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Pedepar:

1. Incepranifina po60Ta IPUCBIYE€HA PO3BUTKY TEOPETUYHUX OCHOB, PO3POOLi METOOUYHUX | TPAKTUYHUX
pEeKOMEHALIN AJ1s1 PO3BUTKY MapKETMHIY iHHOBALi/ TYPUCTUYHMX IiZIIPUEMCTB Ha OCHOBI CETrMeHTallii
CII0>KMBaYiB iIHHOBALIIHOI'O TYPUCTUYHOTO MPOAYKTY. ¥ nucepTaliliHiil poboTi JOCTIIKEHO TeOPEeTUKO-METOLUYHI
3aCay CyTHOCTI IIOHATT "IHHOBALisg", IPOAaHai30BaHO I'€HE3y MAPKETHHTY iHHOBALIi! Ta iIHHOBALIMHUX
MapKETUHTOBUX iIHCTPYMEHTIB Y Cy4aCcHOMY HianprueMHuULTBi. CHOPMOBAaHO CUCTEMY iHHOBALiN K I€TEPMiHAHTY
iHHOBAIiMHOI IigBHOCTI TYPUCTAYHOTO MifgnpuemcTsa. OLiHEHO 30BHIIIHI YNHHUKY iHHOBALiHOI [iSIbHOCTI
TYPUCTUYHOTO MiAIIPUEMCTBA, a TAKOX iHCTPYMEHTU MAapKETUHIY iHHOBALIil, SIKi 3aCTOCOBYIOTLCS Ha
HiANPUEMCTBAX TYPUCTUYHOI AislIbHOCTI. BU3HayeHO po@isi CErMeHTIB CIIOXMBaYiB iHHOBAL[iTHOTO TYPUCTAYHOTO
IpOoAyKTy. PO3po6sieHO MeTOANYHI 3acaiy BUSHAYEHHS IapaMeTpPiB PUHKIB iHHOBALiHOTO TYp NPOAYKTY.

CdopmMoBaHO nporpamy MapKeTHHIY iHHOBalill TYPUCTUYHOIO MiAprUeMCTBA. 3iliICHEHO MOIe/IIOBaHHS BILJIMBY



iHHOBaLINHNMX MAapPKETUHTOBUX iHCTPYMEHTIB Ha MTOBEIHKY CIIOKMBAYiB TYPIIPOLYKTIB.

2. The dissertation is dedicated to developing the theoretical basis, working out methodical and practical
recommendation for developing innovations marketing at tourist enterprises on the basis of segmenting
customers of innovative travel products. There have been searched the theoretical and methodical grounding for
the essence of the innovation concept; analyzed the genesis for marketing of innovations and innovative marketing
tools within the frame of the contemporary entrepreneurship. There have also been generated the innovation
system as a determinant for innovative operations of a tourist enterprise; evaluated the external factors of
innovative operations of a tourist enterprise as far as the innovations marketing tools applied at tourist
enterprises; ascertained the segments profiles for the customers of innovative tourist products; worked out the
methodical ground for defining the characteristics of innovative travel products markets; generated the program
for innovations marketing of tourist enterprise; modeled the effect of the innovative marketing tools on the tourist
products customers behavior.
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