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1. 3abesneyeHHs coLianbHOI BiAIOBINAIBHOCTI 6i3HECY HA PUHKY IIPOJIOBOJIbYMX TOBAPiB

2. Ensuring a social responsibility of business on the market of food products

Pedepar:

1. Incepraliio NpUCBSYEHO NOAABIIOMY PO3BUTKY TEOPETUYHHUX [10JI0’KE€Hb, METOAUYHHUX MiXOMIB i IPAKTUYHNX
peKoMeHaMiN moo 3abe3neyeHHs COLiaJIbHOI BiiTIOBiaIbHOCT] 6i3HECYy Ha PUHKY ITPO/IOBOJIbYMX TOBAPiB. Y
pOOOTi yTOUHEHO BU3HAUEHHSI CYTHOCTI ITOHSTTS «COLliajIbHa BiANOBinanbHICTh 6i3HECY», y3araabHEHO OCHOBHI
nifXoaM 0,0 BU3HAUYEHHS Cy0’eKTiB Ta PiBHIB COLia/IbHOI BiflIOBiAaNbHOCTI 6i3Hecy. PO3po6ieHO TeOpeTUKOo-
METOJMYHI peKOMEeHAMIl 040 BU3HAYEHHS HAIIPSIMIB COLIia/IbHOI BilIIOBiAANBHOCTI 6i3HECY Ha PUHKY
IIPOJIOBOJIbYMX TOBAPiB. BU3HAUEHO CTaH i BUSBJIEHO YCIIilIHI IPAaKTUKY COLiabHOI BiAOBinanpbHOCTI 6i3HECy Ha
PUHKY [IPOJOBOJIbYMX TOBaPiB YKpainu Ta [losbwmi. [IpoBeneHo aHasi3 cTaHy peryyioBaHHS COLiaIbHOL
BiATIOBiaJIbHOCTI 6i3HECY HA MAaKPOEKOHOMIYHOMY piBHi YKpaiHM Ta iHIIMX AE€P>KaB, HA OCHOBI pe3yJIbTaTiB aHai3y
PO3p0o6JIeHO METOAMYHI PEKOMEeH Ialii 010 YAO0CKOHATIEHHS PETyJII0BaHHSI COLiaIbHOI BiflIOBinanbpHOCTI 6i3HECY

Ha PUHKY IIPOJLOBOJIBYMX TOBAPiB HA MAKPOEKOHOMIYHOMY PiBHi. YOCKOHAJIEHO CUCTEMY [TOKA3HUKIB COLliaJIbHOI



BiZTOBifaIbHOCTI 6i3HECY, HA OCHOBI IKOi CPOPMOBAHO METOAVNYHUY MiAXif 10 BU3HAYEHHS PiBHSA COLialbHOI
BiATIOBiAJIbHOCTI 6i3HECY Ha PUHKY ITPOIOBOJIbYUMX TOBapPiB. PO3po6sieHo MeTONWYHI MifiXoau o MigBUIIEeHHS i

3a0e31e4yeHHs ColjanbHOi BiATIOBiNAIbHOCTI 6i3HECY HA PUHKY IIPOJIOBOJIbYMX TOBAPIB.

