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Pedepar:

1. Inceprauiiiny po60Ty IPUCBSIYE€HO OOI'PYHTYBAHHIO TEOPETUKO-METOJUYHUX 3acafl i po3po0Lli NPakKTUYHUX
PeKOMeHpaNil moao TpaHchopmMallii iHCTpYMEHTIB pUTENI-MAapKETUHTY B HOBill IapaUrMi PO3BUTKY €KOHOMIKU. Y
poO6OTi BizHaYeHO, 110 HOBA [TapagyurmMa po3BUTKY €eKOHOMIKU (OpMY€e HOBI HaNpSIMKY, IeTEPMiHAHTU Ta TPUTepyU
OHOBJIEHHS PUTENITY, iIHKOpIIopye TpaHchOpMallilo iHCTPYMEHTIB pUTEI-MapKETHUHIY B HAIIPSIMKY iMILJIEeMeHTallii
1IiJIefl CTaJIoro PO3BUTKY, BpPAXyBaHHS YMOB BillHU B YKpaiHi, aKTUBHOTO BUKOPUCTAaHHSI Cy4acHUX iHpOpMaLliiHUX,
KOMYHIKaiHMX Ta UUPPOBUX TEXHOJIOTi1, aganTauii i CI0>KUBYY IOBEiHKN HOBUX ITOKOJIiHb KJTi€HTIB.
AKIIEHTOBAHO yBary, 0 BUKJIUKY, 3 SKUMU CbOTOLHI 3yCTPiBCS PUTENJI, COLiaJIbHI Ta TEXHIYHI iIHHOBAIlil
3YMOBJIIOIOTb [7100a/IbHY IM(POBi3allilo Ta aBTOMATU3ALLiI0 pUTEiy, PO3POOKY HOBUX TEXHOJIOTiH 3a0€311e4eHHs

