O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0410U005513
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 04-10-2010

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. llnmxka Irop Poma"nosuy

2. Shushka Igor Romanovych

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa//IOKTOpPaHTypa: Hi

IIIn¢dp HayKoBOi creniaIbHOCTI: 12.00.03

Ha3zBa HayKoBOIi CIeniaIbHOCTI: LIuBijbHE PABO i LMBIIbHUI IPOLIEC; CiMEIHE TIPABO; MIXKHAPOZHE

[IpUBaTHE IIPaBo

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axucrTy: 28-09-2010

CnenianpHICTB 32 OCBiTOIO: 7.060101

Micue p060TI/l 3a06yBaqa: YBO3 I'Y MBC Ykpainu B KuiBcbkiil o6aacTi

Kopg 3a €IPIIOY: 25575380

Micue3naxoa KeHHs: 04071, M. Kuis, Mixuripcbka 8,

dopma ByracHOCTI:

Cdepa yIIpaBJ'IiHHﬂ: MiHicTepCcTBO BHYTPIIIHIX CIIpaB YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYEHOI pagH (pa30Boi CIeliaai30BaHOi BY€HOI pagH): K 26.500.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: HayKoBO-J0C/IiIHMI iHCTUTYT NPUBATHOTO MIPaBa i
nignpuemuunrsa AlIpH Ykpainn

Kopg 3a € IPIIOY: 19485263

MicuesnaxomerHﬂ: 01042,m.KuiB,Bys1.M.PaeBcbKOro,23-a

dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: Axanemis mpaBOBUX HAYK YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BimomocTi npo guceprauiio
Mosga guceprarii:

Koau TemaTuyHuX pyopHK: 10.17.01
Tema gucepranii:

1. lorosip Ha MapKETMHIOBI JOCJiI>)KEHHS

2. Contract on Marketing Research

Pedepar:

1. luceprauis npucBa4YeHa JOCIiIKEHHIO Ta apTYMEHTYBAHHIO OCHOBHUX €JIEMEHTIB KOHCTPYKLi JOrOBOPY Ha
MapKETHHTIOBI IOCIiI>)KeHHs 1 00y j0BaHa Bifl 3'ICYBaHHS] €KOHOMIUYHOTO 3MiCTy MapKETUHIOBUX JOCIIIPKEHb 10
BCTaHOBJIEHHS crieundiku ix npaBoBoi GOpMHU Ta JOTOBOPY 30KpeMa i IPOosIBiB €J1IeMEHTIB 10ro KOHCTpYKLii. [IpaBo
Ha MPOBeIEHHSI MaPKETUHTOBUX JOCJI/IPKEHb € IIPAaBOM 0COOU i OXOTLITIOETHCS ii TPAaBOBUM CTAHOBUILEM SIK 0COOU
B3araji Ta siK cIeliajibHe IIpaBo, 3a SIKUM HabyTTs npodecii mapKeTosiora Hajae ocobi npaBo Ha npodeciiiHe
3aHSTTS TaKOIO [isVIbHICTIO, 110 MiATBEPIKYETHCS BULAHUMU OUIIJIOMOM IIPO BiJI[IOBiAHY OCBITY 4M IIOCBIIYE€HHSIM
(ceprudikaTtom) Ipo nepemnigroToBKy Ta MifgBuIeHHs KBasidikaiii. MapKeTHHIOBi LOCTII)KEHHS € IIPOSIBOM
IIPUKJIAJHOI HayKy. BOHM NOBUHHI MPOBOAUTHCS Ha PaxoBill OCHOBI: clieljaicTaMy Cy6'eKTa MiANPUEMHHULIBKOI YU
iHIIOI Mis/IbHOCTI, Opranisauisgmu, SKi Creniani3yloTbCs Ha IPOBEIEHHI MAPKETUHIOBUX LOCIIIPKEHD Ha IifCTaBi
YKJIaZIEHOT'O [OrOBOPY. 3 OISy Ha HEIIOMMEHOBAHICTh JOCIIIPKYBaHOTO JOrOBOPY BKa3yETHCS HA MOXKJIUBICTD

