O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0824U003614
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamuii: 18-12-2024

Craryc: Haka3 npo Bugady gumnioma

PexBi3utu Haka3y MOH / Haka3y 3aKjyazny: 347-c Big 16.08.2024

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. AxTosiH ApmaH HoBikoBuY

2. Arman N. Akhtoian

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs

Bupg, pucepranii: nokrop dinocodii
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cHeniaJabHOCTI: 075

Ha3zBa HayKoBoi creniaJIbHOCTi: MapkeTuHr
T'anyss / ranysi 3HaHb!

OcBiTHBO-HayKOBa IIporpama 3i cneniajbHOCTi: MapKeTHHr
JaTa 3axHcTy: 01-08-2024

CnenianbHICTD 32 OCBITOIO: MiXHapoHa EKOHOMIKa
Micue po6oTu 3400yBayva:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiriHHS:

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Indp cneuniasnizoBaHoOi BYU€HOI pasH (Pa30Boi CIeniai3oBaHOlI BYUEHOI pazu): 5899 (1d 05-24)
TloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOH: UepKachKuii IepKaBHUI TEXHOJIOTIYHMUI YHIBEPCUTET

Kopg 3a €IPIIOY: 05390336

Micue3HaxoaKeHHS: Gynbsap llleByenka, 6y, 460, Yepkacu, Uepkacbkuii p-H., 18006, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR:

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0H: UepKachKuii iepKaBHUI TEXHOJIOTIYHUI YHiBEpCUTET
Kopg 3a €IPIIOY: 05390336

Micue3HaxoaKeHHS: oynbBap llleBuyeHka, 6yz. 460, Uepkacu, Uepkacbkuil p-H., 18006, Ykpaina
dopma BracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

V. BizomocTi npo gucepraniio
MoBga guceprTallii: Vkpaincoka
Koau TemaTuyHHUX PYyOPHK: 06.81.55

Tema gucepranii:
1. Tpancdopmaliist iHCTpyMEHTIB pUTEN/I-MAPKETUHTY B HOBil Iapagyurmi pO3BUTKY €KOHOMIKU

2. Transformation of retail marketing tools in the new paradigm of economic development

Pedepar:

1. Incepraniiiny po60Ty IIPUCBSIY€HO OOI'PYHTYBAHHIO TEOPETUKO-METOIUYHUX 3acaf i po3poobLi IPaKTUYHUX
peKoMeHpalil mono TpaHcdopmMaliii iHCTpYMEHTIB pUTeNHI-MapKeTUHTY B HOBIll IapafurMi pO3BUTKY €KOHOMIKU. Y
poO6OTi Bij3HAY€HO, 1110 HOBA NapajgurmMa po3BUTKY €KOHOMIKM (OPMY€e HOBi HANIPSIMKY, IeTEPMiHAaHTU Ta TPUTepHU
OHOBJIEHHS PUTENITY, iIHKOpIIOpye TpaHCchOPMaLilo iIHCTPDYMEHTIB PUTEMI-MAPKETUHIY B HANIPSIMKY iMIIEMEHTALii
11isIeli cTasoro po3BUTKY, BpaxXyBaHHS YMOB BiliHU B YKpaiHi, aKTUBHOTO BUKOPUCTAaHHS Cy4acHUX iHpopMallifiHUX,
KOMVHIKaliiHUX Ta LXPPOBUX TEXHOJIOTH, afanTauii i CIO>KUBYY MOBEiHKM HOBUX ITOKOJIiHb KJIi€HTIB.
AKILIEHTOBAHO yBary, 10 BUKJIMKY, 3 SIKUMU CbOT'OZHI 3yCTPIBCSl PUTENJI, COLIia/IbHi Ta TEXHIYHI iIHHOBaLil
3YMOBJIIOIOTb I7100ay1bHY LM(POBi3aliiio Ta aBTOMATU3ALI{I0 PUTENTy, PO3POOKY HOBMX TEXHOJIOTiH 3a6€31e4eHHs
CTilIKOCTI Ta )KUTTENisIbHOCTI. JloBefieHOo, 110 POPMYBaHHS Cy4YaCHOTO PUTENIy 37ilICHIOETbCS HA OCHOBI
MEPEXKEBOTO MiTXOAY, SIKUH [IPOIIOHYE TOPrOBEJIbLHUM 3aKJIaJlaM Ta ix IapTHepaM HOBi CII0cOOU B3aeMOZi, CIliyibHe
BUKOPUCTAHHS / OOMiH yHIKaJIbHUMU PeCypCaMH, JOCBiIOM, HABUYKaMHU, peasli3allilo KOXKHUM y4aCHUKOM Mepexi