2. The thesis is devoted to the development of theoretical concepts, methodological approaches and practical
recommendations for the forming of the social responsibility of business on the market of food products. The
evolutionary development of the social responsibility of business entities was studied, the theoretical approaches
to defining the essence of the concept of "the social responsibility of business” were systematized and its
relationship with adjacent categories was analyzed, allowing to identify the most important features of the social
responsibility of business. It was justified that the main directions of increasing the social responsibility of the
enterprise are following: the compliance with the requirements of the current legislation, the ensuring of merited
and safe working conditions, information openness and environmental responsibility of the enterprise,
implementation of social initiatives, and the usage of socially responsible marketing, which allowed to develop a
system of the qualitative social responsibility indicators. The three-level model, which provides the low, middle
and high levels of implementation of the social responsibility at the enterprise, was proposed. The methodical
recommendations to improving the regulation of the social responsibility of business on the market of food
products on the macroeconomic level were developed according to the proposed six directions: development of
the state program for supporting the social responsibility of business; improvement of the regulatory framework;
development of an economic mechanism for supporting the increasing of the social responsibility of business;
creation of a mechanism of the state control over the implementation of the social responsibility of business;
informative and educational work on the topic of the social responsibility of business; popularization of the
enterprises practice in implementing of the social initiatives. Developed methodic recommendations allow to
increase the quality of products and services, the level of the well-being and life quality of population as well as to
speed up the social-economic development of the country. The methodical approach to defining the level of the
social responsibility of business on the market of food products based on the usage of an integral index of the
social responsibility of business was determined, which allows to increase the enterprise competitiveness and to
achieve sustainable economic, social and ecological results. The methodical approach to increasing the social
responsibility of business in the market of food products on the base of benchmarking was developed, which
allows conducting the comparative analysis of the best Ukrainian and foreign practices on the market of food
products to develop and effectively realize practical recommendations to increase the level of the social
responsibility of business. The theoretic-methodical approach to ensuring the social responsibility of business on
the market of food products based on defining the priority directions of its increasing by conducting the
taxonomic analysis, choosing the systematic organizational approaches depending of the size, organizational and
legal form of the enterprise was developed. The usage of the four approaches to the organizational support of the
social responsibility of business was proved: introduction and compliance of the Code of Ethics; development and
implementation of the Strategy for the Development of the Social Responsibility of Business; implementation of
the systematic thematic training sessions for company employees; the input of the position of the Deputy Director
for Social Responsibility or creation of the Special Committee.

Jep>kaBHHHM peecTpaniliHuii Homep JiP:

IIpiopuTeTHHH HANIPSIM PO3BHTKY HayKH i TEXHIKH!
CrpareriyHuii NpiopUTETHHH HaNIPSIM iHHOBALLiHHOI Jis1JIbHOCTI:
ITizcyMKH JOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-T€XHiYHa) MIPOAYKILis:

ConiasIbHO-€KOHOMIYHA CIPSIMOBAHICTh:



OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAaHTA)
BiacHe IIpi3Buie Im'sa I1o-6aTbKOBI:

1. Opsios IleTpo ApkagirioBuy

2. Orlov Petro Arkadiiovych

KBasigikanis: 1. e. ., 08.07.01
InenTudikarop ORCID ID: He 3acrocosyetscs
JonaTkoBa iHdopmais:

IloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Koz 3a €JIPTIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

VII. BizomocTi npo odinifiHHX ONIOHEHTIB Ta PELeH3€HTIiB
OdiuiiiHi OTIOHEHTH
Baacwue IlpizBumie Im's Ilo-6aTbKOBI:

1. I'pimmHoBa Os1eHa AHTOHIBHA

2. Grishnova Olena

KBasmigikamis: 1. e. 1., 08.09.01
ImenTudikarop ORCID ID: He zactocoyerbcs
JonaTkoBa iHdopmanis:

TloBHe HaiMEeHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma By1acHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:



1. Bepesina Onena IOpiiBHa

2. Berezina Olena

KBasigikamis: x. e. 1., 08.00.07
InenTudikarop ORCID ID: He 3acrocosyetses
JoparkoBa indopmamnist:

IToBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasitiHHS:

Inentugikarop ROR: He zacrocosyerscs

PeuenseHTu

VIII. 3ak1104Hi BiZOMOCTI
ByiacHe IlpizBuiie Im's ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBYIOYOTO Ha 3acCiaHHi
BignoBigasbHuUI 3a MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

Peectpartop

KepiBHuK Bigginy YKpIHTEI, mo €
BiZIOBiZaJIbHUM 32 peeCTpallilo HayKOBOIi

OisiIBHOCTI

Slcrpemcbka Onena MukosaiBHa

Slcrpemcbka Onena MukosaiBHa

IOpuenko T.A.



