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2. 3. Organization-economic mechanism advertisement of commercial marketing activity (on the pattern of

merchandise market

Pedepar:

1. 1. O6'exTOM [OCIIKEHHS € TOBApHUM pUHOK YKpainu. [lornubnene gocuifgkeHHs MpobyeM 3iliCHeHO Ha
MPUKJIaZ] IPOJOBOILYOrO PUHKY M. [lonTaBu. MeTa JOCHiI>)KEHHS - ONPaljlOBaHHS CUCTEMU TEOPETUYHUX i
MPAKTUYHUX 3aXO0/iB IMiIBUIIEHHSI €EKOHOMIYHOi €(eKTUBHOCTI peKJIaMHOI HisIIbHOCTi, METOOUYHUX ITPUHIIHUITIB iX
OLiHKM, KOMIJIEKCHOT'O BUSIBJIEHHS PE3€EPBIB 1 NJISXIB MiABUINEHH KOMEPLIMHOTO ycIixy. HaykoBa HOBU3Ha
[I0JIATa€ Y CACTEMHOMY JOCJiI>KEHHI KOMITJIEKCY TEOPETUYHUX | METOIUYHUX ITiTXOiB 4O YIPaBJIiHHS PEKIAMHOIO
IiSTIbHICTIO, OLiHIIi CUCTEM YIIPaBJIiHHS PEKJIAMOI0 3 IIOTJIAy KoOMepLiaidaliii. Pe3ysnbraTty JOoCiIpKeHHS
BUKOPUCTOBYIOTbCS B IIPAKTUYHIN [IiSIBHOCTI TOPrOBUMHU YCTaHOBAaMU, PEKJIAMHUMU ar€HTCTBaMU, IiIpo3zinamu

pexiiaMn I'[i,U,I'[pI/IGMCTB Ta B HAaB4aJIbHOMY Hpou,eci.

2. 3. The object of research is the commodity market of Ukraine. The profound study of problems is carried
out(spent) on an example the food market of Poltava. The purpose of research- study of system theoretical and



practical. Measures of increase of an economic efficiency. Advertising activity, methodical principles them
Estimations, complex search of reserves and ways of increase commercial success. The scientific novelty consists
in system research of a complex theoretical and methodical The approaches to management of advertising activity,
estimation control systems of advertising from the point of view commercial. The results of researches are used in
practical activity by trade organizations, by advertising agencies, services of advertising of the enterprises and in
educational process.
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