CTIilIKOCTI Ta )KUTTENiSNIBHOCTI. JI0BeIEHO, 0 (POPMYBAHHS Cy4aCHOTO PUTENIY 3LilICHIOETbCS HA OCHOBI



MEPEXXEBOTO IiTX0Ay, SIKUH IIPOIIOHYE TOPrOBEJIbHUM 3aKJajiaM Ta ixX mapTHepaM HOBi criocobu B3aeMofi, crisibHe
BHUKOPHUCTaHHS / OOMIH yHIKaJIbHUMU PeCypcamu, JOCBiIOM, HABUUKAMHU, peasizallilo KOKHUM yYaCHUKOM Mepexi
SK CIIIJIPHUX, TaK i iIHIUBiAyaJIbHUX iHTEPECIB. 3alIPOIIOHOBAHO MEPEKEBUI PUTENJI BUBHAYATHU SIK CYKYITHICTb
II€BHOI KiJIbKOCTi OJIHOTUITHUX 200 Pi3HOTUIIHMX, OJHOPOPMATHUX 200 MYJIbTU(POPMATHUX TOPrOBEJILHUX Oi3HEC-
OJVHULIb, IKi BCTYINAIOTb Y MEPEXKEBY B3a€EMO/i10, BUKOPUCTOBYIOTh CIIJIbHI MEPEKEBI PECYPCH, HAJIATOMIKYIOTh
[IOBTOPIOBaHi JOBrOCTPOKOBI IaPTHEPCHKi BiTHOCUHU Ta B3a€MO3B'SI3KU Y BHYTPIlIHbOMY Ta 30BHIIIHBOMY
CepeloBHUlIli, OTPUMYIOTh BUTOJY Bifl JOCSITHEHHSI CIiIbHUX Liisieil. Ha OCHOBI TeOpeTHYHOro aHasizy cpopMOBaHe
BU3HA4YEHHS PO3pi6HOI TOProBesIbHOI Mepexi K CYKyIHOCTI po3ApiOHMUX TOPrOBeJIbHUX 3aKJIaliB OGHOTO abo
pi3HUX popmMaTiB, B3a€EMO3B'I3KHY, B3A€MO3AJIEXKHICTD i LIeHTpasli30BaHe BUKOHAHHS QYHKIIN SIKUX 3yMOBIIIOE
LiJTiCHY BJIACTUBICTb MEPEXKIi, Y4aCHUKU SIKOI 3[IMICHIOIOTH MIPOJAK TOBAPIB i HAJAHHS MIOCIYT ITOKYILAM AJIS IX
KiHLIEBOTO HEKOMEPLiITHOTO 0COOUCTOr0, CiIMENHOT0, OMAIIHbOTO, TOOGYTOBOTO BUKOPUCTAHHS. YTOUHEHO
XapaKTEPUCTUKHU PO3IPiOHOI TOProBeIbHOI Mepexi 3 TOrJIly MapKeTUHTY. Y3araJbHeHO MiAXoau 10 Kaacuikaii
TOPrOBEJIbHUX MEPEX i KpUTEPIiB, 3a IKUMHU iX PO3Pi3HSIOTh. 3aIIPOIIOHOBAHO BBECTH AOAATKOBUY KPUTEPIN
ki1acudikauii TOproBeJbHUX MEPEX «3a MiCLIEM PO3TAIyBaHHS LIEHTPY IPUMHSTTS! MaPKETUHIOBUX PillleHb» 3
[IOJIIJIOM Ha: PErioHaJIbHUI / JIOKAJIbHUI PUTENJ — LEHTP NPUMHSTTSI MAaPKETUHIOBUX PillleHb 3HAXOJAUTLCS B
perioHi po3MileHHs TOProBeIbHUX 00’€KTIiB; HAI[IOHAIbHUY PUTENIT — LIEHTP NPUNUHSTTSI MAPKETUHTOBUX PillleHb He
BU3HaYa€eThCsl reorpadiero JaHoi Mepexi, 0OJHaK 0OMEXY€eTbCsl TEPUTOpiel0 YKpaiHy; MDKHApOIHUI pUTE —
PO3MIillEHHS LEeHTPY NIPUIHATTS MapKETUHTOBYX PillleHb B iHIIIN KpaiHi. AKIIEHTOBAHO Ha crieuuini
MapKETHUHIOBOI [islJIbHOCTI B paMKax 3allpOIIOHOBAHOI TUIIOJIOTi3allii TOPrOBEJILHUX MepeX. [JoBeneHo, o
BITUM3HSHUN PUTEILI, TOPS], 3 KJIACUYHUMU QYHKIISIMY, BUKOHYE Psi, HOBUX (PYHKLIii: 3a0€31eYeHHsI COLiaJIbHO]
SIKOCTI )KUTTSI HACEJIEHHS, IIPOYKTOBe 3abe3nedeHHs Cui 6e3neKu i 060poHU YKpaiHu, (PYHKLiIO CTiIKOCTI Ta
BiTIOBiZIaJIbHOCTI, IOB'I3aHOI i3 COLiabHOIO, €KOJIOTIYHOIO Ta KOPIIOPATHUBHOIO BiANOBINANbHICTIO puTeiiny. 3a
00paHMMU KPUTEPISIMU 37iliICHEHE ITOPiBHSHHS PO3BUTKY PUTENIy Ta PUTENI-MapKeTUHTY B TPaTULiNHIl Ta HOBIH,
IIapTHEPCHKiil, Mapafiurmi po3BUTKY, SIKE 03BOJINIO CHOPMYBATHU YSBJIEHHS IIPO CyTh, 0COOJIMUBOCTI Ta
iHCTpyMeHTapiil KO>XKHOI 3 HUuX. OOIPYHTOBaHA MO3MU1Iig aBTOPaA 1010 PO3MEXYBAaHHS KaT€ropiil «Tpeii-MapKeTUHT»
i «pUTENI-MapKETHUHI», AKIIEHTOBAHO, 1110 TPEN-MapPKETUHT — LIe MAPKETHHT Ha pUHKY B2B, AKui1 CIpIMOBaHUI Ha
y3roJpKeHHs 1 06'eJHaHHs cTpaTerii BUpDOOHMKaA 3 Oi3Hec-cTpaTerieio Horo NUCTpr6'10TOPIiB Ta puTeiiepis, 106
3a0€31eYuTH ONTHMaJIbHUAN piBEHb PearyBaHHs Ha IOTPEOU CIIOKMBaAYiB. PUTeilI-MapKeTUHT y paMKax
[apTHEPCHKOI KOHLEMLil BUSHAYEHO K OMHAMIYHUI Ta 30Pi€HTOBaHUN Ha KJIi€HTa MifXin puTeiiepa, aKui
BHKOPHCTOBY€E KOMOiHAII0 MADKETUHTOBUX CTPATETil, TAKTUK, iIHCTPYMEHTIB, TEXHOJIOTI}, aKTUBHOCTEH 117151
30i/IbLIIEHHS TPOAKIB 1 3a6e3re4eHHs JOOPOOYTy yUaCHUKIB B3a€MOBIHOCHUH, MiBUIIEHHS BIIi3HAaBaHOCTi Mepexi
Ta IIPOIIOHOBAHUX OPEHIB, [JIs1 B3a€EMOJIi 3 NapTHEpaMHu, 17151 GOPMYBaHHS IIO3UTUBHOTO KJIIIEHTCHKOTO IOCBiAY Ta
JIOSAJIBHOCTI MOKYTILIB, 10 JO3BOJIUTh HAJIArOJUTH AOBIOCTPOKOBI MAPTHEPCHKI BiTHOCHHY Ta €()EKTUBHY B3aEMOZIIO0
3 Pi3HMMM I'pPyIIaMU YYaCHUKIB PUHKY: KOHTpAareHTamu, ClIO>KUBa4aMu, IOKYIILSIMY, iHBECTOpPaMU, aKlLliOHEpaMu Ta
npauiBHMKamMu. ONKUCaHO METY PUTENII-MAPKETHUHTY B IIAPTHEPCHKil KOHLEMIii, OCHOBHI [10JIOKEHHS KOHLETL,
BU3HauyeHi cdepu Ta HAPSIMKY MapKETUHTOBUX [TAPTHEPCHKUX BiTHOCUH Y pUTENI-MapKeTUHTY. BindHaueHo, mo
iHCTpyMEHTapill pUTENI-MapKETUHTY YKIAJA€ThCSl B MOZEJIb PUTENI-MIKC «8P», BUSHAUEHI XapaKTE€PUCTUKU

