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V. BimoMocTi npo guceprariio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 06.81

Tema gucepranii:
1. MapKeTMHroBa KOHUENLis YIIPaBliHHS AisJIbHICTIO MiIIPUEMCTB-aBTOAUIIEPIB: TOBEAIHKOBU ITiIXi

2. The marketing concept of car dealership management: behavioral approach

Pedepar:

1. O6’ekT - mpoLec MapKETUHTOBOTO YIIPABJIiHHS [Iis/IbHICTIO MiAIIPUEMCTB-aBTOAUIEPiB. MeTa — TeOpeTUYHe
OOIPYHTYBaHHS Ta pO3p0O0OKA METOIUYHOTO 3a0€3Me4eHHs 1100 JOLiIbHOCTi BUKOPUCTAHHS ITOBEJiHKOBOTO
niAxoy B MapKeTHUHIOBI Jisi/IbHOCTI MiANPUEMCTB-aBTOANIEPIB. METONIM — 3arajlbHOHAYKOBI Ta crienugivHi;
€KOHOMIYHOT0, CTPYKTYPHOTO, JIOTIYHOTO, PETIOHAJILHOT'O aHAJIi3y; EKOHOMIKO-MaTemaTnyHi. HoBM3HA — yTOYHEHO
CYTHICTb NIOHSITTS «MAapPKETUHIOBE YIIPABJIiHHS»; 3alIPOIIOHOBAHO OPraHi3aliiHO-€KOHOMIYHUI MeXaHi3M
VIPaBJIiHHS [IPOLECOM MIPUMHATTS KyIiBeJbHOTO PillleHHs 1010 [IpUI0aHHS JIETKOBUX aBTOMOOIIIB; pO3p006JIeHO
xiacudikauio GakTopiB NPUNHSTTS PillleHHs 040 NPUIOaHHS JIETKOBUX aBTOMOO1IIB i3 O3KULill MOTUBIB i TOTPeO
MOKYILiB. Pe3yibTaTl — yIOCKOHAJIEHO METOAUYHUMN MiAXif 00 MAaPKETVHIOBOTO YIIPABIIiHHS IIPOLLECOM

IIPUMAHATTS pillleHb NOKYILSMU JIETKOBUX aBTOMOOLIIB, 1110, HA BiIMIHY Bif cy4acHUX, 6a3yeThCsl HA KOMILJIEKCHIN



OLIiHIIi, KA BKJIIOYae 18 KputepiiB BiTHOCHO CTaHOBUIIA aBTOMOOIILHOTO OPEHY Ta NMOBEiHKY OKYIILIiB;
po3pobieHo knacudikaniio pakTopiB BIJIMBY Ha OB iHKY IIOKYIILIB, sIKa 6a3yeThCSI Ha 3aIIPOIIOHOBAHUX aBTOPOM
CTHMYJISITOPAx i IeCTUMYJISITOPAX, 110 [03BOJISE PO3POOUTH MOTUBALLINIHI iIHCTPYMEHTH; PO3P00JIEHO KOHLEIILIiI0
[IPiOPUTETHUX HANPSIMKIB KOMIIJIEKCY MAPKETHUHIOBUX 3aXO0/iB MiAIIPUEMCTB-aBTOAUIIEPIB IOJ0 YIIPABJIiHHS
MIOBEIiHKOIO Li/IbOBUX IOKYIILIB Ha KOKHOMY €Talli IPOL,eCy NPUIMHSTTS PillleHb, 0 6a3yeTbCsl HA CETMEHTYBaHHI
PHHKY 32 6peHJI0M, 1iHOO i KJIacOM aBTOMOOIIIB i oLiHLi (GaKTOPiB, SIKi BIJIMBAIOTh HA PillleHHS ITOKYIILIB.

BHpOBaIL)KeHO — Ha Hi,ILHpI/IGMCTBaX—aBTOI[I/IJ'Iean. Fa]Iy3b — aBTOMOOIIbHUMI TPAHCIIOPT.

2. Object - the process of marketing management of the activities of auto dealers. Goal - to provide the theoretical
substantiation and development of methodical support regarding the expediency of using a behavioral approach in
the marketing activities of car dealers. Methods - general scientific and specific; of economic, structural, logical,
regional analyses; economic mathematical. Novelty - clarified the essence of the concept “marketing
management”; there proposed an organizational and economic mechanism for managing the process of making
consumer decision on car purchasing; the classification of factors that influence a car purchasing decision from
the standpoint of consumer needs and motivation is developed. Results - there introduced a methodical approach
to marketing management of the process of making a consumer decision on car purchasing, which is based on an
integrated assessment that includes 18 criteria and indices concerning the position of a car brand and consumer
behavior; there developed a classification of factors influencing consumer behavior, which is based on the
proposed by the author incentives and disincentives, which allows developing motivational tools; there developed
a concept of priority directions of the complex of car dealerships’ marketing activities aimed at managing behavior
of target consumers at each stage of the decision-making process, which is based on the market segmentation by
brand, price, and class of cars and assessment of factors influencing consumer decisions. Introdiced - at the car
dealerships’ enterprises. Branch - automobile transport.
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