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Pedepar:

1. Y nuceprauiiiziili po60Ti aBTOPOM YTOUHEHO 3MICT IOHSTh «CTPATETisI» Ta «<MAPKETUHIOBA CTpareris». [IpoBeneHo
Ki1acu@ikalilo MApKETUHIOBUX CTPATETIN 3pOCTaHHS HA OCHOBI MO3MLIM POBiIHMX BiTUN3HSHUX Ta iIHO3EMHUX
HAyKOBLIB. Y MesKax JOCJiIpKeHHs YTOUHEeHO Kiacudikallilo YNHHNKIB EKOHOMIYHOT'O 3pOCTaHHS. ABTOPOM
IIPOaHaji30BaHO OCHOBHI METOAU Ta eTanu (GOpMYyBaHHS MapKETUHIOBUX CTPATETill 3pOCTaHHS Ta 3aIIPOIIOHOBAHO
METOJIMKY BUOOPY TaKUX CTpaTerii s arpodpopmMyBaHb. [IpoaHani3oBaHO OCHOBHI €KOHOMIYHI IOKa3HUKU
IisispHOCTI arpodopmMyBaHb Ta KibKiCHI TeHaeHii ix 3MiH 1o VKpaiHi Ta XMenbHUIIBKIN 061acTi 30Kpema, 1o
XapaKTePU3YIOThb NPOLLECH 3POCTaHHS. 3IilICHEHO aHaJli3 OCHOBHMX MapPKETUHTIOBUX [IOKa3HUKIB [isSJILHOCTI
IOCJiIKYBaHUX arpapHUX (POPMYBaHb Y MeXaxX KOMIJIEKCY MAPKETUHTY, PO3Pax0OBaHO iX pUHKOBI YaCTKH B
IVHaMilli Ta IPOBEeJEHO KOMIJIEKCHY OLIiHKY MapKETUHIOBUX CTpaTerii. Ha 0CHOBI KOpessaLiiiHO-perpecinHoro

MOJIeJIIOBaHHS BUSIBJIEHO HaM6iIbLI 3HaUyLli YUHHUKY 3pOCTaHHSI arpapHUX GOpMyBaHb XMeJIbHUIBKOI 00J1aCTi.



Po3po6seHo meToauKy (pOpMyBaHHSI MAPKETHUHIOBOI CTPATETii 3pOCTaHHS 117151 arpapHUX (POPMYyBaHb Ha OCHOBI
MaTpuyHuX MeToxiB. HamaHo pekomeHpalii oo o6rpyHTYBaHHS BUGOPY MapKETHHTOBOI CTpaTerii 1151 pO3BUTKY
KOHKPETHUX arpapHux ¢opmMyBaHb XMeJIbHUIBKOI 06J1acTi. PO3po6iieHO cucTeMy MexXaHi3MiB peasnisaliii
MAapKETUHTOBUX CTPaTETiil 3pOCTaHHS arpapHUX (OPMYBaHb, 110 LO3BOJIUTb 3HAYHOIO MipOIO ONTUMIi3yBaTu
BUPOOHUYO-30YTOBY His/IbHICTb FOCMOAAPCTB, JOMOITHCSI BUCOKUX TE€MITiB €KOHOMIYHOTO 3pOCTaHHS Ha HAaOJIMKUy

INEPCIIEKTUBY.

2. In the dissertation the author specifies the content of «strategy» and «marketing strategy» concepts.
Classification of marketing strategies for growth based on the views of leading domestic and foreign scientists was
conducted. Within the study, classification of factors of economic growth has been clarified. The author has
analyzed the basic methods and stages of formation of marketing strategies for growth and has proposed a method
for selecting such strategies for agrarian formations. The basic economic indicators of activity of agrarian
formations and quantitative tendencies of their changes in Ukraine and Khmelnitsky region in particular, which
characterize growth processes, were analyzed. The basic marketing indicators of activity of the considered
agrarian formations within the complex of marketing were analyzed, their market shares in dynamics were
calculated, and a comprehensive assessment of marketing strategies was carried out. On the basis of correlation-
regression modeling, the most significant factors of growth of agrarian formations in Khmelnitsky region were
discovered. The method of formation of marketing growth strategy for agrarian formations on the basis of matrix
methods has been developed. The recommendations on justification of the choice of a marketing strategy for
development of specific agrarian formations of Khmelnitsky region are provided. A system of mechanisms for
implementing marketing strategies for growth of agrarian formations was developed, which allows for significant
optimization of production and marketing activities on farms, achievement of high rates of economicgrowth in the
nearest future.
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