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V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 04.51.43

Tema gucepranii:
1. CouiasibHMI MapKETUHT SIK KOHLEILisl PETyJII0BaHHS COLiaIbHOI cdepHu CyCIilbCTBA.

2. Social marketing as the concept of the regulation the society's social sphere.

Pedepar:

1. O6'eKT: poLecu peryaioBaHHs COLialbHOI cepu Cy4acHOro YKpaiHChKOI'O CYCIiJIbCTBA B YMOBaX PUHKOBO]
€KOHOMIKH Ta JeMOKpaTu3allii ycix CTOpiH Moro XXUTTENisIbHOCTI. MeTa: po3po0OKa KOHLeN1lii BUKOPUCTaHHS
MapKETUHIOBUX MiAXOMIB IO YIIPaBJiHHS COLiaJIbHUMMU IIPOL,ECAaMU B CYy4aCHOMY YKPAaiHCbKOMY CYCIIJIbCTBI,
peastizallii MeTOLOJIOrII Ta IPUHIMIIIB COLIaIbBHOTO MapPKETHUHTY CTOCOBHO YIIPABJIiHHS COLIaJILHOI CHEPOI0
cycnisibeTBa. MeTony LOCiIpKeHHS: MapKeTUHIOBI MiIX01, KOHLIET1isl MapKeTUHTY, METOAU 300Py eMIIipUYHOI
coujosioriyHoi iHpopmariii, ii 06po6ku, cucreMaTusallii Ta BUKOPUCTaHHS [1J11 ONIMCY i aHasli3y NPOLEeCiB
couiasbHOro 06MiHy. TeopeTrnyHi Ta NPakKTUYHI pe3yabTaTH: CTBOPEHA KOHIIEMLiS COLiaJIbHOTO MAapKETUHIY, 110
yBi6bpasa y cebe sIKk MApKeTUHI'OBi, EKOHOMIUHI MiIXOO¥ 1O PEryJl0BaHHS COLiaIbHO-€KOHOMIUYHUX IIPOLIeCiB, TakK i ix
ajanTaljiio 1o peasisaliii MApKeTMHTOBUX MEXaHi3MiB i TEXHOJIOTIH B pery/ioBaHHi CoLiabHOI cheporo
cycninbcTsa. HoBu3Ha: po3po6sieHa KOHIIEILLisl COLiaIbHOrO MAapKETUHIY Ta ii BUKOPUCTAHHS B PEryJI0BaHHi
coliasibHOi cdepu Cy4acCHOro yKpaiHChbKOTO CycinbCTBa. CTyIiHb BIPOBAIPKEHHS: PEe3yJIbTaTy AUCEPTaLiiHO]

POOOTH BUKOPUCTAHI aBTOPOM IpY MiATrOTOBLI HU3KU NMPaKTUYHUX My06IIiKalliil, po3po61Lii Ta BIPOBaIKEHHI KypCy



"CouiasbHUI MapKETUHT" 11711 MAPKETOJIOTIB B JIHIIPONETPOBCLKOMY YHiBEpCUTETI iMeHi Anbdppena Hobens.

2. Object: The regulatory processes of the contemporary Ukrainian society social sphere in a conditions of market
economy and democratization of al it's life aspects. Aim: To develop the concept of marketing approaches to the
management of social processes in the contemporary Ukrainian society, the implementation of the methodology
and principles of social marketing to manage the social sphere of society. Methods of research: marketing
approaches, marketing concept, the methods of empirical sociological data collection, it's processing,
systematization and using for describing and analyzing the processes of social exchange. Theoretical and practical
results: created the concept of social marketing, which included both marketing and economic approaches to the
regulation of socio-economic processes and their adaptation to the implementation of marketing tools and
technologies in the regulation of the social sphere of society. Novelty: the concept of social marketing and its
implementation in regulating the social sphere of contemporary Ukrainian society is developed. Degree of
implementation: author used the results of the thesis in the preparation of a series of practical publications,
development and implementation of the course "Social Marketing" for marketers in the Alfred Nobel
Dnepropetrovsk University.
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