SK CIIIJIPHUX, TaK i iHIUBiAyasIbHUX iHTEPECIB. 3aIIPONTIOHOBAHO MEPEKEBUI PUTENJI BUBHAYATHU SIK CYKYITHICTb



[I€BHOI KiJIbKOCTi OIHOTUITHUX 260 Pi3HOTUIIHUX, 0FHOMOPMATHUX a60 MYyJIbTU(POPMATHUX TOPrOBEJIbHUX Oi3HEC-
OJVHUIIb, SIKi BCTYNAIOTb Y MEPEXKEBY B3a€EMOi10, BAKOPUCTOBYIOTb CIIJIbHI MEPEKEBi PECYPCH, HAJIATOJKYIOTh
IIOBTOPIOBaHI JOBrOCTPOKOBI IaPTHEPCHKi BiTHOCUHU Ta B3a€MO3B'SI3KM Y BHYTPIlIHBOMY Ta 30BHIIIHBOMY
CepeloBuUllli, OTPUMYIOTh BUTOJY Bill JOCSITHEHHSI CIiJIbHUX Liisieil. Ha OCHOBI TEOpeTUYHOrO aHasizy cpOpMOBaHe
BU3HA4YEHHS PO3[Pi6HOI TOProBeIbHOI MepeXi K CYKyIHOCTi pO3ApiOHMUX TOProBEJIbHUX 3aKJIaliB OGHOTO abo
pi3HUX opMaTiB, B3a€EMO3B'I3KHY, B3a€MO3aJIEXKHICTD i LIeHTpasli3oBaHe BUKOHAHHS DYHKIIN SIKUX 3yMOBJIIOE
LiliCHY BJIACTUBICTb MEPEXKI, Y4aCHUKU KO 3A1MICHIOIOTH MIPOLAK TOBAPIB i HAJAHHS MIOCIYT ITOKYILAM [AJIs IX
KiHLIEBOTO HEKOMEPLTHOTO 0COOKCTOr0, CiMEHHOT0, JOMAIIHBOTO, TOGYTOBOrO BUKOPUCTAHHS. YTOUHEHO
XapaKTepUCTUKU PO3IPi6HOI TOProBesbHOI MepesKi 3 OISy MAPKETHHTY. Y3arajbHeHo Miaxony 0o kuacudikarii
TOPrOBEJIbHUX MEPEX i KPUTEPIiB, 3a IKUMHU iX PO3Pi3HSIOTh. 3aIIPOIIOHOBAHO BBECTH AOLATKOBUN KPUTEPIN
ki1acudikalii TOproBeJbHUX MEPEX «3a MiCLIEM PO3TAIlyBAHHS LIEHTPY IPUMHSTTS MaPKETUHIOBUX PillleHb» 3
NOJIiJIOM Ha: PeriOHaNIbHUI / JIOKAJIbHUI PUTEII — LEHTP NIPUNAHSATTS MAPKETUHIOBUX PillleHb 3HAXOOUTbCS B
perioHi po3milleHHs TOProBeJIbHUX 00’€KTIiB; HAI[iOHAIbHUM PUTENJT — LIEHTP NPUNHSITTSI MAPKETUHIOBUX pillleHb He
BM3HAYa€ThCs reorpagiero JaHOi MEPEXi, 0JJHaK 0OMEXY€ETbCsI TEPUTOPiel0 YKpaiHK; MDKHApOIHUN PUTENIT —
PO3MIillleHHS LEeHTPY NIPUIHATTS MAapPKETUHTOBYX PillleHb B iHMIIN KpaiHi. AKIIEHTOBAaHO Ha crieuu@ini
MAapKETHUHTOBOI TiIJIbHOCTI B paMKax 3allpOIIOHOBAHOI TUIOJIOTi3allii TOProBesibHUX Mepex. [JoBeneHo, mo
BITUMU3HSIHUY PUTEIL, IOPS], 3 KJIACUYHUMHU QYHKUISIMY, BUKOHYE Psi, HOBUX (PYHKIIii: 3a0€31eYeHHsI COLliaJIbHO]
