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Pedepar:

1. O6'eKT HOCIiIKEHHS - IPOLECU MAPKETUHIOBUX KOMYHIKallill y cucTeMi yrpasiiHHA OignpueMcTBoM. [Ipeamer
IOCJTiIKEHHS - MEXaHi3M e(EKTMBHOIO YIIPaBJIiHHSA MAapKETUHIOBUMU KOMYHIKalliIMU MigIIPUEMCTBA. MeTo10
IYcepTauifiHOi po6OTH € YAOCKOHATIEHHS TEOPETUYHUX OCHOB, pO3p0OKa HAyKOBO-METOIUYHUX MiIXOiB i
MPAaKTUYHUX PEKOMEH AL} I0/10 MigBUleHHS! e(peKTUBHOCTI PUHKOBOI MisJIbHOCTI MigITPUEMCTB Ha OCHOBI
yIPaBJliHHS MAapKETUHIOBUMU KOMyHiKalisiMy. TeopeTHYHUM NiJIPYHTSIM [OCIiI)KEHHS € 6a30Bi IPUHIUIIN,
HAYyKOBI NI0JIOXKEHHS i CydacHi po3po6KU Te€OPill KOMyHiKalLil, indopMallii, yipaB/iHHs, IPUAHATTS pillleHb i
MapKeTUHTy. Y IPOLECi AOCiI>)KEHHS BUKOPUCTOBYBAJIMCS IPUHLIUIN: CUCTEMHOCTI, 3aTaJIbHOTO 3B'SI3KY Ta
PO3BUTKY, SIKi JO3BOJIWJIU PO3IJISAATY MAPKETUHIOBi KOMYHiKalii K ogHY 3 QYHKIiH yIpaBliHHS pUHKOBOIO
IisTIbHICTIO MigIIPUEMCTBA; abCTparyBaHHs - 17151 BUIIE€HHS YIIPaBIiHCbKUX (PYHKLIH, SKi BiTHOCSTBCS 1O
MapKEeTHMHTOBUX KOMYHIKaLill, 1[0 a0 MOXJIUBICTb COPMYBaTh METOANYHI OCHOBHU MPOLECY YIIPaBJIiHHS HUMMU.

Kpim Toro, y npoueci gocifykeHHs 6yJI0 3aCTOCOBaHO Taki 3araJlbHOHAYKOBI Ta CIlelliajlbHi MeTOAU: Bi3yasbHO-



