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1. Oprani3aniiHO-€KOHOMIYHUI MEXaHi3M yIIPaBIiHHS MaPKETUHTOBUMY KOMYHIKallisIMA B OPraHi3alisix CIIO>KUBYOi
Koomneparii

2. Organizational and economic mechanism of marketing communications in consumer cooperatives organizations

management

Pedepar:

1. O6'eKT: mpolec yrpapJiHHs MapKeTUHTOBMMY KOMYHIKallisIMU B OpraHiszallisix Clio>kMB4oi koonepatii. Mpo3pobka
TEOPETUKO-METOIWUYHMX i IPAaKTUYHUX PEKOMEHIallii 1040 (POpMYyBaHHS Ta yIOCKOHAJIEHHS OpraHisaliiiHo-
€KOHOMIYHOI'0 MeXaHi3My yIIpaBJliHHS MapKETMHIOBMMU KOMYHIKALiIMU B OpraHi3alisgx CIoK1UBYOI Koomepatlii
YKpainu. MeTogu: MeToIM aHasli3y Ta CUHTe3Y, y3araJlbHeHHS Ta HayKOBOi abCTpaKiiii, CTPyKTYPHO-JIOTiYHUA i
CEMaHTUYHUH aHaJli3, CTAaTUCTUYHUX [TOPiBHAHB, CUTYaLiHOTO aHaJli3y, OpraHi3aliliHoro MOJeN0BaHHY,
€KCIIepTHUX i 6aJIbHUX OLiHOK, CepEeNHiX i BiTHOCHUX BEJIMYMH. 3alpOIIOHOBAHO: BIIEPIIIE: 3alIPOIIOHOBAHO
KOMILJIEKCHUI iIHTerpasibHUi NiAxin mon0 popMyBaHHS Ta MOXKJIMBOCTEH yIOCKOHAJIEHHSI OpraHisaliiiHo-

€KOHOMIYHOI'0 M€XaHi3My yIIpaBJliHHS MAPKETUHIOBMMU KOMYHIKAliSIMM B OpraHi3allisix CIIOKMUBYOI Koolepartlii



YKpaiHu; ygOCKOHAJIEHO: HAYKOBI TI0JIOKEHHS YNIPaBIiHHA MapKETUHIOBUMY KOMYHIKallisIMU B OpraHi3anisax
CIIO>KMBYOI KooTepallii; MeTOOUYHUH MiJXif, 10 OLiHKY (PYHKLIOHYBAaHHS OpraHi3aliliHo-eKOHOMIYHOTO MeXaHi3My
YIIPaBJliHHS MAPKETMHIOBMMY KOMYHIKAlIiSIMA B OpraHi3allisgx Ha OCHOBi BAKOPHUCTAHHS METOZiB KiJIbKiCHOTO
aHaJli3y Ta €EKOHOMIYHOTO IIPOrHO3YBAHHS; METOIWYHUI NifXiz 10 GOPMYBaHHS OpPraHi3aliliHO-€KOHOMIYHOTO
MEXaHi3My yIIpaBJIiHHS MapKEeTMHIOBMMU KOMYHIKalliSIMU B OpraHisalisix crioxXuB4oi koonepatuii Ykpainu; Habyiu
[IO/IQJIBIIOTO PO3BUTKY: BUBHAYEHHSI OCHOBHUX 3aCO0iB MapKeTHHIOBUX KOMYHIKallili B opraHizauisx CIioKuB4oi
Koollepallii; pO3KPUTTA CYTHOCTI IIOHSTTS «OpraHizauiiHO-€KOHOMIYHMAN MEXaHi3M yIIpaBJliHHg MapKETUHTOBUMU
KOMYHIKallisIMUA B OpraHisauigax»; JOCIiIKeHH TEOPETUKO-TIPAKTUYHUX 3acal, PO3BUTKY OpraHi3alii CrioXXuB4oi
koornepatii Ykpainu. Cpepa BUKOPUCTAHHS: OpraHisaliii croxuB4oi koomnepauii Ykpainu.

2. . Object: processes of consumer behavior in the insurance market. Purpose: development of the theoretical,
methodological and practical recommendations for development and improvement of organizational and
economic mechanism of management of marketing communications in organizations of consumer cooperatives in
Ukraine.. Methods: The methods of analysis and synthesis, and synthesis of abstraction, structural, logical and
semantic analysis, statistical comparisons, situational analysis, organizational modeling, expert ratings, average
and relative value. It is offered: first: the comprehensive integrated approach to development and opportunities for
improving the organizationa and economic mechanism of management of marketing communications in
organizations of consumer cooperatives in Ukraine; it is improved: the scientific position of marketing
communications in organizations of consumer cooperatives, methodical approach to evaluating the functioning of
organizational and economic mechanism of management of marketing communications in organizations based on
the methods of quantitative analysis and economic forecasting, methodical approach to the formation of
organizational and economic mechanism of management of marketing communications in consumer cooperatives
organizations of Ukraine; gathered subsequent development: the definition of basic marketing communications
organizations of consumer cooperatives, opening the notion "organizational and economic mechanism of
management of marketing communications in organizations", the study of theoretical and practical principles of
consumer cooperation organizations of Ukraine. Sphere of the use: consumer cooperatives organizations.
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