SIKOCTI )KUTTSI HACEJIEHHS, IPONYKTOBe 3abe3nedeHHs: Cui 6e3neKn i 000poHN YKpaiHu, (PYHKLIIO CTIKOCTI Ta
BiATIOBiAJIBHOCTI, IIOB'I3aHOI i3 COLiaIbHOIO, €KOJIOTIYHOIO Ta KOPIIOPATHUBHOIO BiANIOBINANBHICTIO puTeiy. 3a
00paHMMU KPUTEPISIMU 37iliICHEHE ITOPiBHSHHS PO3BUTKY PUTENy Ta pUTENI-MapKEeTUHTY B TPagULilHil Ta HOBIH,
[IapTHEPCHKii, Tapafiurmi pO3BUTKY, SIKE 03BOJINIO CHOPMYBATHU YSBJIEHHS IIPO CyTh, OCOOJIMUBOCTI Ta
iHCTpyMeHTapiil KOXXHOi 3 HuX. OOI'PyHTOBaHa MO3ULLisl aBTOPA 100 PO3MEKYBAaHHS KaTErOpill «Tpeii-MapKETHUHI»
i «pUTENI-MapKETUHI». AKLIEHTOBAHO, 110 TPEWI-MapPKETUHT — 11€ MAPKETHHT Ha pUHKY B2B, gKuii cipsiMOBaHUM Ha
y3roJpKeHHs 1 06'eJHaHHS CcTpaTerii BUpDOOHMKA 3 Oi3Hec-cTpaTerielo Horo IUCTpr6'10TOPIiB Ta pUuTeiiepis, 106
320€3MeYUTH ONTHMAJILHAN PiBEHb PearyBaHHs Ha IOTPEOU CIIOKMBAYiB. PUTEI-MapKeTHUHT y paMKax
MAPTHEPCHKOI KOHLEILii BU3HAYEHO SIK JUHAMIYHUN Ta 30Pi€HTOBAHMN HA KJII€HTA MiIXi[ pUTENJIEPA, IKUI
BHUKOPHCTOBY€E KOMOiHAllil0 MADKETUHTOBUX CTPATeTill, TAKTUK, iIHCTPYMEHTIB, TEXHOJIOTIl, aKTUBHOCTEH 17151
30i/1bLIIEHHS TPOAAXKIB 1 3a6€e3Me4eHHs JOOPOOYTY yUaCHUKIB B3a€MOBIHOCHH, MiBUILEHHS BIIi3HAaBAaHOCTI MepeXi
Ta IIPOIIOHOBAaHUX OPEH B, 171 B3a€EMOii 3 TapTHepamHu, 17151 GOpMYyBaHHS IIO3UTUBHOTO KIIIEHTCHKOTO JTOCBiAY Ta
JIOSIJIBHOCTI MOKYTILIB, 10 JO3BOJIMTh HaJarONUTH LOBIOCTPOKOBI MAPTHEPCHKI BiHOCHHYU Ta €()EKTUBHY B3a€EMOII0
3 Pi3HMMM I'pPyIIaMU YYaCHUKIB PUHKY: KOHTPAareHTamMu, CII0KMBa4yaMu, IOKYIILSIMY, iHBECTOpPaMHU, aKlLliOHEpaMU Ta
npauiBHuKamu. ONKUCaHO METY PUTENII-MAPKETHUHTY B IIAPTHEPCHKil KOHLEMIii, OCHOBHI [10JIOKEHHS KOHLETILL,
BU3HA4eHi cpepu Ta HANpsSIMKU MapKETHMHTOBUX IAPTHEPChKUX BiIHOCUH y PUTEII-MapKeTUHTY. BifzHavyeHo, mo
IHCTpyMEHTAapill pUTENI-MapKETUHTY YKIAJA€ThCS B MOIEJIb PUTENI-MIKC «8P», BUSHAYEHI XapaKTE€PUCTUKU

KOXKHOT'O 3 €JIEMEHTIB KOMIIJIEKCY MAPKETUHTY 3 aKIIEHTOM Ha Ba>KJIMBOCTI €JIEMEHTY «IIapTHEPCTBO».