3aCTOCYBaHHS 10 HbOTO 3arajlbHUX I10JIOKE€Hb aKTiB IIUBIJIBHOTO 3aKOHOJABCTBA IIPO JOTOBip, IOTOBIp MiAgpsaLy Ta



MixxHapogHOro Kogekcy Mi>kHapOHOi TOProBeJIbHOI MajaTu i EBPONENChKOI OpraHisalii MapKeTHHIOBUX
IOCJiIKeHb i JocimKeHb TPOMaIChbKOI IyMKH 10 ITPaKTHULi MapKeTHHIOBUX i collianbHUX HociinkeHb (ECOMAP).
BcTaHOB/IEHO, 1[0 OCHOBHUM PETYJIATOPOM LIUX IIPABOBiHOCKH € IOTOBIp HA MAPKETHUHTIOBI JOCIIKEHHS, SIKUI

PO3pO06ISETHCS BUKOHABLIEM

2. Thesis is devoted to the research and argumentation of the main elements of contract's construction on
marketing research and is built from clarification economical contents of marketing research up to establishment
the specifics of their legal form and contract, in particular and up to establishment of all elements of such a
contract's construction. The right for conducting marketing research is the right of a person and is included in

his /her legal statue as a person in general and as a special right. According to this right obtaining the profession of
marketing specialist provides the person with the right for professional activity and is proved by the diploma about
corresponding education or certificate about advanced training which are issued in accordance with the definite
law. Marketing research is a demonstration of applied science. These researches should be conducted on a
specialized base: by the specialists of entrepreneurial or other activity's subject, organizations specialized in
conducting marketing research on the ground of signed contract about conducting marketing research. Taking
into consideration that researched contract has no references in the legislation it is pointed out on the possibility
to apply general regulations of civil legislative acts about contract, contractor's agreement and International Code
of International Chamber of Commerce and European organization of marketing research and public opinion's
research on the practice of marketing and social research (ECOMAP). It is defined that the main regulator of these
legal relations is a contract on marketing research which is developed by the executor. Contracts on marketing
research according to their legal characteristics: a) are civil by their direction; b) refer to contractor's agreements;
c) have their place in the system of contracts and adjoin to special subtype of a contract on preparing a document;
d) are of that kind which have no references in the legislation; e) initiated on general regulations about contracts
and contractor's agreements in particular; f) are formed only by parties according to above mentioned regulations;
@) need legislative guaranteeing that would meet general direction that regulates contract relations

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHUI HAIIPSIM iHHOBaLilHOI AiJIBHOCTI:
ITiZcyMKH JOCTiI>KEeHHS:

Iy6sikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasIbHO-€KOHOMIYHA CIIPSIMOBAHICTbh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnipoBaaykeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH T€EMaMH:

VI. BizoMocTi mpo HayKOBOr0 K€PiBHUKa /KePiBHHUKIB (KOHCYJIbTAaHTA)

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. JIynp Bonogumup BacuiaboBud

2. Luz Vladymyr Vasylyevych

KBasigikanis: n.10.1.,12.00.03



InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHSI IOPHAUYHOI OCOOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHS:

dopma By1acHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BigomocTi npo odilifiHuX ONOHEHTIB Ta PELeH3€HTIB
OdiuiiiHi OIOHEHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. BacunbeBa BasieHTriHa AHTOHIBHA

2. BacunbeBa BasedTrHa AHTOHIBHA

KBasmigikamis: 1.10.1.,12.00.03
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa indpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocosyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. limyx Asna I'puropiBHa

2. linyx Anna I'puropisHa

KBasmigikanis: k.10.1., 12.00.03
InenTudikarop ORCID ID: He 3acrocosyerbes
JoparkoBa iHdpopmamnist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOMH:
Kopg 3a €1PIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:



Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZOMOCTi
BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
TOJIOBH paju

Baache IlpizBuie Im's ITo-6aTbKOBI

rOJIOBYIOYOTO Ha 3acCifiaHHi

BignoBigasbHUIH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

Peectpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbHUM 32 peECTpallil0o HAayKOBOIi

OisIIbHOCTI

Jlyup Bosnogumup BacuiaboBuy

Jlyupb Bosnogumup BacuiaboBud

IOpuenko T.A.