rpaiuHuii - 17151 NOAAHHS PEe3yJIbTATiB Y HA0YHIN POPMI; CTATUCTUYHUM - [1J1s [IPELCTABJICHHS AUHAMIKY PUHKY
KOMYHiKkaniy; kinacudikanii - ns knacudikalii KoMyHiKaliliHUX 3aC06iB; CHCTEMHOTO aHali3y i CuHTe3y, iHAyKi i
IenyKLii - 1151 aHalisy Mojiesiell Ta MeTOJiB yIIpaBJliHHI KOMYHIKal[iiHUM IIPOLIECOM; aOCTPaKTHO-JIOTIYHUM - 1715
TEOPETUYHOTO y3arajbHEHHs Ta (POPMYJIIOBAHHS BUCHOBKIB. HaykoBa HOBM3HA OLEP>KAHUX PE3YJIbTATIB [10JISITAE B
pO3poO6Li Ta YIOCKOHAJIEHH] OpraHisaliiiHo-eKOHOMIYHOrO MeXaHi3My yIpaBJliHHS MADKETUHTOBUMU
KOMVHIKalisIMU IiANpUEMCTB 3 METOIO MiJiBUlIeHHS ePeKTUBHOCTI iX pUHKOBOI AisybHOCTI. [Ipy 1ipboMy: BIiepuie: -
3aIIPOINIOHOBAHO MOJIEJIb KOMYHIKALITHOTO IIPOLECY MiANPUEMCTBA, V 4Kill BillIpaBHUKY ITOBiJOMJIEHHS B
opraHisauii KOMyHiKalilfHOro npolecy BilBOAUTLCS POJib BUOOPY KOMYHiKaTopa, GOpMyBaHHSI METU KOMYHiKallii Ta
KOHTpPOJII0 eeKTy Iepenadi MoBilOMIIEHHS; - 3alIPOIIOHOBAHO OPraHi3aliliHO-eKOHOMIYHUI MeXaHi3M yIIpaBJiHHS
MapKETMHTOBUM KOMYHIKallillHUM IIPOLIeCOM, II0 MiCTUTb B COOi OCHOBHI CTa/lii Ta MOCJiNOBHICTb iX HACTaHHS [J1s
iHiniaTOpa - MiANpPUEMHMLIBKOI CTPYKTYPH, TIOYMHAIOYY Bifl (POPMyJIIOBaHHS MeTH, ii popmarisallii Ta CTBOPEHHS
METOJIMKU OLiHKM €(EKTUBHOCTI 10 IPUMHATTS PillleHb PO ii KOpuryBaHHs a60 POPMYJIOBAHHS HACTYIIHOI METU Y
BUIIAJIKy NOCSITHEHHS €(eKTYy; - 3alIPOIIOHOBAHO CUCTEMY [10Ka3HUKIB OLIIHKY e(peKTUBHOCTI KOMYyHiKaliliHO]
Lisi7IbHOCTI MiATIPUEMCTBA, 10 MiCTUTh HAbip €JIEMEHTIB, 5Ki J03BOJISIIOTh KOHTPOJIIOBATH IAPAMETPU KIIIOUOBUX
eTarniB MapKeTUHIOBOI0 KOMYHIKALiITHOTO IIPOLECY; YIOCKOHAJIEHO: - iCHYIOYI TEXHIYHI KOMYyHiKaLiiiHi Mozei 3
HACTYIIHOIO X aJianTali€elo 10 Cy4aCHOTO TPAKTyBaHHSI MapKETUHIOBUX KOMYHIKALil SIK 00'€KTa YIIpaBJIiHHS;
JicTasny MOoJaabIIoro PO3BUTKY: - IIOHATIMHMN anlapaT y KOHTEKCT] yIIpaBJliHHSI MapPKETMHIOBMMY KOMYHIKallisiMy, a
came: BIINPaBHUK IIOBITOMJIEHHS, KOMYHIKaTOp, Ofep:KyBad MOBilOMJIEHH, ME€Ta KOMYHIiKallii, [I0BiIOMJIEHHS,
3BOPOTHUIA 3B'S130K, €(PEeKT KOMYHiIKalii1HOro NPOLECY, SIKi JIAIJIA B OCHOBY PO3POOKM 3aIIPOIIOHOBAHOTO MEXaHi3My;
- MogeJb Liseii-edexTiB KOMyHiKallii, Bif[I0BiIHO [0 SIKOi KiHIIeBOI0 METOIOKOMYHIKal[iiHOTO BIJIUBY € IIPYBEIEHHS
OJlEp>KyBaua B CTaH IPUXUJIBHOCTI, BAP@KEHMI1 Y IOT0 TOTOBHOCTI 3/1iICHIOBATH IOBTOPHI [ii (KyniBii), i migTpuMKa
M0ro B IbOMY CTaHi. HayKOBO-METOMYHI MiTXOAM i IPAKTUYHI peKOMEeHalii, Onep>KaHi B pe3yJbTaTi JOCIiI)KEHHS,
IAIOTh MOKJIMBICTh €(PeKTHBHO OpPraHi3yBaTy IIPOLEC YIIPaBIiHHI MapKeTHHIOBUMU KOMYHIKaLiIMU MifTIPUEMCTBA.
PesynbTaTl HAYKOBUX OCIiI)KEHb €(EKTUBHO BUKOPUCTOBYIOTHCSI HA HACTYITHUX YKPAiHCBKUX i IIPUEMCTBAX:
TOB "ArponpomTtexHika” (gosigka N2399 Bin 01.09.2005 p.), TOB "Arpo-Coto3-3anopixxks” (ToproBesbHa MapKa
"Arpo-Coro3") (moBinka N2304-K Big 05.11.2005 p.), TOB "Monounuii dim" (ToproBesipHa Mapka "®aHHi") (qoBinka
N21021 Big 19.10.2005 p.). HaykoBo-MeTOANYHI pe3yJbTaTH LOCiI>)KeHHS! BUKOPUCTOBYIOTHCSI TAKOXK B HABYaJIbLHOMY
IpoLeci py BUKJIAJAHHI JUCHUILIH "MapKeTrHroBi KomyHikauii' i "ToprosesbHa jorictuka" y

