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2. Marketing Discourse in the Ukrainian Language and its Cognitive and Communicative Aspects

Pedepar:

1. Incepralist NpUCBsY€HA JIHIBICTMYHIN TPo6seMi Oprasisanii e(peKTUBHOrO (PyHKLiOHYBAaHHS MAPKETUHIOBOTO
IOVICKYPCY B YKPAiHCBKill MOBi. PiBeHb BOJIO/IiHHSI MaPKETMHTOBUM TEKCTOM YacTO 3abe3redye yClix KOMyHiKalii y
cdepi MapKkeTuHIy I afipecaHToBi, i anpecaToBi TekcTy. OCO6IUBY yBary IpUAiJeHO JiHIBICTUYHUM 3ac06aM
BIJIBY Ha CITOXKMBAYa, SKi BUBYAIOTbCS B TEOPIi TEKCTY i KOMYHIKallii, KOTHITUBICTHLIi, IparMaTtuii. BukopucraHo
KOMILJIEKCHY METOAMKY JIIHIBICTUYHOTO aHai3y, IKa MOeAHY€E TaKi METOAU: OCHOBHUI — IUCKYPCUBHUM aHaJli3
TEKCTY (Z1J151 3'1CyBaHHS IPOLIECY MOBJIEHHEBO-MHUCJIEHHEBOI JiSI/IbHOCTI 3 METOIO BUSIBJIEHHS €KCTPAJiHIBiCTUYHUX,
CEMaHTUYHUX, KOTHITUBHUX | MOBJIEHHEBHUX aCIIeKTiB 1oro GOpMyBaHHS Ta 3'SICYBaHHS (PYHKIIOHAJIbHO]
CIIPSIMOBAHOCTI); IparMaTUYHUN aHali3; KOHTEHT-aHalli3 MapKEeTUHIOBUX MaTepiaiB Be6-pecypcis;
JIIHTBOKOTHITMBHI METOAMKM KOHLEIT-aHali3y; METOOUKY (GpPeiMOBOro MOieI0BaHHs. Ha OCHOBI OTpUMaHuX

PE3YJIbTATIiB MIJIIXOM 3aCTOCYBaHHs (PpeiiMiB MOXKHA IIEpeiTU [0 CLieHapilo, SIKWil CTAHOBUTh KOHIIEIITYaJIbHY



CTPYKTYPY MapKeTHHTOBOTO AUCKYPCY, @ TAKOX MMOKPAIUTA MapKETUHTOBE IJIaHYBaHHS, CKJIafaHHs opilliiHNX
JIMCTIB, [IiIOBUX Marepis, My0OJIiYHUX BUCTYIIIB, PEKJIAMHUX TEKCTiB, MOTUBAL[iIIHMNX ITPOMOB, HOTATOK i3 MiIrTOTOBKU
IIO0 TIEPEMOBUH J1J15 OCib, 1110 3aiIMalOThCsl MAPKETUHIOBOIO IisITIbHICTIO; OflepsKaHi pe3yIbTaTH MOXXYTb OyTH

BUKOPUCTaHI 1 ITpY BUKJIQZAHHI BiATIOBIAHMX KyPCiB AUCLUIUIIH Y 3aKJIalax BUILOI OCBITH.

2. This dissertation examines how marketing discourse is effectively organized in the Ukrainian language. It
demonstrates that is important to understand how texts of the marketing sphere are related to the speaker or
author and to the addressee and how this communication cen be successful. The study focuses on the question
how marketers influence consumers in the marketing sphere, and how this can be analyzed based on theories of
linguistics that focus on theories of text and communication, cognitive linguistics, and pragmatics. This study
examines: 1) the interrelation of language and thinking, 2) the interrelation of subjective and objective aspects of
language, 3) the interrelation of expression and content of linguistic units, 4) an interdisciplinary approach to the
study of linguistic phenomena, taking into account the achievements of pragmatics, cognitive linguistics, the study
of terminologies, philosophical, sociological, psychological, and economic aspects of marketing discourse.
Generally, this study is based on complex methods of linguistic analysis, based on the following methods: first of
all, methods from the field of discourse analysis (intending to explain linguistic and cognitional processes aiming to
shed light on extralinguistic, semantic, cognitivistic, and intralinguistic aspects of its functional load); furthermore
a pragmatic analysis and content analysis of relevant web resources; cognitive methods of content analysis and,
finally, methods of frame modelling. This study for the first time demonstrates the impact of the principles of
strategic business communication on its realization. The novelty of this dissertation is its view on the strategic
aspects of the cognitive principles of communication. Therefore this study will contribute to the introduction of
new technologies into the sphere of marketing communication. It will empower students of economic disciplines
to achieve a better quality of Ukrainian language teaching in the sphere of economy and, at the same time, it will
add to the general knowledge of Ukrainian economical terminology and open new perspectives for the study of
sociolinguistics, the study of the communication in highly specialized spheres, the study of the culture of language
and intercultural communication, as well as the study of traditional economic disciplines, such as marketing and
management. First and foremost, the dissertation aims to exert impact on our understanding of marketing texts.
Based on the concept of frames, we suggest a new approach to the conceptual structure of marketing discourse,
which aims at a higher level of marketing planning. In the long run, we envisage to enable Ukrainian speakers to
write official letters and documents, advertisements etc. of a somewhat higher quality; based on our findings,
these experts might present themselves even better in their public presentations, their advertisements, their
motivational speeches, etc. The results of this frame-based study will enhance our understanding of the
conceptual sphere of marketing discourse. In the long run, they will help us to improve our competence regarding
official letters and business papers, public presentations, advertisements, and any linguistic performance related
to the needs of persons who work in the marketing sphere.
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