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1. MogenoBaHHs KOMYHIKaL[iiHO-PO3IOiIbYUX IIPOLECIB Y MaPKETUHIOBOMY YIIPaBJIiHHI

2. Modelling of communicative and distributive processes in marketing management

Pedepar:

1. O6'eKTOM [OCHIIIKEHHS € TIPOLIECH MapPKeTHUHIOBOIO YIIPABJIiHHS Ha MigIIPUEMCTBI. METOIO LOCiIKEeHHS €
MOJIEJIIOBaHHS KOMYHIKalliMHO-PO3IOAI/IbYUX IIPOLIECIB Y MAPKETHHTY, Ki CIPUSIOTh IPOCYBAHHIO TOBApy Ha
PUHOK, 30i7bII€HHIO HIOTO CIIOXXUBYO]I LIHHOCTI Ta 3HWXEHHIO BUTPAT. MeTonu - AiaJIeKTUYHUM MeTOoJ, Ti3HaHHS
IiMICHOCTi, METOOM CUCTEMHOI Oprasisalii eKOHOMiYHMX IpoLeciB, GyHAaMeHTaJIbHI [10JI05KeHHSI €EKOHOMIUYHOI
Teopii, cydacHi Teopii yrpaBiiHHS, MApKETUHTY, JIOTiCTUKY, TPUHHSTTS pilleHb. Pe3ysipTaTi: po3po6ieHo
KOHLIEMNIIi10 NO6YJOBM KOMYHIKaLlifHO-PO3MNOAiIb40i CUCTEMU Y MAPKETUHTY; MOJI€Jli KOMYHIKaLifHUX 3yCUJIb Y
IVHaMIlli; METOZ, yIIPaBJliHHA KaHaJlaMU PO3IIOAily Ha OCHOBI IPUHLNUILY BiICTPOYKU-CIIEKYJIALIl; iIHTErpoBaHa
CHCTEMaA YIIPaBJIiHHS CIIOKUBYOIO LIHHICTIO Y PO3NOAINBbYUX NIPOLIECAX; MO EJli OIITOBO-PO3MNOLiNbUMX 3aKyIIiBEIb.
HoBusHa - Bliepiie 3alIpoNIOHOBaHa KOHLIENIIisl T0O0YA0BA KOMYHIKAlliiiHO-PO3I0iNb4Y0i CUCTEMU Y MAPKETUHTY, B
OCHOBI KOi JIeXXaTb MPUHLNNY CUCTEMHOTO aHali3y, sIKi J03BOJISIIOT BUBHAYUTH METY, (PYHKLIi, 3a1a4i i meToau
BUPillIeHHS TPO6JIEM MAPKETUHIOBOTO YIIPABJIiHHA MiANPUEMCTBOM, 11O MiIBUAIIYIOTh €(EKTUBHICTb 10r0

(YHKLIOHYBaHHS; MO/l KOMYHIKALiHUX 3yCUJIb Y AMHAMIl, sIKi BpaxOBYIOTb CTaflil JKUTTEBOT'O LIUKJIY IIPOAYKTY,



(YHKILiIO BiITYKy CIIO>KABA4iB HA KOMYHIKalliliHi BIIJIMBY, 1O JA€ MOXKJIMBICTD 3[iiICHIOBATH YIIPABJIiHHS
iHHOBaLiHUMU ITpoLiecamMu Ta GiHAHCOBUMU BUTPATaMHU; YIOCKOHAJIEHI METO, yIIPaBJliHHS KaHaJIaMU pO3IOLiTy
Ha OCHOBI IIPMHLMITY BiZICTPOYKU-CIIEKYJISALI, IKUI LO3BOJIS€E YIIPABIATU 3aMOBJIEHHSIMH CIIOKMBAYiB, 1O CIIpUsE
3MEHIIEHHIO pPU3MKY BUPOOHUKA Y NIPOLeCi IPOJaXy BUTOTOBJIEHOI MPOAYKIii Ta 3HM>KEHHIO BUTPAT HA MiATPHUMKY
TOBapHUX 3alaciB; iIHTETPOBaHa CUCTEMA YIIPABJIiHHSA CIIOXKMBYOIO LiHHICTIO Y PO3IOAINbYMX IIPOLECAX, AKa
Opi€eHTOBaHA Ha CIIOXKUBAya, 110 JA03BOJISIE CTBOPIOBATU MTPOAYKTH, HEOOXiIHI CIIO>KMBaYaM, Ha OCHOBI KpUTEPito
LiHHICHOI KOPHUCTI; Ofep>Kajiv [OAAJIbIINIY PO3BUTOK MOJEJIi OIITOBO-PO3IOLiNbYMX 3aKyIIiBE€JIb, SIKi BDaXOBYIOTh
€JIaCTUYHICTb ONMUTY Ha MPOAYKIIil0, PEHTA0EJIbHICTh TOBAPIB Ta IXHIO CIIOXXUBYY 1[iHHICTb, 1IJ0 BUKOHYE
PerysiTUBHY (PYHKLIO 1111 BUPOOHUKIB, INJIePiB-ONTOBUKIB Ta CIIOXXUBAayiB TOBApiB i nociyr. O61acTb

BUKOPUCTAHHA -~ Mi)KI‘aJIYBCBa.

2. Object of research are processes of marketing management at the enterprise. The purpose of research is
modeling distributive processes in the marketing, the goods promoting promotion on the market, to his increase
notpeburenpHON values and to decrease of charges. Methods - a dialectic method of knowledge of the validity,
methods of the system organization of the economic processes, fundamental positions of the economic theory,
modern theories of management, marketing, logistic, decision-making. Results: the concept of construction of
distributive system in marketing is developed; models of communication efforts in dynamics; a method of
management of channels of distribution on the basis of a principle of a delay of gamble; the integrated control
system notpebutesnpHO value in distributive processes; models of wholesale - retail purchases. Novelty: for the
first time the concept of construction of distributive system in marketing in which basis principles of the system
analysis which allow to define thepurpose, problems lay, functions and methods of the decision of problems of
marketing operation of business that raises efficiency of his functioning is developed; models of communication
efforts in dynamics, taking into account stages of life cycle of a product, function of a response of consumers on
communication influences that enables to carry out management of innovational processes and financial charges;
are advanced a method of management by channels of distribution on the basis of a principle of the delay -
gamble, allowing to operate orders of consumers that promotes decrease of risk of the manufacturer during sale of
made production and to decrease of charges on support of commodity stocks; the integrated control system value
in the distributive processes, focused on the consumer that allows to create products necessary for consumers, on
the basis of criterion of valuable utility; have received the further development of model of the wholesale - retail
purchases, taking into account elasticity of demand for production, profitability of the goods and them
notpe6uresnpHylo value that carries out function for manufacturers, dealers - wholesalers and consumers of the
goods and services. Area of use - branch
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