2. The dissertation is devoted to the justification of theoretical and methodological principles and the development
of practical recommendations for the transformation of retail marketing tools in the new paradigm of economic
development. The work noted that the new paradigm of economic development forms new directions,
determinants and triggers of retail renewal, incorporates the transformation of retail marketing tools in the
direction of implementing the goals of sustainable development, taking into account the conditions of the war in
Ukraine, the active use of modern information, communication and digital technologies, adaptation to consumer
behavior of new generations of customers. It was emphasized that the challenges faced by retail today, social and
technical innovations lead to the global digitalization and automation of retail, the development of new
technologies to ensure sustainability and vitality. It is proven that the formation of modern retail is based on a
network approach, which offers retail establishments and their partners new ways of interaction, joint use /
exchange of unique resources, experience, skills, realization of both common and individual interests by each
network participant. It is proposed to define network retail as a set of a certain number of the same type or
different types, single-format or multi-format trade business units that enter into network interaction, use



common network resources, establish repeated long-term partnerships and relationships in the internal and
external environment, benefit from the achievement general goals. On the basis of theoretical analysis, a definition
of a retail trade network was formed as a set of retail trade establishments of the same or different formats, the
interrelationships, interdependence and centralized execution of functions of which determine the integral
property of the network, the members of which sell goods and provide services to customers for their final non-
commercial personal, family, home, household use. The characteristics of the retail trade network from the point
of view of marketing have been specified. The approaches to the classification of trade networks and the criteria
by which they are distinguished are summarized. It is proposed to introduce an additional criterion for the
classification of retail chains "by the location of the headquarters" with a division into: regional / local retail - the
headquarters is located in the region where the retail facilities are located; national retail - the location of the
headquarters is not determined by the geography of this network, but is limited to the territory of Ukraine;
international retail - placement of the headquarters of the parent company in another country. Emphasis is placed
on the specifics of marketing activity within the framework of the proposed typology of trade networks. It has
been proven that domestic retail, along with classic functions, performs a number of new functions: ensuring the
social quality of life of the population, providing food for the Security and Defense Forces of Ukraine, the function
of sustainability and responsibility related to social, environmental and corporate responsibility of retail. According
to the selected criteria, a comparison of the development of retail and retail marketing in the traditional and new,
partnership development paradigm was made, which allowed to form an idea of the essence, features and tools of
each of them. The author's position on the distinction between the categories "trade marketing" and "retail
marketing" was well-founded. It is emphasized that trade marketing is marketing on the B2B market, which is
aimed at harmonizing and combining the manufacturer's strategy with the business strategy of its distributors and
retailers, in order to ensure the optimal level of responsiveness to consumer needs. Retail marketing within the
framework of the partnership concept is defined as a dynamic and customer-oriented approach of the retailer,
which uses a combination of marketing strategies, tactics, tools, technologies, activities to increase sales and
ensure the well-being of the relationship participants, increase the visibility of the network and the offered brands,
to interact with partners, for the formation of positive customer experience and customer loyalty, which will allow
establishing long-term partnership relations and effective interaction with various groups of market participants:
counterparties, consumers, buyers, investors, shareholders and employees. The purpose of retail marketing in the
partnership concept, the main provisions of the concept are described; areas and directions of marketing
partnership relations in retail marketing are defined. It is noted that the retail marketing toolkit is included in the
"8P" retail mix model, the characteristics of each of the elements of the marketing complex are defined, with an
emphasis on the importance of the "partnership" element.

Jep>kaBHHHM peecTpaniliHuii Homep JiP:

IIpiopuTeTHHH HaNIpSIM PO3BHTKY HayKH i TEXHIKHM: OyHIaMeHTasbHI HAyKOBI HOCIIIIKEHHS 3 HANGLIbII
BaXKJIMBYX IIPOGJIEM PO3BUTKY HayKOBO-TEXHIYHOTIO, COLiaJIbHO-€KOHOMIYHOr0, CyCIIiJIbHO-TIOJIITUYHOTO,
JIIOJICbKOTO IIOTEHLiay 1715 3a6e3re4eHHs] KOHKYPEHTOCIIPOMOXKHOCTI YKpaiHU y CBiTi Ta CTaJIOTO PO3BUTKY

