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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagHy (pa30Boi creniaai30BaHOl BYEHOI paju). PhD 12568
IloBHe HaiMeHYBaHHSI IOPHUAHUYHOI 0COOM: KuichKuil cToNMYHMIA yHiBEpCUTET iMeHi Bopuca I'pinueHka
Kopg, 3a €IPIIOY: 45307965
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V. BizomocTi npo gucepraniio
MoBga guceprTallii: Vkpaincoka
Koau TemMaTHyHHUX PyOpHK: 16.21

Tema gucepranii:
1. IlepeknaganpKa aganTanis aHIi¥iCbKOMOBHOI peKJIaM/ TOHI3yBaJIbHUX HAIIOIB: Ha MaTepiasi JOCHiIHULBKOrO

napasesbHOro KOPIyCY.

2. Translational Adaptation of Energy Drink Advertising (A Study Based on a Research English-Ukrainian Parallel
Corpus)

Pedepar:

1. Incepraliio NpUCBSYEHO afanTallii aHIJiCbKOMOBHOI PEKJIaMU TOHI3yBaJIbHUAX HAIIOIB — OJIHi€el 3 HaNOibII
IVHaMiYHUX, KOHKYPEHTHUX i KpeaTMBHO HACMYEHUX Hilll CyYaCHOTO PUHKY, SIKa aKTUBHO POPMYE T106abHi
TpeH U y chepi OpeHIUHTY Ta MApKeTUHI0OBOI KOMYHiKallii — B yKpaiHCbKOMOBHOMY peKJIaMHOMY IpocTopi. MeTa
IOCIIiIPKEHHS T10JISITa€ Y KOMILJIEKCHOMY I€PEK/Iaf03HaBYOMY aHaJli3i epeKafanbKkoi aganTarii
aHTJIiIICbKOMOBHUX PEKJIAMHUX TEKCTiB TOHI3yBaJbHUX HAIMOIB 3 ypaXyBaHHSM iX JIEKCUKO-CEMaHTUYHUX,
JIIHFBOCTUJIICTUYHUX, CTPYKTYPHMUX i IparMaTUYHUX XapaKTEPUCTUK Ha MaTepiasi JOCIiAHULILKOTO apajeybHOTO
Kopmycy. MaTepias gociifpkeHHs CTaHOBUTSD CIleliaJibHO cHOPMOBaHUI NIapajleIbHUI KOPITyC peKJIaMHUX TEKCTiB
TOHI3yBaJIbHUX HAIOIB, YKJIAI€HUI METOJOM CYLiJIbHOI BUGIPKU 3 aHIJIIICBKOMOBHUX Ta YKPAiHCbKOMOBHUX
inTepHeT-pecypciB 3a 2017-2022 pp. o xoprycy BKIo4eHO 613bK0 1000 peKiaMHUX ITOBiOMJIEHb 1OCIiIKyBaHO]

TOBapHOi rpynu. Bubip 3a3Ha4Y€HOro XpoOHOJIOTIYHOrO Iepioly Ta TEMAaTUYHOI Hillli 3yMOBJIEHNI HEOOXiHICTIO



3a6e31eyeHHs 4YacoBOi 1 )KaHPOBOI OIHOPIIHOCTI MaTepiay, 1[0 YMOXKJIMBIIIOE BUSBJIEHHS] CUCTEMHUX
CTPYKTYPHUX, CEMAaHTUYHUX i I€PEKIIANO3HABYMX 3aKOHOMIPHOCTEN y MEXKaxX aHIJIiCbKOMOBHOI peKIaMu Ta ii
YKPaiHCbKOMOBHOI afarnTartii.

2. The thesis is devoted to the adaptation of English energy drinks advertising as one of the most dynamic,
competitive, and creatively saturated niches of the modern market that is actively shaping global trends in
branding and marketing communication within the Ukrainian advertising space. The aim of the research is to
provide a comprehensive translation analysis of the translational adaptation of English energy drinks advertising
texts, taking into account their lexical-semantic, linguostylistic, structural, and pragmatic characteristics, based on
aresearch parallel corpus. The research material consists of a specially compiled parallel corpus of energy drinks’
advertising texts, formed using a continuous sampling method from English and Ukrainian online resources from
2017-2022. The corpus includes approximately 1,000 advertising messages from the selected product category.
The choice of this chronological period and thematic niche is due to the need to ensure temporal and genre
homogeneity of the material, which makes it possible to identify systemic structural, semantic, and translation
patterns within English advertising texts and their Ukrainian adaptations. The focus of the study is on translation
strategies and specific transformational tactics applied in adapting the compositional, lexical-semantic, and
stylistic components of English advertising messages, as well as on the morphological structure and syntactic
organization of English advertising texts of energy drinks and the patterns of their transformation in the process of
adaptation into Ukrainian.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

HpiopHTeTHI/Iﬁ HaIIpsiM PO3BHUTKY HayKH 1 TEXHIKH: dynpameHTaNbHI HAYKOBI OCIIPKEHHSI 3 HAaNOibII
BRXJIMBUX IPOOJIEM PO3BUTKY HAYKOBO-TEXHIYHOIO, COLIiaJIbHO-€KOHOMIUHOTr0, CyCHiIbHO-TIOJIiTUYHOTO,
JIIOJICBKOTO MIOTEHLjaNy 1151 3a0€e3M1e4eHHSI KOHKYPEHTOCIIPOMOXKHOCTI YKPAiHU y CBiTi Ta CTaJIOr0 PO3BUTKY

CYCIIiILCTBA i Jep>kaBu

CrpaTeriyHuii NpioOpUTETHUH HAaNIPSIM iIHHOBALiHHOI Ais1JIbHOCTI: OCBOEHHS HOBMX TEXHOJIOTIA
TPaHCIIOPTYBaHHS €HEPTii, BIPOBAIKEHHS €HEProePeKTUBHUX, PECYpPCO30€epiralourx TeXHOJIOTIl, OCBOEHHS

aJIbTEPHATUBHUX IPKEPeJl eHeprii
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JIIHTBICTUYHUX Ta TEPEKJIa03HABYMX CTYZisIX. AKTyasbHi TUTaHHS iHO3eMHOi ¢inosorii, 15, 76-85,
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YKpaiHChKOIO MOBOIO: KOPIIyCHE €KCIIePUMEHTAJbHE JOCIiIPKEeHHS. 3aKapnaTchKi (pinosoriuni crymii, 2 (22).
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VIII. 3akar04Hi BimoMocTi
BiiacHe IIpi3Buine Im'sa ITo-6aTbKOBI

rOJIOBH pagu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi

rOJIOBYIOYOrO Ha 3aCiflaHHi

BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €

BiZIIIOBiZaJIbHUM 32 peECTpallil0o HayKOBOi

OisIIBHOCTI

MaxavamBini Pycynan KupuiesHa

Maxavamsini Pycynan KupuiesHa

Cano 'aHHa BikTopiBHa

Opuenko Tersna AHaTosIiBHA

FOpuenko Tetsana AHaTosiiBHA



