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V. BizomocTi npo gucepraniio
MoBga guceprariii:
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Tema gucepranii:
1. YripaBiliHHS MapKETMHIOBYM IIOTE€HLiaJIOM METAyPriHUX MiAIPUEMCTB

2. Management of marketing potential of metallurgical enterprises

Pedepar:

1. MeTo0 IrcepTaLifHOro JOCHIIKEHHS € y3araJbHEHHS i PO3BUTOK HAYKOBO-METOOVNYHUX i IPAKTUYHUX
PEKOMEHALN IOH0 YAOCKOHANIEHHS METO/MIB YIIPABJIiHHA MAPKETMHIOBUM IIOTEHIIaJIOM METaTyprifiHOI
IIPOMUCIIOBOCTI. O6'€KTOM [IOCII>)KEHHS! € NpoLeC (POPMyBaHHS MapPKETUHIOBOTO NTOTEHLIATy MiANPUEMCTB
METaJIyPrifiHOi TPOMUCIIOBOCTI. [IpeaMeToOM LOCIIII)KEHHS € TEOPETUYHI, METOLO0JIOTIYHI 11 ITPAKTUYHI aCIIEKTH
YIIPaBJliHHS MaPKETUHIOBUM MTOTEHIiaJIOM METaNypriiHUX MiJIPUEMCTB. MeTOIM NOCIiIPKEHHS: aHAJIi3; CUHTE3;
MOHoOrpa@iuHuil MeTOJ; CUCTEMHUI MiAXiM; METOM MOPIBHIBHUX XapaKTEPUCTHUK i abCTparyBaHHs; METO]L
CIIOCTEPEKEHHS; EKCIIEPUMEHTY; eKCIIEPTHUX OL[iHOK; 0a1aHCOBUI i CTATUCTUYHUI METOIIY; METOIU iHIYKILil;
IeIyKLii; MOJesoBaHHS i OOI pyHTYBaHHS; rpadiuHuii MeTox,; MeTonY abCTPAaKTHO-JIOTIYHUH i y3arajbHeHHSI.
Briepiue: 3arpornoHOBaHO KOHUENTYaIbHUAN MiIXil 4O YIIPaBliHHI MapKETUHIOBUM IIOTEHIIIaJIOM METANyPriitHOTO
IiANPUEMCTBA 3 HEIIOBHUM TE€XHOJIOTIYHUM LIMKJIOM HAa OCHOBi yTOYHEHHS Kylacudikallii EKOHOMIYHOTO NOTEHLialy
B YACTHHI MiABUIIEHHS SKOCTi MADKETUHIOBOI'O iIHCTPYMEHTAPIIO IIPY CTBOPEHHI KOHKYPEHTHUX II€pEBar.

YI0CKOHaeHO: KOHLeMIIi0 (POpMyBaHHS MeXaHi3My yIIpaBJliHHS MapKeTUHIOBUM ITOTEHIIiaJIoM MifIIPUEMCTBA



METaJIypriiHOi IPOMUCIIOBOCTI; METOAMYHWI MiAXil A0 (POPMYyBaHHS MAPKETUHIOBUX CTPATETIN MiNIPUEMCTB
METaJypriiHOI IPOMMCIIOBOCTI; METOIVKY OLIIHKM TOTOBHOCTI METAyPriHUX MiATIPUEMCTB [0 CTPATETiYHUX 3MiH B
YMOBax BIUIUBY (aKTOPiB 30BHILTHOIO MapKETUHIOBOTO cepefoBUlla. JlicTanu oganabuioro po3BUTKY: TEOPETUYHI
OCHOBU MapKEeTUHTY B YaCTHUHI YTOYHEHHSI TOHSTIIHOrO anapary, a cCaMe MapKeTUHIOBOTO MOTEHLIiay;
METOAMYHUI MifXi[ A0 MJIaHyBaHHS MAapKETUHTOBUX CTpATETill MiiTIPUEMCTBA Y HECTA61IbHOMY PUHKOBOMY
cepenosuili. Chepa BUKOPUCTAHHS: MeTAIyprifiHi MifnpueMcTna.

2. The purpose of thesis is generalization and development of scientifically methodological and practical
recommendations on improving methods of managing marketing potential of metallurgical industry. Object: the
process of forming marketing potential of metallurgical enterprises. Subject: theoretical, methodological and
practical aspects of managing marketing potential of metallurgical enterprises. Methods of investigations: analysis,
synthesis, monographic method, system approach, method of comparative characteristics and abstracting, method
of observing, experiment, expert assessment, balance and statistic methods, methods of induction, deduction,
designing and explanation, graph method and abstract-logical and generalization methods. For the first time, it
was offered conceptual approach to the managing marketing potential of metallurgical enterprises with short
technological cycle on the basis of clarification of classification of economic potential in the field of rising quality
of marketing instruments in the terms of competition. Modifications of: concept of forming mechanism of
managing marketing potential of metallurgical enterprises, methodological approach to forming marketing
strategies of metallurgical enterprises, methods of assessment of metallurgical enterprises readiness to the
strategic changes in terms of influence of marketing environment factors. Further development: theoretical basis
of marketing in the field of clarification, namely, marketing potential, methodological approach to the planning of
marketing strategies of enterprise in terms of unstable market. Field of usage: metallurgical enterpeises.

Jep>kaBHU peecTpaniiinuii Homep JiP:

IIpiopuTeTHHI HanIpsIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHui NpiopUTETHHUI HAIIPSIM iHHOBaLiHHOI AiSJIBHOCTI:
ITiZCyMKH JOCiI>KEeHHS:

Iyosikarrii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
Conia;ibHO-€KOHOMIYHA CIIPSIMOBaHiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaakeHHs pe3yJIbTaTiB AHCepTalii:

3B'SI30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHHUKIB (KOHCYJIbTAHTA)

BaacHe IlpizBume Im's I10-6aTbKOBI:
1. Iy6Huupkuii B. 1.
2. Dubnitskiy V.I.

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetbes

JoparkoBa indpopmamnist:



TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiliiHuX OTIOHEHTIB Ta pelleH3€eHTiB
OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. 3abnopncoka I. B.
2. 3a6monceKa I. B.

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerncs
JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoAKeHHSI:

dopma Bi1acHoCTI:

Cdepa ynpasiiHHSL:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. Tonnexnikos P. O.

2. Tonmesxnikos P. O.

KBasidikamis: k.e.n., 08.00.04
ImenTudikarop ORCID ID: He zactocoyerbes
JoparkoBa iHdopmamist:

TloBHe HaliMeHYBaHHS IOPHIHNYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs



PeuenseHTu

VIII. 3akir04Hi BimoMocTi
BiiacHe IIpizBuie Im'sa ITo-6aTbKOBI
rOJIOBH pagu

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBi
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZITIOBiJaJIbHUM 32 PEECTpalLio HayKoBoOi

IisIJIbHOCTI

Binomnonbcbkuit M. I,

Binononbcbkuii M. T'.

FOpuenko T.A.