CYCIIiJIbCTBA i Iep>KaBy
CrpareriyHu# NpioOpUTETHUHN HANIPSIM iHHOBAILiHHOI AiSJIBHOCTI: He 3aCTOCOBYETHCS
ITizcyMKH JOCIiz>KeHHS: HoBe BUpIlIEHHS aKTyaIbHOTO HAYKOBOTO 3aBIaHHSI
Iy6sikaii:
¢ 1. Obikhod S., Legeza D., Nestor V., Harvat O., Akhtoian A. Digitization of Business Processes and the Impact
on the Interaction of Business Entities. Economic Affairs, Vol. 68, No. 01s, pp. 115-121, February 2023 (Scopus)
DOI: 10.46852 /0424-2513.1s.2023.14

e 2. AxtosH A., Benrep €. Posb Big Data y peasnisauii ctpareriit digital-mapkeTuHry. 36ipHUK HayKOBUX IIpallb

YepKacbKOro Aep>kKaBHOTrO TEXHOJIOTIYHOrO yHiBepcurety. Cepis: EKonHomiuHi Hayku. Yepkacu: YTV, 2021.



Bum. 63. C. 61- 68.

¢ 3. AxTosiH A., 'aBpuui I. MapKeTHHTOBUI MiAXin 40 OLiHKY Ta yrpaBiliHHS 6i3HECOBOIO NPUBAOIMBICTIO
TepUTOPill. 36ipHMK HAYKOBUX Ipalp YepKachbKOro Aep>kaBHOIO TEXHOJIOTIYHOro yHiBepcuTeTy. Cepist:
Exonomiuni Hayku. Yepkacu: YATY, 2022, Bum. 66. C. 88 - 97.

e 4. AxTogH A., [lorunaiiko B. Pureiis-mapKeTHHT Maloro popmMary TOProBesbHUX 3aKI1afiB. 30ipHUK HAyKOBUX
npanpb YepKacbKoro [ep>KaBHOTO TEXHOJIOTIYHOrO yHiBepcurety. Cepist: EKoHOMIuHI Hayku. Yepkacu: YTV,
2022. Bum. 65. C. 70- 77.

e 5. AxTosiH A.H. OCO6/IMBOCTi PO3BUTKY PUTENY B KOHTEKCTi HOBOI IapaiIUrM1 PO3BUTKY €KOHOMIKU. 36ipHUK
HayKOBUX Ipallb YepKachbKOTo AEPKABHOIO TEXHOJIOTIYHOrO yHiBepcuTeTy. Cepist: EKOHOMIYHI HayKu.
Yepkacu: YATY, 2023. Bumn. 71. C. 56-68.

¢ 6. AxTosiH A.H., Konomuuesa O.B. O1iHKa rOTOBHOCTI BITYM3HSIHOTO PUTENIY 4O TpaHC(opMallii iHCTpyMeHTIB
MapKETUHTY B KOHTEKCTI iMIIJIEMITEHTallil HOBOI ITapaJlurMU PO3BUTKY €KOHOMIKU. AKasieMivHi Bisii. 2024. Burl.
29. C.17-31.

e 7. AxrosH A., Cemensk lO. Digital akTuBHiCTb puTeiiny B 60poTh6i 3a nokymug. Digital business transformation
challenges and opportunities for partnership: Materials of International scientific-practical conference
(Melitopol, September 9-10, 2021) / editorial board D.Legeza, Y. Sokil [et al.] / TSATU. - Melitopol : LLC
COLOR PRINT, 2021. C. 18-21.

o 8. AxtosH A.H., Kniyyk b.P. HanipaMKy OHOBJIEHHS MapPKETUHIOBBIX iIHCTPYMEHTIB B PUTENJII. AKTyaJIbHi
npo6siemu piHaHCOBOI cucTeMu YKpainu: matepianu XVIII mixkHap. HayK.-NIPaKT. KOHQ. MOJIOAMX BYEHUX,
acrnipaHTiB i cTyJeHTiB, (M. Yepkacu, 27 iucromnana 2021 p.) Yepkacu: YATY, 2021. C. 97-100.

¢ 9. AxTosiH A.H. OHOBJIEHHS IHCTPYMEHTIB KOMYHIKaLillHOI [IOJIITUKYU B pUTEN/I-MapKeTUHTY. EQexTuBHE
VIPaBJIiHHS €KOHOMIKOIO: iHpOpMaliliHi TeXHOJIOrii, MApKETHHT, 6i3Hec: MaTrepiann V MbKHap. HayK.-IIPaKT.
KoH®. (M. Yepkacu, 22 kBiTHa 2021 p.). Yepkacu: YATY, 2021. C. 8-13.

