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1. Mopzeni MapKeTUHIO-OpiEHTOBAHOTO yIIPaBJiHHS (papMaleBTUYHNUM MiATIPUEMCTBOM

2. Models of Marketing Oriented Management of a Pharmaceutical Enterprise

Pedepar:

1. O6'eKT: 6i3HEC-TIPOL}ECU MAPKETMHIO-OPi€HTOBAHOTO YIIPaBIiHHS (hapMaLleBTUYHUM IigIIPUEMCTBOM. MeTa:
PO3pOOKa TEOPETUKO-METOHO0JIOTIYHIX 3aCaf] Ta KOHLENTyaJIbHUX I10JI0KEHb MOJIeTIOBaHHS 6i3Hec-TIpoLeciB
MapKeTUHTO-Opi€HTOBAHOTO YIIPaBJliHHS papMalleBTUYHUM IiJIIPUEMCTBOM Ta KOMILJIEKCY €KOHOMIKO-
MaTeMaTU4YHUX METO/IB i Mogesiell, sIK MiAIPYHTS [J1 IPUNHSTTS BUBRKEHUX YIIPaBJIiHCbKUX PillleHb, CIIPSIMOBAHUX
Ha 3pOCTaHHS €KOHOMIYHOI €(DEKTUBHOCTI AislIbHOCTI (hapMaleBTUYHOTO NiANpUeEMCTBA. MeTOIU: CUCTEMHOTO
aHasli3y, JIOTICTUKU Ta aJallTUBHOTO YIIPaBJIiHHS, MAPKETMHIOBUX Ta CTATUCTUYHUX AOCIiI>)KEHb, EKOHOMIKO-
MaTeMaTU4YHOI'O MOZEJI0OBaHHS, CUCTEMHOI AMHAMIKH, pyHKLioOHaIbHOTO MogentoBaHHs IDEFO, ER-piarpam, Teopii
MIPUIHATTS pillleHb. 3aPOTIOHOBAHO: BIIEPILE: KOHLEMIiI0 MOAEJIOBaHHS 6i3HeC-TIpo1ieCiB MapKeTUHT O~
OpieHTOBaHOTrO yIIpassiHHA papMaLeBTUYHUM MiJIIPUEMCTBOM; MOAEb Kiacudikauii IMHAMIYHOTO AaCOPTUMEHTY

(dapmaleBTUYHNX TOBAPiB; CUCTEMHO-AMHAMIYHY MOJI€JIb KOHTPOJIIO 6i3HEeC-TIpolieCciB MapKeTHHIO-OPiEHTOBAHOIO



YIPaBJIiHHS (papMaleBTUYHUM MiAIIPUEMCTBOM; YIOCKOHAJIEHO: KaTErOpiaJlbHUM anapar, SKUi YyTOYHIOE
XapaKTepUCTUKU 00'eKTiB Ta Cy0'eKTiB (papMalieBTUYHOTO PUHKY 3TigHO 3 iX KinacudikauiiHuMy rpynamy;
TEOPETUKO-METOANYHUN MiAXif 1o BU3HaYeHHs KiacudikanilHux o3Hak ¢papmaleBTUYHUX TOBAPiB; MPUHIUIIN
MOJIEJIIOBAHHS 6i3HEC-TIPOLECiB MAPKETUHIO-OPi€EHTOBAHOTO YIIPABJIiHHS (PapMaLeBTUYHUM MiATIPUEMCTBOM;
KOMILJIEKC €KOHOMIKO-MaTeMaTUYHUX MOZIeJIeN YIIpaBiliHHs po3apibHOI0 Mepeskeio papMaleBTUYHOTO
nianpuemMcTBa; HabyJIu [OAJbIIOr0 PO3BUTKY: CUCTEMHO-AMHAMIYHA MOJieJIb YIIPaBJIiHHS IUHAMIYHUMU 3allacaMiu
(apmaleBTUYHUX TOBAPiB; PYHKIIOHAIbHA MOJEJb 6i3HEC-TIPOLECIB MAPKETUHIO-OPi€EHTOBAHOTO YIIPABJIiHHS
(apmaLeBTUYHUM MiANPUEMCTBOM; KOHLENTYyalbHUH MifXif 10 ¢OpMYyBaHHS iHPOPMaLiiHOI CCTEMU MiITPUMKU
[IPUMAHATTS pilieHb B MapKETUHIO-OPiEHTOBAaHOMY yIIPaBJliHHI papMalleBTUIHUM IMiAIpUeMCTBOM; iHdoOTiYHa
Mogesb iHpopMaLiiiHOI cUCTeMU NiATPUMKY IPUMHSTTS pillleHb B MAPKETMHIOBO-OPi€HTOBAaHOMY YIIpaBJIiHHI
(apmaleBTUYHUM MiANPUEMCTBOM; METO], iHGOPMAaLiIHO] MiATPUMKHM OLIIHKY €KOHOMIYHOTO €(EeKTY Bif,
BIIPOBAJPKEHHSI KOHLEMIil MOIe/I0BaHHS 6i3HeC-IIPOLIeCiB MapKETUHIO-OPiEHTOBAHOTO YIIPABJIiHHS

dapmanesTrnyHUM mianpueMcTBoM. Chepa BUKOPUCTAHHS: hapMalleBTUYHI Ta TOPTOBEJIbHI MifIIPUEMCTBA.

2. Object: marketing-oriented management business processes of the pharmaceutical company. Purpose: the
development of theoretical and methodological foundations and concepts of the business processes modeling of
marketing-oriented management pharmaceutical company and the complex economic and mathematical methods
and models to make informed management decisions aimed at increasing pharmaceutical company economic
efficiency. Methods: system analysis, logistics and adaptive management, marketing and statistical studies,
economic and matematichekogo simulation, system dynamics, functional modeling IDEFO, ER-diagrams, decision
theory. It is offered: first: the concept of business process modeling marketing-oriented management
pharmaceutical company; model classification of dynamic range of pharmaceutical products; system-dynamic
model control business process management marketing-oriented pharmaceutical companyj; it is improved:
categorical apparatus, which specifies the characteristics of the pharmaceutical market objects and subjects
according to their classification groups; theoretical and methodological approach of defining classifications of
pharmaceutical products; principles marketing-oriented management business processes of the pharmaceutical
company modeling; complex for mathematical economic models of the pharmaceutical retail chain enterprises
management; gathered subsequent development: system-dynamic model of managing dynamic inventory of
pharmaceutical products; functional model of business process modeling marketing-oriented management
pharmaceutical company; Conceptual approach to building information systems for decision support in managing
marketing-oriented pharmaceutical company; infological model of information decision support systems in
marketing-oriented management pharmaceutical company; method promoted by assessing the economic
introduction effect of the business process modeling marketing-oriented management pharmaceutical company
concept. Sphere of the use: pharmaceutical and commercial company.
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