KO>KHOTO 3 eJIEMEHTIB KOMIIJIEKCY MAPKETUHIY 3 aKIIEHTOM Ha Ba>KJIMBOCTI €JIEMEHTY «IIapTHEPCTBO».

2. The dissertation is devoted to the justification of theoretical and methodological principles and the development
of practical recommendations for the transformation of retail marketing tools in the new paradigm of economic
development. The work noted that the new paradigm of economic development forms new directions,
determinants and triggers of retail renewal, incorporates the transformation of retail marketing tools in the
direction of implementing the goals of sustainable development, taking into account the conditions of the war in
Ukraine, the active use of modern information, communication and digital technologies, adaptation to consumer
behavior of new generations of customers. It was emphasized that the challenges faced by retail today, social and
technical innovations lead to the global digitalization and automation of retail, the development of new
technologies to ensure sustainability and vitality. It is proven that the formation of modern retail is based on a
network approach, which offers retail establishments and their partners new ways of interaction, joint use /



exchange of unique resources, experience, skills, realization of both common and individual interests by each
network participant. It is proposed to define network retail as a set of a certain number of the same type or
different types, single-format or multi-format trade business units that enter into network interaction, use
common network resources, establish repeated long-term partnerships and relationships in the internal and
external environment, benefit from the achievement general goals. On the basis of theoretical analysis, a definition
of a retail trade network was formed as a set of retail trade establishments of the same or different formats, the
interrelationships, interdependence and centralized execution of functions of which determine the integral
property of the network, the members of which sell goods and provide services to customers for their final non-
commercial personal, family, home, household use. The characteristics of the retail trade network from the point
of view of marketing have been specified. The approaches to the classification of trade networks and the criteria
by which they are distinguished are summarized. It is proposed to introduce an additional criterion for the
classification of retail chains "by the location of the headquarters" with a division into: regional / local retail - the
headquarters is located in the region where the retail facilities are located; national retail - the location of the
headquarters is not determined by the geography of this network, but is limited to the territory of Ukraine;
international retail - placement of the headquarters of the parent company in another country. Emphasis is placed
on the specifics of marketing activity within the framework of the proposed typology of trade networks. It has
been proven that domestic retail, along with classic functions, performs a number of new functions: ensuring the
social quality of life of the population, providing food for the Security and Defense Forces of Ukraine, the function
of sustainability and responsibility related to social, environmental and corporate responsibility of retail. According
to the selected criteria, a comparison of the development of retail and retail marketing in the traditional and new,
partnership development paradigm was made, which allowed to form an idea of the essence, features and tools of
each of them. The author's position on the distinction between the categories "trade marketing" and "retail
marketing" was well-founded. It is emphasized that trade marketing is marketing on the B2B market, which is
aimed at harmonizing and combining the manufacturer's strategy with the business strategy of its distributors and
retailers, in order to ensure the optimal level of responsiveness to consumer needs. Retail marketing within the
framework of the partnership concept is defined as a dynamic and customer-oriented approach of the retailer,
which uses a combination of marketing strategies, tactics, tools, technologies, activities to increase sales and
ensure the well-being of the relationship participants, increase the visibility of the network and the offered brands,
to interact with partners, for the formation of positive customer experience and customer loyalty, which will allow
establishing long-term partnership relations and effective interaction with various groups of market participants:
counterparties, consumers, buyers, investors, shareholders and employees. The purpose of retail marketing in the
partnership concept, the main provisions of the concept are described; areas and directions of marketing
partnership relations in retail marketing are defined. It is noted that the retail marketing toolkit is included in the
"8P" retail mix model, the characteristics of each of the elements of the marketing complex are defined, with an
emphasis on the importance of the "partnership" element.
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Imentudikarop ORCHID ID: He zactocosyetbcs
JonaTkoBa iHpopmalis:

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0COOH: XMeNbHUILIBKUIA KOOTIEPATUBHUII TOPrOBEJIbHO-EKOHOMIYHUIA

IHCTUTYT
Kopg 3a €IPIIOY: 35805541

Micuesnaxo,zm(eHHﬂ: ByJ. Kam'ssHenpKa, O6ya. 3, XMeJabHULbKUMA, XMeNIbHULbKUH p-H., 29013, YKpaina



dopma BiracHOCTI: JlepxasHa
Cdepa ynpaBiriHHS: Ykooncmisika
InenTudikarop ROR:

CeKTop HayKH: YHIBepCUTETChKUI

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Hixysipya BaneHTuH AHaTOsiioBAY

2. Valentyn Nikulcha

KBasigikanis: k.e.n., 08.00.04
InenTudikarop ORCHID ID: He sactocoByerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaiMEeHYBaHHSI IOPUAHUYHOI OCOOM: UepHiBeLbKIil HALLIOHAIbHMI yHIBEpCHUTET iMeHi IOpis

denpkoBUYa

Kopg 3a €IPIIOY: 02071240

Micue3HaxoaKeHHS: By/1. Kouo6uncekoro, 6y, 2, UepHisii, 58012, Ykpaina
dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu
InenTudikarop ROR:

CeKTOop HayKH:. YHIBEPCUTETCHKUIL

PeuenseHTu

Bsacue IlpizBuuie Im's I1o-6aThKOBI:
1. Ilermyyk Cepriit MukosnainoBuy

2. Sergey N. Pepchuk

KBasigikamis: k.e.n., gou., 08.00.05

InenTudirkarop ORCHID ID: He sactocoyerscs

JoparkoBa indpopmamnist:

TloBHe HaliMEeHYBaHHSI IOPHUAHUYHOI 0COOM: UepKachKuil IepKaBHUI TEXHOJIOTIIHMI YHIBEPCUTET
Kopg 3a €IPIIOY: 05390336

Micue3HaxoaKeHHS: Gybsap llleBuenka, 6y, 460, Yepkacu, Uepkacbkuii p-H., 18006, Vkpaina
dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

Inentudikarop ROR:

CeKTOop HayKH: YHiBEPCUTETCHKUIL

BaacHe IlpizBume Im's I1o-6aTbKOBI:



1. bypuesa TersiHa [BaHiBHa

2. Burtseva Tetiana I.

KBasiikamis: k. e. 1., nou., 08.00.04

InenTudirkarop ORCHID ID: He 3actocoyerbcs

JoparkoBa indopmamnist:

IToBHE HaﬁMeHYBaHHﬂ IOPUIUYHOL 0C00H: UepKachKuii iepKaBHMUI1 TEXHOJIOTIYHUI YHiBEpCUTET

Kopg 3a €IPIIOY: 05390336

Micue3Haxoa KeHHS: 6yibeap llleBuenka, 6yn. 460, Yepkacu, Yepkachbkuii p-H., 18006, Ykpaina

dopma ByracHOCTI: Jlepxasna

Cdepa ynpaBitiHHS: MinictrepcTBo oCBiTH i HayKu YKpaiHu

InenTudikarop ROR:

CeKTop HayKH: YHIBEpCUTETCHKUI

VIII. 3ak1104Hi BiZOMOCTI

BaacHe IlpizBuiie Im's ITo-6aTbKOBI

TOJIOBH pajgu

BiiacHe IIpizBuie Im'sa Ilo-6aTbKOBi

TOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

PeecTpaTtop

KepiBHuk Bigzainy YKpIHTEI, mo €

BiZIIOBiZaJIbHUM 32 peecTpallilo HayKOBOi

OisSIIBHOCTI

Bacusnpuenko Jlipis CepriiBHa

Bacunbuenko Jlinisg CepriiBHa

3no6ysay PhD

VKpIHTEI

Opuenko TersHa AHaTosIiBHA