¢ 9. AxTosiH A.H. OHOBJIEHHSI iHCTPYMEHTIB KOMYHIKaLillHOI [10JIITUKY B pUTEI-MapKeTUHTy. EQekTuBHE
yIPaBJliHHS €KOHOMIKOIO: iHpOpMaliliHi TeXHOJIOrii, MAPKETUHT, 6i3Hec: MaTrepiann V MbKHap. HayK.-IIPaKT.
KOH®. (M. Yepkacy, 22 kBiTHs 2021 p.). Uepkacu: YATY, 2021. C. 8-13.

¢ 10. AxtosiH A.H., Koposs I.B., Ceprienko O.A., Cy6orina 0.0., Liu6ko H.O. KpayndanaiHr sk iHCTpyMeHT
IIPOCYBaHHS iHHOBALiiHUX TOBAaPiB Ha LiiIbOBUI PUHOK. Interaction of society and science: prospects and
problems: Abstracts of XXII International Scientific and Practical Conference (London, England, april 20 - 23,
2021). C. 231-234.

e 11. AxTosiH A.H. Mopesi noBefiHKY Cy4acHOro CIIOKMBa4da B puTeii. [IoTeHIian cTajoro po3BUTKY B yMOBax
perioHasbHUX Ta r706albHUX BUKIMKIB. Potential for sustainable development in the context of regional and
global challenges: marepianu mikHap. HayK.-1tpakT. KOH. (UepHiBui (Ykpaina) - Cyyasa (Pymynis), 11-13
TpaBHa 2022 p.). UepHiBui : YepHiBew. Haul. yH-T iMm. }O. OenpkoBuya, 2022. C. 6-8.

¢ 12. AxtosH. A.H., bapaniok JI.C., lllesueHko B.O. HanpsMku 3aCTOCyBaHHS MapKETUHIOBUX iHCTPYMEHTIB B
PO3BUTKY TEPUTOPIN 3a KOHLEMLSIMY «LIEHTP TOPTiBJli Ta LIOMIHIy» Ta «TYPUCTUYHE MicTO». EpexTuBHE
VIPaBJIiHHS €KOHOMIKOIO: iHpOpMaliliHi TexHoJIoril, MApKeTUHT, 6i3Hec: marepianu VI MixKHAp. HAYK.-TIPAKT.
KOH., (M. Uepkacy, 27 kBiTHs 2022 p.). Uepkacu: YATY, 2022. C. 5-11.

¢ 13. AxtosiH A.H., Konomuuesa O.B. Tpanchopmariiis 6i3Hec-npo1ieciB KOMIaHii 3a JOIIOMOT 00 HOBUX
TEXHOJIOTi/l B MAPKETUHTY. I[HHOBAIil1Hi TEXHOJIOTi] MAapKETUHTY i MEHEII)KMEHTY B YMOBax TpaHC(HOPMaLifiHNAX
3MiH: T€3U JOI. MDKHap. HayK.-MIPaKT. KOHP. (M. XMeIbHULpKUi, 27-29 KBiTHS 2023 p.). XMEIbHULIBKUI :
XMEJIbHULBKOTO KOOIIEPATUBHOTO TOPrOBEJILHO-€KOHOMIYHOTO iHCTUTYTY, 2023. C. 89-92.

e 14. AxTosH A.H. Puteiis1 - MapKeTUHT y HOBIi1 [TapafiurMi pO3BUTKY. IHHOBaLi1Hi TEXHOJIOTii MAPKETUHIY i
MEHeI)KMEHTY B yMOBax TpaHchopMaLiiHuX 3MiH: maTepianu II MibkHap. HayK.-TIPaKT. KOHMepeHLil (M.
XMmenbHULBKUH, 28-29 moToro 2024 p.). XMeJIbHULBKUN: XMEJIbHULBKUYM KOONIEPaTHBHUM TOPTOBEJIbHO-

€KOHOMIYHUM iHCTUTYT, 2024. C. 16-20.

