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Pedepar:

1. Inceprarnisi pUCBsAYEHA AOCHIIPKEHHIO TEOPETUYHUX, METOAMYHUX Ta IPAKTUYHUX ACIIEKTIB (POPMYBAHHS
MAapKETUHTY MPOAYKLii MiAIPUEMCTB LYKPOBOi rayysi. PO3KpuUTO CyTHICTb Ta (PYHKLii MAaPKETHUHTY, BCTAHOBJIEHO
OCHOBHi BUJI MapKeTUHTY IiANPUEMCTB IIepepOoOHOI IPOMHUCIIOBOCTI, BU3BHAYEHO OCOOIMBOCTI MAPKETUHIOBOTO
3a0e31e4eHHs NiAIIPUEMCTB L[yKPOBOI rajy3i, pPO3KpUTO METOI0JIOTiYHi OCHOBU MapKETUHIOBOI JisIJIbHOCTI
MiAIPUEMCTB LyKPOBOI rajly3i Ta iIHCTpYMEHTapiil MapKETUHIOBUX NOCIiIKeHb. [IpoaHanizoBaHO YMOBU
YHKLIOHYBaHHS MiAIIPUEMCTB I[yKPOBOI rayrysi Ta BUBHAUEHO IiAXOIM O OL[iHIOBAaHHS IIapaMeTpiB pUHKY OCHOBHOI
Ta No6iyHoi npoayKuii. OxapakTepru30BaHO KOMIIJIEKC MAPKETUHTY MiAIIPUEMCTB LIyKPOBOI rayly3i 3 BpaxyBaHHSIM
[IOBHOTU BUKOHYBAHUX (PYHKIiH Ta ifeHTU(PIKOBAHO YMHHUKHU iX MAPKETHHIOBOTO CEPEIOBUINA, 1O JAIOTh
MO>KJIMBICTb BUSHAYUTU MOXKJIMBOCTI PO3BUTKY BUPOOHMUYO-TOCIOAAPCHKOI AisiZIBHOCTI MiATIPUEMCTB IIyKPOBOi

rasysi. BusHaueHo HanpsiMK PO3BUTKY IMiAIIPUEMCTB IIyKPOBOi raynysi. Po3po6aeHo KoMIieKc MapKeTUHTOBUX



3ax0fiB 1151 OCHOBHOI Ta O6IYHOI NPOAYKLii NiAIIPUEMCTB LIyKPOBOI raysi, ski nepez6a4aioTb BAKOPUCTaHHS
OCHOBHUX eJIeMeHTiB MapkeTuHry (product, price, place, promotion) Ta gonomixkHux (people, probe).
3aIpoIroHOBaHO METOOUYHUI MifXif, JO IPOrHO3yBaHHS LIiHY HA LIYKOP HAa OCHOBi EKOHOMETPUYHOTO
MOJIEeJIIOBAHHS 3 YpaxXyBaHHSIM BIUIMBY CBITOBOTO PMHKY LIYKPY 6is10ro Ta cHpIjio Ha GOpMYyBaHHS LiHU
IignpreMCTBaMU LIyKPOBOI rajly3i Ha BHYTPIIIHbOMY PHHKY.

2. This research focuses on theoretical, methodical and practical aspects of formation marketing of products
enterprises of sugar industry. The essence, functions and main types of marketing enterprises of sugar industry
are detected. The features of marketing of the enterprises of sugar industry was define. The methodological bases
of marketing activities enterprises of sugar industry and market research tools are detected. The conditions of
functioning enterprises of sugar industry analyzed. The approaches to the evaluation of basic parameters of the
market main and by-products defined. The marketing mix of enterprises of sugar industry considering the
completeness of their functions was analyze. The influence micro and macro factors on the functioning of
enterprises of sugar industry researched. Were identified factors of marketing environment that enable to identify
opportunities for the development of industrial and economic activity the enterprises of sugar industry. The
directions of development enterprises of sugar industry were detected. The complex of marketing measures for
main and by-products of the sugar industry, which involve the use of basic elements of marketing (product, price,
place, promotion) and support (people and probe) was develop. The methodical approach for forecasting the price
of sugar on the basis of econometric modeling with the influence of the world market of white sugar and raw sugar
on the pricing by enterprises of sugar industry in the domestic market.
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