O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0507U000122
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpauii: 22-02-2007

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. [laBnoBa BaneHtuHa AxppiiBHa

2. Pavlova Valentina Andriivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: nokrop Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HayKoBOi crieniaIbHOCTI: 08.06.01

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: EkoHoMiKa, OpraHisauis i ynpasiiHHs HifIipueMcTBamMu

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jata 3axucTy: 30-01-2007

CreniaJbHICTh 32 OCBIiTOIO: 1737

Micue po6oTH 34,00yBaya: [IHinponeTpoBCHKMI YHIBEPCUTET EKOHOMIKYM Ta rpaBa imeHi Anbdpena Hobens

Kopg 3a €IPIIOY: 20201672

Micue3Haxoa>KeHHS: 49000, Mm.JJHinpo, HabepeskHa JleHiHa,18

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeNiaai3oBaHOi BY€HOI pagH): [111.055.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: J[HIMPONETPOBCHKUI YHIBEPCUTET EKOHOMIKM Ta TTpaBa iMeHi
Anvdpena Hobens

Kopg, 3a €IPIIOY: 20201672

MicuesnaxomerHﬂ: 49000, m.[JHinpo, HabepexxHa JleHiHa,18

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTuYHHUX PyOpPHK: 06.75.51

Tema gucepranii:

1. Ctpareris 3a6e3neyeHHs] KOHKYPEHTOCITPOMO>KHOCTI MiTITPUEMCTB-BUPOOHUKIB CIIO’KMBYMX TOBAPiB

2. Strategy of competitiveness guarantee of companies-consumer goods producers

Pedepar:

1. O6'exTu: poLEecH CTPaTEriyHOro YIPaBJIiHHS MigIIPUEMCTBAMU-BUPOOHMKAMU CIIOKMBYMX TOBapiB. MerTa:
PO3pOOKa TEOPETUKO-METO0JIOTIYHMX OCHOB (POPMYBaHHS CTpaTerii 3a6e311e4eHHs] KOHKYPEHTOCIIPOMO>XKHOCTI
nianpueMcTB chepy BUPOOHULITBA CIIOKUBYMX TOBAPIB Ta OOIPYHTYBAaHHSI HAYKOBO-METOJUYHUX i IPAKTUYHUX
peKoMeHalil mono MexaHi3MmiB ii peasnizanii. MeTogu: 3arabHOHAYKOBI (TEOPETUYHOTO y3arajbHEeHHS,
IIOPiBHSIHHS, CUCTEMHO-11iJIbOBUH, aOCTPAKTHO-JIOTIYHUI); CIleliajbHi (CTaTUCTUKO-€KOHOMIYHU, Teopii
MAaTpUYHUX irop, EKCIIEPTHUH, KJIACTEPHOTO aHali3y, 6a/bHOI OLiHKY, MAaTPUYHOTO NO3ULiOHYBaHHS, BUOIPKOBUX
IOCJIiIKeHb, aHKETHUX OIIMTYBaHb). 3allpOIIOHOBAHO: BU3HAYEHHS CTIMKUX KOHKYPEHTHUX [lepeBar MiAIpreMCTB;
CTaJill EKOHOMIYHOTO PO3BUTKY; BiJIIIOBIHO 10 AETE€PMiHAHTIB BilHECEHHS JO CTpATEriYHMX TUIIiB; 6araToOBUMipHY
IIPOCTOPOBY iHTEpHpeTaLio BU6OPY cTpaTerii 3a6e31euyeHHs] KOHKYPEHTOCIIPOMOXKHOCTI; MeXaHi3M (POpMyBaHHs
CTparerii; IPOrHo3yBaHHs BilHOCHOI 4YaCTKH IiANPUEMCTBA Ha LIJIbOBOMY PUHKY Ta OLiHKM CUTYyallii Ha HbOMY.

Cdepa BUKOPUCTAHHS: MiJIIPUEMCTBA-BUPOOHUKY CIIOKUBYUX TOBAPIB.



2. Subjects: processes of strategic management of companies-consumer goods producers. Objectives: the
development of theoretical and methodological grounds of forming strategy aimed at the insurance of
competitiveness of a company operating in the sphere of consumer goods production as well as substantiation of
guidance and practical recommendations for the mechanism of its realisation. Methods: general
scientific(theoretical generalisation and comparison, system and purposeful, abstract and logical) and special
(statistic and economic, theory of matrix games, expert, statistic cluster analysis, mark evaluation analysis, matrix
positioning analysis, selective research, polling). Proposed: definition of stable competitive advantages of
companies-consumer goods producers; stages of economic development; ascription to strategic types according
to determinants; many-dimensional special interpretation of strategy selection for competitiveness insurance;
mechanism of strategy formation; forecast of a relative part of a company on target market; evaluation of situation
on commodity markets. Sphere of usage: companies-consumer goods producers

Jep>kaBHHHM peecTpaniiiHuii Homep JiP:

IIpiopuTeTHHH HANIPpSIM PO3BHTKY HayKH i TEXHIKH!
CrpareriyHuii npiopUTEeTHHH HaNIPSIM iIHHOBALLiHHOI Ais1JIbHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaa>KeHHS pe3yJIbTaTiB AHCEpPTaILii:

3B's130K 3 HAYKOBUMH T€MaMH.

VI. BizomocCTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:
1. 3agos A.O.
2. Zadoya AA.

KBastidikanis: n.e.n., 08.01.01
Imentudikarop ORCID ID: He zacrocosyerbcs
JoparkoBa iHdpopmamist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB
OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. AMoma O.1.
2. Amoma O.I.

KBasidikamis: n.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kopines B.JI.
2. Kopines B.JL.

KBasmigikamis: n.e.n., 08.06.01
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's I1o-6aTbKOBI:
1. Yepuera O.b.
2. Yepnera O.b.

KBasmiikamis: n.e.u., 08.06.01
Imentudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmaris:

IloBHe HaHMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3aKkJIl04Hi BiZoMOCTi

ByacHe IlpizBuiie Im's ITo-6aTbKOBI lly6in O.O.
rOJIOBH pajgu

BiiacHe IIpi3Buine Im'sa Ilo-6aThKOBI Ily6in O.O.

rOJIOBYIOYOTO Ha 3aciJaHHi
BignoBigasibHuUI 3a MiATOTOBKY
00JIIKOBHX JOKYMEHTIB

Peectparop

KepiBHuKk Bigginy YKpIHTEI, mo €
BiZIOBiZasIbHUM 32 peecTpallilo HayKOBOi IOpuenko T.A.

OisIIBHOCTI




