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1. O6rpyHTyBaHHS BUOOPY MapKETHMHIOBUX KaHAJIB JJ1s1 PO3MOiay iHHOBaLiMHOI IPOAYKLii IPOMUCIOBUAX

MigIIprUEMCTB

2. The justification of marketing channels' choice for innovative products distribution at industrial enterprises

Pedepar:

1. O6'eKT HOCIiIKEHHS: IPOLeCU BUOGOPY MAPKETMHIOBUX KaHaJIiB Y CUCTEMI PO3IOAiNy iHHOBalLiiHOI IpomyKIii
IIPOMMUCJIOBUX MiANPUEMCTB. MeTa AOCIiIKEHHS: pO3pO06JIEHHS! TEOPETUYHUX Ta HAYKOBO-METOAUYHHUX 3acaf, o0
OOI'PYHTYBaHHSI BUOOPY MAapPKETUHIOBUX KAHAJIB IJ1s1 PO3MOily iHHOBAaLiiHOI IPOAYKLii IPOMUCIOBUX
HigIprueMCTB. MeToOu NOCIIiI)KEHHS Ta anaparypa: NOPiBHAJIBHUM i CTATUCTUYHUN aHaJi3; CHCTEMHUH MiAXin;
METO]], JIOTIYHOTO y3arajbHEHH:; CUCTEMHO-CTPYKTYPHU Ta JIOTIYHUI aHai3; (paKTOPHUI aHali3; EKOHOMIKO-
MaTeMaTUYHUI aHajli3; METOJ €KCIIEPTHUX OL[iHOK. TeopeTUyHi Ta NPaKTUYHi Pe3yJIbTaTU: PE3YyIbTaTaMU €
METOJMYHi po3p0oOKY, IPAKTUYHI peKOMeHalii, SIKi CIIpUSIOTh MiIBUIEHHIO ePeKTUBHOCTI PO3IIOAiNy iHHOBaLiHO]
IIPOAYKLii TPOMUCIIOBUX MiIIPUEMCTB Ha OCHOBi OOI'PYHTOBAaHOT'O BUOOPY MapKETUHIOBYX KaHasliB. HoBuzHa:
PO3p06I€HO HAYKOBO-METOAMYHUMN MifXif 00 [10€TalHOro BUOOPY MapKETUHIOBUX KaHAJIIB [JIs1 PO3IOALTY
IHHOBaLiHOI NPOYKLiI IPOMUCIIOBUX MiANPUEMCTB 3a Pe3yJibTaTaMy AiarHOCTUKY MapKETUHIOBOI I1OJIITUKU

PO3II0ZiNy Ta OLIHKY iCHYIOUMX KaHaJIiB, 110 6a3y€ThCsl HA PO3PAXYHKY iHTErpajibHUX MTOKa3HUKIB iX EKOHOMIYHOTO 1



