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V. BimomocTi npo guceprauiio
Mosga guceprarii:
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Tema gucepranii:

1. MapKeTHHT JOCIiTHULBKUX OpraHisanin

2. Marketing research organizations

Pedepar:

1. Inceprarnist npucBsyeHa o6IPyHTYBaHHIO TEOPETUYHUX, METOJUYHUX i IPUKIJIAHUX 3aCa], MapKeTUHIOBOI
IisI7IbHOCTI JOC/IIHALIBKMX OpraHisaliil Ha pUHKY MapKeTHMHIOBUX JOCiAKeHb. [10r11b61€HO TEOPETUKO-
METOANYHI [T0JIOXKEHHSI MAapKETUHTY LOCIIHULBKUX OpraHisaliiii, a came: cOpMOBaHO TEOPETUYHI 3aCafH, 10110
poJii Ta MiCIg crieniani3oBaHuX AOCIIHUIBKUX OPraHi3alliil B CUCTEMi €EKOHOMIYHUX BiTHOCHH; YTOUHEHO CYTHICTb
IIOHSITTSL AOCJIiTHUIIBKA OpraHizallis Ta BAOKPEMJIEHO aBTOPChKE PO3YMiHHS MTOHSITTSI MAPKETUHT JOCiIHULPKAX
OpraHi3aliii; 3alIpOIIOHOBAHO MO/EJb MAPKETUHTY TIOCYT NOCAiTHNALIBKUX OpraHisalliil, B paMKax sIKOi CTpaTeriuny
POJIb BifiirpatloTh HeMaTepiaibHi aKTHBY, SIK IIPIOPUTETHI 06'€KTH CTPATEridYHOro yrpasiiHHa. O6rpyHTOBaHO
METOAVNYHUN MiAXif, OLiHIOBAHHS KOHKYPEHTOCIIPOMO>KHOCTI JOCIHHULIBKUX OpPraHi3aliil 3 ypaxyBaHHIM
HeMaTepiayIbHUX aKTUBIB. JlociigpkeHo crienudiky Ta IEPCIEeKTUBU PO3BUTKY BITYM3HSIHOTO PUHKY MapKETUHIOBUX
IOCJIiIPKEHD 3 YPaxyBaHHSIM I7100a7IbHUX T€HJEHIiH Ta IPOBELEHO aHAITUYHY OLIiHKY PiBHSI PO3BUTKY

HeMaTepiaJIbHUX aKTUBIB JOCIIHULIBKUX opraHisauiil. [[pakTuyHa IiHHICTb pO3POOOK 3a06€31eUy€eThC sl LIJISIXOM



[IPEICTaBJIEHHS HOBUX IHCTPYMEHTIB OLIIHKM KOHKYPEHTOCIIPOMOXKHOCTI JOC/IIIHULBKUAX OpraHizalin 3
ypaxyBaHHSM HeMaTepiaJlbHUX aKTUBIB. 3alIPOMIOHOBAHO MifXif, MOA0 PO3BUTKY MAPKETUHTOBOI AisI/IbHOCTI
IOCTiIHULIBKUX OpraHi3aliil Ha pUHKY MapKeTHMHIOBUX NOCTiKeHb i chOpMOBaHO MeXaHi3M (POPMyBaHHS Ta
peasisanii ix MapKeTUHIOBOI CTparerii.

2. The thesis is devoted to justification of theoretical, methodological and applied principles of marketing activities
of research organizations at research market. The theoretical - methodological position of marketing research
organizations was profound, namely the theoretical propositions about the role and place of specialized research
organizations in the system of the economic relations were formed; essence of the concept of research
organization and author's understanding of the meaning of marketing research organizations were made more
accurate; a model of marketing research organizations was proposed, in which strategic role is played by
intangible assets, such as priority items of strategic management. Methodical approach of evaluation of
competitiveness for research organizations, that takes into account the intangible assets, was proved. Specific
character and prospects of domestic market research was investigated, taking into account global trends and
conducted analytical assessment of the level of intangible assets of research organizations. Practical value of the
developments is provided by the introduction of new assessment tools of competitiveness for research
organizations based on intangible assets. New approach for the development of marketing activities of research
organizations in the market research was proposed and formed the mechanism of formation and implementation
of their marketing strategy.
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