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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagH (Pa30Boi CleliaJai30BaHOI BYEHOI pazu). K 58.053.05
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dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BizomocTi nIpo niznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: TepHOMiNbCLKUI1 HAl[iOHAILHUIA TI€/IarOTiYHM# yHIBEPCUTET

imeni Bosogumupa 'HaTioka

Kopg 3a €APIIOY: 02125544
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Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
Mosga guceprTariii:
Koau TemMaTHYHHX PYyOPHK:

Tema guceprarii:
1. ®opmyBaHHS y MailGyTHIX MapKeTOJIOTiB aHTJIOMOBHO] JIEKCUYHOI KOMIIETEHTHOCTI B MMCbMi 32COO0M Kelic-

TEXHOJIOTII

2. Formation of English Lexical Competence in Written Communication of Prospective Marketers by Means of
Case-technology

Pedepar:

1. O6'exT: npouec GpopMyBaHHS Y MalOYTHIX MapKETOJIOTiB aHIJIOMOBHOI JIEKCUYHOI KOMIIETEHTHOCTI B ACHMiI.
Mera: TeOpeTUYHO OOIPYHTYBATH, IPAKTUYHO PO3POOUTH Ta €KCIIEPUMEHTANbHI epeBipuTy ePeKTUBHICTD
METOJMKU POPMYBaHHS y MallOyTHIX MapKeTOJIOriB aHIJIOMOBHO] JIEKCMYHOI KOMIIETEHTHOCTI B J[i/IOBOMY IMCHbMi 3
BMKOPHCTaHHSIM Kelc-TexHoJIorii. [IpakTryHe 3HaueHHs: po3po06JI€HO NiICUCTEMY BIIPAB i 3aBAaHb IJIs
dbopmyBaHHS Y MaliOYyTHIX MapKETOJIOTIB aHTJIOMOBHOI JIEKCUYHOI KOMIIETEHTHOCTI B 1iJIOBOMY IIMChMi 3

BHMKOPHCTaHHIM KelC-TeXHOJIOrI], sika 6a3yeTbCsl Ha BifjibpaHUX BiATIOBIIHO 10 BUBHAYEHUX KPUTEPIiiB MaTepianax;



VKJIaleHi MEeTOIMYHi BKa3iBKU 1J1s1 BUKJIQ[A4iB AiJIOBOI aHIJIIICHKOI MOBM 1010 ()OPMYBAaHHS y MaiOyTHIX
MapKeTOJIOTiB aHIJIOMOBHO] JIEKCUYHOI KOMIIETEHTHOCTI B JiJIOBOMY ITHMCbMi 3aCO60M KelC-TeXHOJIOTII; TiAr0OTOBaHO
HaBYyaJbHO-MeTonuyHuM nocioHuka «English Vocabulary in Business Written Communication for Prospective

Marketers». MeTogu: TEOPETUYHI, eMITIpUYHI.

2. The object: the process of Formation of English Lexical Competence in Written Communication of Prospective
Marketers by Means of Case-technology. The aim: theoretically substantiate, practically develop and
experimentally test the effectiveness of the methodology of formation of English lexical competence in written
business communication of prospective marketers by means of case-technology. Practical value: the subsystem of
exercises and tasks for the formation of English lexical competence in written business communication of
prospective marketers by means of case-technology, which is based on the selected in accordance with the
specified criteria materials has been elaborated; methodological recommendations for teachers of business English
concerning the formation of English lexical competence in written business communication of prospective
marketers by means of case-technology have been developed; the skills book "English Vocabulary in Business
Written Communication for Prospective Marketers" has been prepared. The methods: theoretical, empirical.

Jep>kaBHH peecTpaniiiHuii Homep JiP:

IIpiopuTeTHHI HanIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLiHOI AiSJIBHOCTI!
ITiZCcyMKH JOCIiI>KEeHHS:

Iyosikarrii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ComiasibHO-eKOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAaHTA)

VII. BigomocTi npo odililfiHuX OIOHEHTIB Ta PELeH3€HTIB
OdiuiiiHi OIOHEHTH

Penensentu

VIII. 3ak1104Hi BiZOMOCTI

BaacHe IlpizBume Im's ITo-6aTbKOBI 3azoposkua Ipuna INerpisHa
rOJIOBH paau

BaacHe IlpizBume Im's I10o-6aTbKOBI 3apopoxHa Ipuna IerpisHa

TOJIOBYIOYOTO Ha 3acCiaHHi



BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpaTop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 3a pEeECTpallil0 HayKOBOi IOpuenko T.A.

OisIIBHOCTI




