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Pedepar:

1. ocnimkeHHs1 PO3KpYBa€ MOHATTS OpeHAnHTY JIbBiBCbKOI 0671aCTi, BUXOASMUH i3 MO TUKO-KYJIbTYPHUX
0Cco6MBOCTEN i CTAHOBJIEHHS i Cy4acHOro po3BUTKY. [IpoaHasnizoBaHO B3a€MO3B 130K Mi’K MEHTAJIbHICTIO,
inenTu@ikalieo TepUTOPiaILHOIO colliaizallielo, NOJITUYHOIO KYJIbTYPOIO, IO T03HAYAETHCS Ha MOXKJIMBOCTSIX Ta
SIKOCTi OpeH[ly perioHy. BusHaueHO poJib 6peHAy SIK KOMYHIKaTUBHOI CKJIa[I0BOi y ITpolieci MbKperioHanbHOi
B3a€MO/Iii Ta yIIPaBJIiHHSI CAMUM PETiOHOM. 3Mi/iICHEHO TEOPETUYHUI aHAJIi3 OCHOBHUX I1OJIiTUKO-KYJIbTYPHUX
YMHHUKIB i MexaHi3MiB 6penny. ChopMyIbOBaHO KOHKPETHI peKoMeHAallii 1oL0 onTuMisallii HasiBHOTO 6peHay
JIbBIBIIMHY 3 ypaxyBaHHIM 3MiH ineHTudikauii i camoineHTrdikanii HaceseHHs, 3aralbHOHALIOHATBHUX
0COOIMBOCTEN PO3BUTKY Ta MIXKHApOZHOTO MO3ULIOHYBaHHS YKpaiHU, YCIIIMIHOIO AOCBiy HaJaroAKeHHs
KOMYHIKaTMBHUX 3B'SI3KiB Ha LIUISIXY [TO3ULIIOHYBAHHS KYJIbTYPHUX, iCTOPAYHUX, iHTEJIEKTYaJIbHUX, COLialbHO-

€KOHOMIYHUX II€pEBAr PETioHy.

2. The thesis is devoted to research the concept of Lviv region's branding on the basis of political and cultural
particularities of this process. The paper analyzes the relationship between the mentality, political culture and



identity; indicated significant impact territorial socialization. The role of brand is determined as a communication
component in the process of inter-regional cooperation, and in the management by region. The theoretical
analysis of the major political and cultural factors and mechanisms of brand is done. It is formulated specific
recommendations for optimizing existing brand while respecting the communicative features political and cultural
factors. It is emphasized that the different experiences of political practices, multi-vector migration process,
different degrees of cultural assimilation, varying geopolitical, religious orientation between the regions of Ukraine
form specific to each field of branding. The history of Lviv, including Anti-Soviet ideological propaganda, cultural
activities, political opposition, church and religious underground reflected the inhabitants of the territory. The
brand is positioned as the image of Lviv region historically ancient, culturally rich, traditionally self-governing land,
whose inhabitants think themselves primarily citizens of Ukraine. A theoretical analysis of the basic communicative
strategies and mechanisms for regional branding is performed. It comes to value bases of interaction of state
bodies, local authorities and civil society as an effective mechanism to promote the interests of the territory,
creating a favorable environment formation region brand. The thesis investigates the main trends of image's
creating taking into account political and cultural factors. Strategies are proposed for optimizing the
communicative space of branding, that based on the idea of using national history, culture, symbols. The basic
manipulative techniques of modern mass media in creating the image of Lviv region in the consciousness of
Ukrainian people which is not veracious are partially uncovered, that can be used for the purposeful influence on
emotional and perceptual sphere feelings. Regional management and self-image policy that in a democratic
transformations should consider Ukrainian as mental features of different regions, and those shifts in political
consciousness, culture and behavior of citizens taking place in recent years are viewed. Specific recommendations
for optimizing the communicative space and making emphasis on knowing true history are given.
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