HaykoBa (HayKOBO-T€XHiYHa) IPOAYKILis:



ConuiasIbHO-€KOHOMIYHA CIIPSIMOBaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCEPTalii: BiposamkeHo

3B's130K 3 HAYKOBHMH TeMaMH: 0120U102961

VI. BizomocCTi Ipo HayKOBOr0 KePiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)
Baacue IlpizBumie Im's Ilo-6aTbKOBI:

1. Konomuiiea OneHa BitasiiBHa

2. Olena V. Kolomytseva

KBasigikamis: n.e.n., npodecop, 08.00.05

InenTudikarop ORCID ID: He 3acrocosyetscs

JoparkoBa indopmamist:

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0C00H: UepKachkuii iepKaBHUI1 TEXHOJIOTIYHUI yHiBEpCUTET
Kopg 3a €IPIIOY: 05390336

Micue3Haxoa KeHHS: 6yibeap llleBuenka, 6yn. 460, Yepkacu, Uepkachbkuii p-H., 18006, Ykpaina
dopma ByacHOCTI: [lepxasna

Cdepa ynpaBitiHHS: MiHictepcTBo oCBiTH i HayKu YKpainu

InenTudikarop ROR:

VII. BizomocTi npo odiliiHuX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. KoBanpuyk CBiTsiaHa Bonogumnpisaa

2. Svetlana Kovalchyk

KBasidikamis: 1. e. u., npodecop, 08.00.04
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa inHdpopmamuist:

IloBHE HaliIMEHYBaHHS IOPHANYHOI 0COOH: XMeJbHUIBKUIA KOOTIEPATUBHUI TOPTOBEIbHO-E€KOHOMIYHMIA

inctuTyT

Kopg 3a €IPIIOY: 35805541

Micuesnaxo;pxeunﬂ: ByJ. Kam'ssHenpKa, 6ya. 3, XMeJabHULbKUNA, XMeIbHULBKUH p-H., 29013, YKpaina
dopma B1acHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: Ykooncmiika

InenTudikarop ROR:



BiacHe IIpizBuie Im'sa I1o-6aThKOBI:
1. Hikysipya BasneHTrH AHaTO/1i10BUY

2. Valentyn Nikulcha

KBasigikamis: k.e.x., 08.00.04
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdopmamist:

IloBHE HaliMEeHYBaHHS IOPUAHYHOL 0CO0H: UepHiBelbKuil HalliOHa/IbHUIA yHiIBEpCUTET iMeHi FOpis

denpkoBrYa

Kopg 3a €APIIOY: 02071240

Micue3HaxoaKeHHS: ByJ1. KoutobuHcbKoro, 6ya. 2, YepHisui, 58012, Ykpaina
dopma BracHOCTI: JlepxasHa

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKH YKpaiHu

InenTudikarop ROR:

PeuenseHtu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Ilermyyk Cepriit MukosainoBuy

2. Sergey N. Pepchuk

KBasigikanis: k.e.n., gou., 08.00.05

InenTudgikarop ORCID ID: He 3acrocosyerbcs

JoparkoBa iHdpopmamnist:

IloBHE HaliIMEHYBaHHS IOPUAHNYHOI 0COOH: UepKachKuii iep)KaBHUI TEXHOJIOTIYHMUIA YHIBEPCUTET
Kopg 3a €IPIIOY: 05390336

Micue3HaxoaKeHHS: oysbBap llleBuyenka, 6yz. 460, Uepkacu, Uepkacbkuil p-H., 18006, Ykpaina
dopma BracHOCTI: /lepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

Baacue IlpizBuuie Im's Ilo-6aThKOBI:
1. bypuesa TersiHa [BaHiBHa

2. Burtseva Tetiana I.

KBasmigikamis: k. e. 1., gou., 08.00.04

InenTudikarop ORCID ID: He 3acrocosyetscs

JoparkoBa iHdpopmamist:

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0C00H: UepKachKuii iepkaBHUI1 TEXHOJIOTIYHUI YHiBEpCUTET

Kopg 3a €IPIIOY: 05390336



Micue3HaxoaKeHHS: Gynbsap llleBuenka, 6y 460, Yepkacu, Uepkacbkuii p-H., 18006, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKy YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buine Im'sa I1o-6aTbKOBI

TOJIOBH paju
BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOrO Ha 3acigaHHi

BignoBigasibHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTparop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZasIbHUM 3a peecTpallilo HayKOBOIi

OisIIBHOCTI

Bacunbyenko Jligis CepriiBHa

Bacumnpuenko Jlipig CepriiBHa

3no6ysay PhD

VKpIHTEI

FOpuenko TetsiHa AHaTOJiiBHA



