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1. DopmyBaHHS ePEKTUBHOI CHCTEMHN MapKeTHHIOBOTO IJIaHYBaHHS Ha MiANPUEMCTBI
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Pedepar:

1. O6’exTOM IMCEPTALiIHOTO JOCIiIKEHHS BUCTYIIA€ MPOLeC MAPKETUHIOBOTO [JIaHYBaHHS Ha BITYM3HSIHUX
MalKUHOOYiBHUX MiANpremMcTBax. MeTa po60TU — pO3BUTOK TEOPETUYHUX [I0JIOKEHDb, BU3HAYEHHS METOIUYHUX
migxomiB i po3po6JIeHHS MPaKTUYHUX peKOMeH ALl 171 GopMyBaHHS €(PEKTUBHOI CUCTEMU MAapPKETUHTOBOTO
IIJIaHYBaHHS HA BITYU3HSIHUX MAIIMHOOYIiBHUX MiATIPUEMCTBAX. ABTOPOM BUKOPUCTAHO JiaJIeKTUYHUI METO],
METOJIY NIOPiBHSIHHS Ta y3arajJbHEHHS, EKOHOMIKO-CTaTUCTUYHI METOIY, METOAU aHKETYBAHHS i €KCIIEPTHOTO
onjiHtoBaHHA, SWOT-anani3, rpadiuHi MeTony, MaTPUYHUN METOJ, METOIU MAaTEMATUYHOTO aHai3y i
MOJeJIIOBaHHS, METO, TPEHI0BOTO aHaidy. TeopeTnyHi 3acany LOCiI KeHHS TI0JISIraloTh y OOYI0Bi CTPYKTYpPHO-
JIOriYHOi MOJIeJli CTpaTeriYHo OpPieHTOBAaHOIO0 MAPKETUHIOBOTO JIaHYBaHHS Ha MALIMHOOYiBHUX IiANIPUEMCTBAX,
sKa peasli3yeTbCs YePe3 MPOXO/KEHHSI B3a€MOIIOB SI3aHUX €TalliB; yIOCKOHAJIIEHHI CTPYKTYPY MapKETUHTOBOTO
IIJIaHy MJNPUEMCTBA, 30KpeMa y posaini «CutyaninHuil aHasuis» npeacTaBileHo iIHCTPYMEHTapiil EKOHOMIKO-

MATEMATUYHOTI'O MO E/IFOBAHHS [OJIs O0YMCIIEHHS Ta y3arajbHEHHSA KJIIOYOBUX TMOKa3HUKIB MapKETUHI-TIJIaHY, a



TaKOX BBEJ,EHO B 10T0 CTPYKTYPY PO3zin «Mezia-1an», o, Ha BiIMiHY Bill y’Ke BillOMUX, Ja€ MOKJIMBICTb
IleTajli30BaHO BU3HAYATH HAIPSIMUA BUTPAT Ha MAPKETUHIOBI 3aX041; Y OCKOHAJIEHHI HAYKOBO-METOAUYHOTO
nifaxony 0o OLiHIOBaHHS e(PeKTUBHOCTI peasisallii MapKeTHHIOBOTO IJIaHYBaHHS, SIKUM, Ha BiIMiHY Bif icHyOUMX,
BHMKOPHUCTOBY€ 0AaraTOKpUTEPia/IbHy CUCTEMY KiJIbKICHUX Ta SIKICHUX [TOKAa3HUKIB 3 BUBHAUYEHHSIM iHTETpajbHOro Ta
nepeznbadae GOpMyBaHHS y3arajabHIOI40i MaTPULLi; YTOYHEHH] TIIyMau€HHS IOHSTTS «MAapKETUHIOBE IJIaHYBAaHHSY.
HaykoBa HOBM3Ha Ofiep>KaHUX PE3YJbTATIB [10JISITA€ Y PO3POOJIEHHI TEOPETUKO-METOIUYHUX OCHOB i IPAaKTUYHUX
PEKOMEHAli} 3 yIOCKOHAJIEHHSI CUCTEMU MapKeTHUHIOBOIO IIJIaHYBAHHS Ha BITUM3HSHUX MALIMHOOYiBHUX
nianpuemcTBax. [IpegMeToM QOCHiIKEHHS € TEOPETUKO-METOANYHI Ta IPAKTUYHi aclleKTH (GOPMYyBaHHS
e(eKTUBHOI CUCTEMU MAPKETUHIOBOTO IIJIaHYBaHHS MAIIMHOOYAiBHUX MiJIPUEMCTB. [IpakTUUHE 3HAaYEHHS
OTPUMAaHMX PE3YJIbTATIB JOCIIIIPKEHHS T10JISATa€ Y MOKJIMBOCTI iX BUKOPMCTAHHS MapKETOJIOraMy Ta MEHEPKepamMu
HiANPUEMCTB €JIEKTPOTEXHIYHOI rasy3i npu GOpMyBaHHI MAapKETUHTOBOTO I171aHy. CPeporo BUKOPUCTAHHS

aBTOPCHKUX PEKOMEHALiN € BiTYN3HSAHI MAIINHOOYAiBHI IiANPUEMCTBA, BULi HaBYa/IbHI 3aKJIaIM.

2. The object of the research is the marketing planning process at the home machine-building enterprises. The
purpose is the development of theoretical positions, defining methodological approaches and developing practical
recommendations for the formation of an effective system of marketing planning at the home machine-building
enterprises. The author used the dialectical method, methods of comparison and synthesis, economic-statistical
methods, survey methods and expert assessment, SWOT-analysis, graphical methods, matrix method, methods of
mathematical analysis and modelling, trend analysis method. The theoretical basis of the research lies in building a
structural logic model of strategic marketing planning based on machine-building enterprises, which is
implemented through the passage of interconnected stages, improving the structure of the marketing plan of a
company, namely in the issue "Situational Analysis" the instruments of economic and mathematical modelling to
calculate and summarize key performance marketing plan are introduced, and also the section "media plan" is
added to the structure, that, unlike the already known, makes it possible to determine the detailed directions
spending on marketing activities; improving scientific and methodical approach to the evaluation of the
effectiveness of implementation of the marketing plan, which, unlike the existing system uses multi qualitative and
quantitative determination of integral and involves the formation of generalizing the matrix; clarify the
interpretation of the term "marketing planning". Scientific novelty of the results is the development of theoretical
and methodological foundations and practical recommendations to improve the system of marketing planning at
the home machine-building enterprises. The subject of the study is theoretical, methodological and practical
aspects of an effective system of marketing planning engineering companies. The practical significance of the
research results is the possibility of their use by marketers and managers of the electrical industry in the formation
of a marketing plan. The scope of the author’s recommendations can be used by home machine-building
enterprises, higher educational establishments.
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