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Pedepar:

1. Inceprauiiina po60Ta IpUCBIYeHa PO3p0o0Lii HAYKOBO-TEOPETUYHUX | IPAKTUYHUX PEKOMEH 1ALl I0H0
nifgBUILEHHS €(PEKTUBHOCTI JisSJIbHOCTI MiAIIPUEMCTB 3 BUPOOHUIITBA Ta [IEPEPOOKU NMPOAYKILii 1€UHOTO
IITaXiBHULTBA HA 32CaJ1ax MAPKETUHTY. YTOYHEHO MOHATIMHMM anapar Teopii MapKeTHUHIY NPOAYKLii I€4HOrO
nraxiBHULTBA. [IpOBEIEHO OLIHKY MAPKETUHIOBOI'O CEPENOBUIIA NisI/IbHOCTI ITaXiBHUYUX MiAIIPUEMCTB.
CucreMaTu30BaHO NPUHLMIM Ta PYHKLII arpapHOro MapKeTUHTY 3 YpaXyBaHHSIM OCOOGJIMBOCTEN Trajy3ei.
31ilicHEeHO OLIiHKY Cy4YaCHOIO CTaHy BUPOOHUIITBA, 1IEPEPOOKY IIPOYKIIii IeYHOro NTaxiBHULITBA B YKpaiHi.
Br3HaueHO OCHOBHI YMHHUKY, SIKi BIUIMHYJIM HA HUHILIHINA CTaH (PyHKLUiIOHYBAaHHS MigIIPUEMCTB Ljei ramaysi.
3anporoHOBaHO CTPATETiYHi IPIOPUTETH PO3BUTKY MaPKETUHTOBOI JiIIBHOCTI MiIIIPUEMCTB SIEYHOTO
NITaXiBHULITBA, sIKi 6a3yI0ThCS Ha OLiHIli MADKETUHIOBOrO cepenoBullia. Po3po6s1eHO KOMIJIEKCHY IIPOrpaMy
JIOSIJIBHOCTI MiJITPUEMCTBA, sIKa 6a3y€eThCs HAa IPUHIMIIAX KOHLENLii MapKeTHUHTY BiIHOCHH, 1O CIIPUSITUME

(pOpMYBaHHIO APTHEPCHKUX CTOCYHKIB MiX Cy6'€KTaMU HA PUHKY sI€llb Ta SI€YHUX NIPOAYKTIB.



2. This thesis is devoted to the elaboration of scientific, theoretical and practical recommendations in order to
increase activity efficiency of producing and transforming enterprises working in egg poultry sector on the
marketing bases. The conceptual apparatus of the marketing theory concerning egg poultry production is
specified, its peculiarities are generalized. The principles and functions of the agrarian marketing are systemized
taking into account the branch peculiarities. The evaluation of the actual state of the egg poultry production in
Ukraine is done. The main factors which influenced the actual state of enterprises functioning in this branch are
defined, the evaluation of the marketing milieu is done. The strategic priorities for the development of egg
production enterprises marketing activity based on the evaluation of market milieu are proposed. The ways for the
diversification of productive activity based on the deepening of eggs and co-products processing are justified. The
approaches to the optimization of eggs producing enterprises' distribution channels are also proposed. The author
has studied the organizational bases for the management of poultry enterprises marketing activity and has defined
the ways for the development of management organizational structures depending on the enterprise dimension
and its informational provision for decision making. The complex programme of enterprise's loyalty based on the
principles of marketing relations concept is developed. This programme will encourage the establishment of
partnership relations between agents of eggs and egg products market.
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