O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeEP: 0416U004073
Oco006J1uBi TO3HAYKH: BinKpura

Jata peectpaunii: 07-10-2016

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ceran AuHa JleoHifiBHa

2. Sehal Anna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs

Bup, pucepranii: kanguzaar Hayk

AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi creniaIbHOCTI: 10.02.04

Ha3Ba HayKoBOIi CcIeniaIbHOCTI: [epMaHChKi MOBH

T'asy3p / rasysi 3HaHB. He 3aCTOCOBy€THCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs
Jara 3axucTy: 07-10-2016

CreniaJbHICTh 32 OCBiTOIO: 7.02030307

Micue po6oTH 3400yBayva: Kuiscbkuii yHiBepcutet imeni Bopuca I'pinuenka
Kopg 3a €IPIIOY: 02136554

Micue3Haxoa>KeHHs: 04053, m. Kuis, Bys1. BynbeapHo-Kyznpssceka, 18 /2
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs




I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

IIudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi ClieliaJai30BaHOI BYEHOI pazu). K 26.133.08
IloBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOM: Kuichkuii yHiBepcuTeT imeni Bopuca I'pinyenka

Kopg 3a €IPIIOY: 02136554

Micue3Haxoa>KeHHS: By/. BynbapHo-Kynpsscbka 18 /2, m. Kuis, Kuis, 04053, Ykpaina

dopma ByracHoCTI:

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0Cc00H: Kuicbkuii yHiBepcuteT imeni Bopuca I'pinyeHka
Kopg 3a €IPIIOY: 02136554

Micue3Haxoa>KeHHs: 04053, m. Kuis, Bys1. BynbeapHo-Kynpssceka, 18 /2

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 16.41.21

Tema gucepranii:
1. AHrJIOMOBHUI PEKJIAMHO-iH()OPMaLIIMHUI KOJIaX SIK )KaHP: CTPYKTypa, CEMaHTHKa, ITparMaTuka
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Pedepar:

1. lnceprauiiine QOCTiIPKEHHS IPUCBSIYEHE BUBYEHHIO CTPYKTYPHO-CEMAHTUYHUX Ta JIIHTBOIIPAarMaTUYHUX
0CO06JIMBOCTEN PEKJIAMHO-iHPOPMALIITHOTO KOJIAXY K KaHPY PEKJIAMHOTO AUCKYPCY y cPepi KHUTOBUIABHUIITBA. Y
Ipatji y3araJbHEHO Ta YTOYHEHO KOHCTUTYTUBHI O3HaK1 PEKJIAMHO-iH()OPMaLiHOTrO KOJIAXY:
IHTePANCKYPCUBHICTD, IHTEPTEKCTYaJIbHICTh, aPXITEKCTYaJIbHICTh, BTOPUHHICTD, KPEOJII30BAHICTD,
MasioOpMaTHICTh, CTaHIAPTU30BaHICTb CTPYKTYPH, HEJIiHIMHICTb Ta MO3aiuHicTh. JJocigkeHo foro Micue y
CHCTEMi peKJIaMHUX >KaHPiB i po3kputo cnenndiky CTPyKTypHOI opraHisalii. BusiBieHo yHKIIiOHAJIbHO-
CTWJIICTUYHI Ta >KaHPOBO-CTUJIICTUYHI XapaKTEPUCTUKU KOJIAXY. 3Ai¥ICHEHO aHaJli3 CTPYKTYPHUX KOMIIOHEHTIB
3a3HAYEHOTrO0 KaHPy Ta BU3HAYEHO 0ro KpeoJiizoBaHy npupogy. [106yj0BaHO CEMaHTUYHY CTPYKTYPY PEKIaMHO-
iHopmariitHoro Konaxy 3acobamu PppeiiMoBOro MOJe/I0BaHHs. BCTaHOBJIEHO Ta ITpoaHasi30BaHO KOMYHIKaTHUBHI
cTparerii 1 TAKTUKHY, 3aJIy4eHi IPONYyLIEHTOM PeKJIaMHO-iH(pOPMAaLIIIHOTO KOJIaXy 1711 31iliICHEHHS! BIUIUBY Ha

anpecara: iHpOpMyBaHHS, apryMEHTYBaHHS, TO3UL[IOHYBaHHS Ta MaHIIyJIALii.



2. The thesis focuses on the study of structural-semantic and linguo-pragmatic particularities of advertising-
informational collage on English book jackets published in the XXI century. It is considered as a specific genre of
advertising discourse. The advertising-informational collage is viewed as a modern genre in book publishing that
comprises verbal and visual components constituting structurally coherent entity. It includes informative function
based on representation of the book contents and persuasive purpose as a characteristic feature of advertising
discourse. The genre is pragmatically oriented towards the addressee's inducement to book's purchase which is
gained by verbal and visual effective means. It is characterized by positive evaluation, informativity, conventional,
non-linear structure, small-sized format, creolized text, secondary nature, intertextuality, architextuality.
Particular attention is paid to the composition of advertising-informational collage that is represented by invariant
verbal components - a title, review extracts, a summary review, an author's short biography and visual elements -
an author's photo, and illustrations. Complementary components incorporate a subtitle, a key phrase, a quote from
the source text, other books preview, a publisher's logo that are arranged according to their functional purpose
and addresser's intention. Verbal and visual components of advertising-informational collage constitute a
creolized text directed towards complex impact on the addressee. The research provides analysis of functional and
stylistic variety of advertising-informational collage: it reveals features of publicistic, belles-lettres, scientific and
colloquial functional styles in its components. Architextuality is determined via secondary speech genres and
fragments of imitated literary genres within the advertising-informational collage. Intertextuality is expressed by
using of quotes, allusions and semantic transformation of the source text. The thesis discloses semantic structure
of advertising-informational collage performed as a frame cluster that reflects hierarchic relations between the
elements of frame models on superordinate, basic and subordinate levels. Semantic structures of four main
communicative blocks are provided: presentational, informational, descriptive, and evaluative. They are expressed
by semantic component of book / author presentation (genre, class of literature, style of the author, audience),
factual data about author, book content description (theme, plot, setting, characters), book / author evaluation
(reviewer's opinion and praising). Communicative structure of advertising-informational collage embraces images
of the addresser, addressee, communicative past and future of the advertised book. The advertising-informational
collage as a genre of advertising discourse reflects features of representatives (description, assertion), directives
(request, advice, recommendation), and commisives (promise). Pragmatic content is rendered through
communicative aim and pragmatic purpose that are realized by rational and emotive appeals and techniques of
creating positive pragmatic background of the advertised object. Communicative strategies and tactics contribute
to the addresser's communicative effect on the addressee. The main communicative strategies realized within the
advertising-informational collage are: informative strategy, argumentation strategy, book positioning and
manipulation. For further investigation in the field of books advertising, it seems reasonable to look at
communicative-pragmatic and linguo-cognitive perspectives, also extending to lexical-grammatical and syntactic
levels of other advertising genres regarding books' spreading as cultural objects.
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