MapKEeTUHTOBOI'O CTaHiB, Ta BU3HAYEHHI PiBHA NIPUAATHOCTI MAPKETMHIOBUX KaHAJIB O PO3IOLily iIHHOBALIMHO]
MIPOAYKLii; yAOCKOHAJIEHO METOIUYHNN IHCTPyMEHTAPil OLIiHKA MapKeTUHTOBUX KaHAaJIiB MiAIIPUEMCTBA, SIKUHM Ha
BiZIMiHY BiJ] iCHy104MX 6a3yeTbCs Ha NOCJiIKEHHI iX eKOHOMIYHOTO 1 MApKETUHIOBOTO CTaHiB, 110 J03BOJIsiE OiIbLI
[IOBHO i TOYHO OLIIHUTU CTaH iCHYIOUMX KaHAaJIiB; YAOCKOHAJIEHO METOLVUYHUI MifXi 1O 4iarHOCTMKYA MapKETUHIOBOI
IOJIITUKY PO3MOiy MiAIPUEMCTBA, IO Nepeadadae BU3HAUE€HHS CTPUMYIOUMX Ta aKTUBI3y04nx (PAKTOPIB
BHYTPILIHBOTO Ta 30BHIIIHBOI'O CEPENOBUIL,; NiCTAIO MOJAJIBIIOrO PO3BUTKY BUSHAUYEHHS [TOHSTTS "MapKETUHTOBUI
KaHaJl iIHHOBaLiMHOI TPOAYKLii"; AicTany oganbplioro pO3BUTKY KOHLIEIITYasIbHi 3acaii yIIPaBJIiHHA
MapKETMHTOBUMMU KaHaJIaMH, 10 Ha BiIMiHY Bif iCHyI0YMX Nlepe0avaloTh BUBHAYEHHS MAPKETUHIOBUX CTpaTerii
BiITIOBiTHO 10 OGpAHOro BUY KaHaNy HAa MaTPULli "€KOHOMIYHNI CTaH-MapKeTUHTOBUM CTaH" Ta YTOYHEHHSI
VIIPaBJIiHCBKUX Il B IX MeXKax; AiCTaB [IOAAJIBIIOTO PO3BUTKY IIiAXiM, IO 3[iICHEHHS IIePEBiPKYU MapPKETUHTOBUX
KaHaJliB, IKWY Ha BiIIMiHY Bif] iCHyI0OUMX 3a6e31e4ye ix BiiIIOBiHICTb PiBHIO HOBU3HU NIPOAYKLIi, 'PYHTY€ETbCS Ha
cucreMi KpUTepiiB Ta J03B0JISIE OOIPYHTOBAHO BU3HAYATH NIPUIATHICTh MAPKETUHIOBUX KAHAJIB [0 PO3NOLLTY
iHHOBafiHOI npoayKuii. CTyIMiHb BIPOBA/I>)KEHHS: PO3POOKY Ta NPaKTUYHI peKOMeHiallii BIIPOBalKeHO B
nismpHicTh: TOB "Binoninscekuit MamuHoo6yziBHUM 3aBoy,", [TKBII "Teppa”, TOB "CyMcbKUIl MalIMHOOYIiBHU
3aBoz", TOB "BapianT-T'epmoTexHika", y HaB4anbHUM Npouec CyMCBKOTO Jep>XaBHOTO yHiBepcuteTy. Cdepa

(ras1y3p) BUKOPUCTAHHS: €KOHOMIKa Ta YIIpaBJliHHS HiANpreMCTBAMU.

2. The object of the scientific research: process of marketing channels' choice in the distribution system of
innovative products at industrial enterprises. The purpose of the scientific research: development of theoretical
and scientific-methodical bases of substantiation choice of marketing channels for innovative products
distribution at industrial enterprises. Research methods and apparatus: comparative and statistical analysis;
system approach; method of logical generalization; systematic-structural and logical analysis; factor analysis;
mathematical analysis; method of expert evaluations. Theoretical and practical results: results are methodical ad
practical recommendations that help to improve efficiency of innovative products' distribution at industrial
enterprises on the basis of marketing channels' justified choice. Novelty: new scientific and methodical approach
to the stages formation of the choice of marketing channels for innovative products' distribution based on results
of marketing distribution policy comprehensive diagnostic, marketing channels evaluation, which is based on
calculation of the integrated indicators of their economic / marketing state, and definition of marketing channels'
reasonably suitability to innovative products' distribution is designed; methodical approach to marketing channels
evaluation, which in contrast to existing is based on calculation of the integrated indicators of their economic /
marketing state and allows to estimate state of the existing channels more fully and precisely is advanced;
methodical approach to enterprise's marketing distribution policy comprehensive diagnostic, which defines
constraining and making active factors of its internal and external environment, is advanced; concept of the
definition "marketing channel of innovative products" has got further development; conceptual bases of marketing
channel management which in contrast to existing provide a definition of marketing strategies and specification of
management actions within them according to channel's position on the "economic state-marketing state" matrix
have got further development; approach of marketing channels' checking which in contrast to existing provides
their conformity to specifics of innovative products, bases on system of criterias and allows to define reasonably
suitability of marketing channels to innovative products' distribution has got further development. Degree of
implementation: development and practical recommendations were put into practice: "Bilopillia machine-building
plant” Ltd, PSPE "Terra", "Sumy engineering works" Ltd, "Variant-Germotechnika" Ltd, in scholastic educational
process of Sumy State University. The sphere of the use: Economy and Management of the Enterprises.
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