JIHInponeTpoBCbKOMY YHiBepCUTETi EKOHOMIKM Ta npasa (#osigka N2929 Bix 03.11.2005 p.).

2. The matter of investigation is the processes of marketing communications in the system of organization
management. The subject of investigation is the mechanism of effective management of marketing
communications of enterprise. The purpose of thesis is improvement of theoretical basis, development of scientific
and methodological ways and practical recommendations concerning the efficiency increase of marketing activity
of enterprise based on the marketing communications management. Theoretical foundation of investigation is
basic principals, scientific statements and modern developments of theories of communication, information,
management, making decisions and marketing. The following principals were used in the investigation process: the
p. of structure of general connections and development which allowed consider marketing communications as one
of the functions of management of enterprise market activity; abstraction principal - for the separation of
management functions related to marketing communications which helped to form methodical basis of their
management process. Besides, such general scientific and special methods are used in this work: visual graphical -
for submitting of the results obviously; statistical method - for the presenting of the dynamics of communications
market; classification method - for classification of communication means; method of system analysis and
synthesis, induction and deduction - for analysis of models and the methods of management of communication
process; abstractive and logical method-for theoretical ground and foundation of conclusions. The scientific
newness of the received results concludes in development and improvement of organization and economic
mechanism of management of marketing communications of enterprises for the purpose of efficiency increase of
their market activity. At the same time: first:- the model of communication process of the company, in which the

sender of message in the organization of communication process is having a role of communicator selecting, the



forming of communication purpose and control of message transfer effect, is proposed; organizational and
economical mechanism of management of marketing communicational process which consists of main stages and
consequence of their coming for initiator - for enterprise structure, beginning form purpose forming, it's
formalization and creation of efficiency estimation method to taking a decision concerning its correcting or
forming the following purpose in case of effect achievement, is proposed; - indices system of efficiency estimation
of company's communication activity which consists of set of elements that allow to control parameters of key
stages of marketing communication process, is proposed; it is improved: - existing technical communication
models with their further adaptation to modern interpretation of marketing communications as the object of
management; the following were developed: - understanding structure concerning the management of marketing
communications: the messagesender, communicator, receiver, the purpose of communication, message, back
connection, effect of communicational process, which are in base of development of mechanism proposed; - the
model of purposes and effects of communication, according to which the final purpose of communication
influence is turning the receiver into the state of inclination, expressed in his readiness to execute recurring
actions (purchase), and keeping him in such condition. Scientific and methodical approaches and practical
recommendations received in the result of investigation, help to organize effectively the process of management
of marketing communications of enterprise. The results of scientific research are effectively used at the following
Ukrainian enterprises: LTD "Argopromtechnika”, (certificate N2399 dd 01.09..2005), LTD "Agro-sous-Zaporizhzhya"
(trade mark "Agro-sous") (the certificate N2304-K dd 05.11.2005), LTD "Molochnyj dim" (trade mark "Fanni") (the
certificate N21021 dd 19.10.2005). Scientific and methodical results of investigation are also used in the teaching
process while teaching the following subjects "Marketing communications" and " Trade logistics" in
Dnipropetrovs'k university of Economics And Law (the certificate N2929 dd 03.11.2005).
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