IEPCOHAJIOM — IMIIJIEMEHTALIiI0 YIIPaBJIiHCbKUX TEXHOJIOTIN (OPMYBaHHS Ta
NOJIMNIIEHHS IMIZPKY MiANPUEMCTBA HA PUHKY Ipalli 1J1s1 1Oro MPUBAGIMBOCTI Ta KOHKYPEHTOCIIPOMOXKHOCTI 3-

IIOMDX iHIIMX POGOTOIABLIiB. 3aIIPOBA/I’)KEHHS 3aIIPOIIOHOBAHOIO KOHCTPYKTY B TEOPII0 Ta IPAKTUKY MEHEIKMEHTY



YMOXJIABIIIOE PO3POOJIEHHS IPUKIIAAHOTO iIHCTPYMEHTAPil0 CTPATEriYHOro YIPaBJliHHS PO3BUTKOM OpEHIy
poboTonaBLs papMaLeBTUYHUX MiATIPUEMCTB. 3aCTOCOBAHO IIPOLIECHUI MiIXil ClIeHapHOro IIJIaHYBaHHS 32 TPhOMa
BEKTOPaMU PO3BUTKY OpeHAy poO0OTOAABIs (ONTUMICTUYHUMN, pealiCTUYHUI Ta IECUMICTUYHUIL), 32 IKUM
KOHILENTyaJIbHUMU YMOBaMU PO3BUTKY BIi3HABAHOCTI OpeH/ly pOOGOTOaBIs € Habip KpUTepiiB MPUBa6IMBOCTI
OpeHny poboTOaBLSI i KOHKYPEHTHOTO CepeloBuIna 6peHay poboToaBlsl y BUCOKOTEXHOJIOTIYHY 100y, 30KpeMa:
CTaJisl >)KUTTEBOTO LIUKJy OpeHIy pOO0TOaBLs; PiBeHb BIIi3HABAaHOCTI OpeHy poO60TOaBLIs; PiBEHb 3a/Iy4Y€HOCT i
33/10BOJIEHOCTI IEPCOHAJTY; PiBEHB BIIi3HABaHOCTI Bi3yaJIbHOI CKJIal0BOI OpeHAY POOOTOAABIIS SIK KOMIIOHEHTHU

KOPIIOPATUBHOTO OpEHAY; PiBEHb €KOJIOTIYHOCTI OpeHAy poO0TOIaBIIsl; iIHHOBALIMHICTh OPEHTy POOOTOIABLIS.

2. The dissertation is dedicated to improving the theoretical foundations and developing scientific-applied
recommendations for optimizing the processes of strategic employer brand management and mechanisms of their
implementation in the practice of pharmaceutical enterprises. In the dissertation, the introduction of the
theoretical construct «employer brand lifecycle» is proposed as an interdisciplinary concept, combining in the
marketing dimension the sequence of stages of formation and development of the employer brand based on
essential characteristics of the organization’s value proposition for current and potential employees. In the
strategic management dimension, it involves the development of tools for quantitative evaluation of employer
brand recognition and, in the personnel management dimension, the implementation of management technologies
for shaping and improving the company’s image in the labor market in terms of attractiveness and competitiveness
among other employers. The introduction of this construct into the theory and practice of management enables
the development of an applied toolkit for strategic employer brand development in pharmaceutical enterprises.
The author employs a process-oriented approach to scenario planning along three vectors of employer brand
development (optimistic, realistic, pessimistic). Conceptual conditions for the development of employer brand
recognition are argued, including criteria for attractiveness and competitive environment of the employer brand in
the hightech era, such as the employer brand lifecycle stage, level of brand recognition, engagement and
satisfaction of personnel, recognition level of the visual component of the employer brand as a corporate brand
component, environmental friendliness of the employer brand, and innovation.

Jep>kaBHUHM peecTpauiiiHuii Homep [JIiP:

IIpiopuTeTHHH HaNIpSIM PO3BHTKY HayKH i TEXHIKHU: OyHamMeHTasbHI HAyKOBI HOCIIIPKEHHS 3 HANGILIbII
BRXJIMBUX IPOGJIEM PO3BUTKY HAYKOBO-TEXHIYHOIO, COLiaJIbHO-€KOHOMIUHOr0, CyCHiIbHO-TIOJIiTUYHOTO,
JIIOJICBKOTO MIOTEHLiaNy 17151 3a0€3M1e4eHHsI KOHKYPEHTOCIIPOMOXKHOCTI YKPAiHM y CBiTi Ta CTAJIOr0 PO3BUTKY
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2020. N2 9. C. 133-146.

e Cuuosa A.O., Cuuosa H.B., [Ixxynant M.B., beayc A M. Crparerist po3BUTKY 6peHIy POOOTOABL IIifl 4ac BiiHU
Ta B MoBoeHHMM 4ac. Financial and Credit Activity Problems of Theory and Practice. 2022. N2 6(47), C.
433-446.

o CutHuupkuit M.B., Koxxyxiscbka A.O. ParmxyBanHs1 po6oTozasLis chepu IT Ta TesekoMyHikalii 3a o3HaKaMu
BIIi3HaBaHOCTI 6peHpa. BicHuk KuiBcbkoro HanjoHanpHOro yHiBepcuteTy imeHi Tapaca IlleBueHka. EkoHOMiKa.
2021. N21. C. 43-46.

o Sitnicki M., Balan V., Tymchenko I., Sviatnenko V., Sychova A. Measuring the commercial potential of new
product ideas using fuzzy set theory. Innovative Marketing. 2021. Volume 17, Issue #2, pp. 149-163 (BxitoueHO
o MHB]] Web of Science, Index Copernicus, Google Scholar, Research Bible).
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rOJIOBH pagu
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rOJIOBYIOYOTO Ha 3aciJaHHi

Bi,ZIIIOBi,ZIaJIbHI/IfI 3a IIi,ZII‘OTOBKy r[[CHI/ICOBa Haranist AHaTosiiBHa

00JIIKOBHX JOKYMEHTIB

PeecTtparop VYkpIHTEI
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